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·Jn ter Valley IS the only local HMO 
that w as esta~•shed by a cooperat1ve 
e ffort w1th a communtty hosp 1tal and 
1ts s ta ff phys1c1ans. and 1t conttnues 
to be a coopera t1ve e ffort to th1s day .. 
Fredenck Lauppe, M 0 
Found•ng Provtder a nd M ember 
•Tve a lways felt that HMOs are bette r 
for pnhents , so I'm qUJte comfortable 
w•th Inter Valley both a s a momber 
and as a prov1der 
Kenneth Brown. M _D 
Found•ng Prov•der and Mombor 
·inte r Valley has treated m e w e ll over all these years. !Ve been Wtlh them so long 
you can't even see the num bers on my membershtp card 
C le mmte Davtdson. Housekeeptng A tde, Pomona Valley Hosptlal M edtcal Cenle r 
F ounded in 1979 by doctors 1n private pract1ce and a commun1ty hosp1tal , Inte r Valle y H e alth 
Plan tS the oldest IPA model H M O in 1ts serv1ce area. A s a non- profit HMO, Inter Valley has 
always placed h1gh value on the doctor pat1ent relations hip, h1gh qual1ty med1c al care, pre 
vent1ve health care, and better value for the dollar. W 1th our s olid foundation of stab1l1ty and 
serv1ce, Inter Valley Health Plan service area will extend 1nto almost every Southern California 
commun1ty from Coachella Valley to Santa Barbara. Today, Inter Valley 1s the HMO of choice 
for thousands of ind1v1duals , seniors, employees , and employers across the Southland. 
Inter Valley Health Plan 
909 / 623-6333 • 800 / 843-3520 
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nsura ce Fraud-Not Jus a atter o Stat· sties 
by Edie Boudreau 
T he headlines were all over the newspapers. "Empire B lue Cross Investigates 
Fake Union Scam," "Class-
A ction S ui! O K 'd in Alleged 
Insurance Scam," "$8 Million 
Settlement Will Aid Insurance 
Scam Victims." 
Soon the facts seemed clear 
A n es t imated 10,000 people 
nationwide, three-quarters of them 
Califormans, had been sold phony 
health insurance policies over a 
three-year period, resulting in 
unpaid medical claims and 
premiums for worthless insurance 
totaling at least $35 million . 
In a classic pyramid scheme, a 
network of shell companies 
pocketed premiUms but would pay 
few of the medical bills. More 
than 650 insu rance agen ts and 
b rokers so l d policies through 
Consol idated Local 867 Wei fa re 
Fu nd, w hich offered coverage 
from Empire Blue Cross/ Blue 
Sh1eld of New York Empire 
could legally msure New Yorkers 
With pre-existing illnesses, but 
these policies were being sold all 
over the country. Empne backed 
off, and the operator~ of 
Consolidated "rolled-over" the 
policies through a series of 
"unlicensed, insolvent, off-shore 
Insurers . But those are JUSt 
statistics. 
The Faces of the Victims 
Susan Tyson and her new 
husband, J1m, seemed to have.: it 
all together Her paralegal 
position w1th the law firm of 
Simon & Simon in San 
Bernardmo was helping to put J1m 
through school and support the 
family, which included seven-
year-old Amy from her previOus 
marnage . But then disaster 
struck 
Six months into pregnancy, 
Susan was threatened with a 
miscarriage. Medication helped 
to avert the b1rth for a month, but 
when little N1cholas arnved as a 
7-month baby in February 1990, 
he had to remain in mtensive care 
at the hospital for a month . 
Luckily, Susan had medical 
coverage through her employer, or 
so she thought 
Unfortunately, the fates 
weren ' t through w1th Susan and 
Jim. Shortly after his son's birth, 
Jim began suffering blinding 
headaches . "He d1dn 't go to the 
doctor right away-not until he 
had a seizure," said Susan. 
"When he finally went, the doctor 
discovered a large brain tumor. 
Surgery revealed that it was 
melanoma, and it had 
metastasiad. There were already 
several smaller tumors." 
To add to the tragedy, at about 
the same time Susa n's employer 
discovered that the medical 
insura nce that he had purchased 
Planned Med·cal Center, Once Praised, 
Now Meets 0 osition 
by Cathy Fagan 
Plans for the new San Bernardino County Medical Center , which wa s once 
praised as a boon fo r Southe rn 
California and the Inland Empire, 
have come under heavy fire during 
recent m o nths. The project is 
movmg forward as planned, but a 
vocal opposit ion is attempting to 
stop the construction, which began 
earlier this year 
The new 373-bed hos p i tal, 
Please See Page 20 
for himself and his employees 
through a local insurance broker 
was part of a nationwide scam. 
They were all uninsu red, even 
though the insurance premiums 
had been paid. "As 1f we didn 't 
have trouble enough, this was 
added to our problems," sa1d 
Susan. "Now we were not only 
uninsured, we were uninsurable." 
Radiation therapy fought 
J1m's cancer, but it was too late. 
He died in March 1992 at the age 
of 34. Susan, who lives in 
Please See Page 17 
Closeup Sonny Bono 
At Deadline 
Callfornta Speedway 
Update 
L es Richter, senior vice president of NASCAR (National Assn. of Stock Car 
Auto Racing), is currently on loan 
to Penske to oversee the California 
Speedway project. Les, a former 
Los Angeles RAM, ran the 
Riverside International Speedway 
for some 23 years. 
The Speedway, to be located on 
the Kaiser Steel property in 
Fontana, is scheduled to host its 
first race the fall of 1996. It has 
been awarded an agreement by 
CART (Championship Auto Racing 
Team) for Indy races at the 
Speedway in September of 1996. 
NASCAR has committed to 
Winston Cup racing in 1997. 
Please See Page 62 
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Insurance 
Fraud 3 
$35 million in lost 
insurance premiums 
but it's not just a matter 
of statistics. 
Drug Rehab. 5 
Drug rehabilitation is 
smart business and a 
smart way of life. 
On Common 
Ground 12 
The challenge of U.S. -
Japan cooperation after 
the cold War. 
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" My rule always was to do the business of the day About the Cover 
in the day." 
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OUR QUA.LITY IS EXCELlBfT 
OUR SERVICE IS SPECTACULAR 
OUR PRICES ARE COMPETTJlVE 
f 994 h 1 l· d Emptre Business Journal is dedtcaOng thts issue to the With this month markmg the ending o 1 • t e nan . . 
. . . sal 1 the mus1cal arts and. tn p.1rt1ct1lar, recogmze the Inland arts of the Inland area. With thiS month s CO'tcr, ..... e u e 
bon The Inland Em tre S) mpbony celebrate> 10 ·95 1ts 24th year of prov1dmg th1s area wuh some of 
Emptre Symp . y. . pll of Southern Callfoml3 The Inland Emptre Symphony IS also mvolvcd'" a 
the finest mus1cal entertamment 10 a 
h . ludmg the Smfonia Mex.ico which celebrates and promotes a numbt'r of civic and educauonal evenu. eac year. me .• 
greater understandmg of the music and culture of Mc~uco and the free .. Pops ~n the Park annual concert. 
J 1 beJev~ busm~ thrPoes best 10 an envHonment of SOCial. civ1c and The Inland Empare Busm~ ourna I . . . 
rf · 15 add an imponant measure to thiS envlfonment. That 1S why economiC vitality. We also belie ... e the pc onmng ar 
we take this OPJX>rtumty 10 ~k your ~upport of all performing arb of the Inland Empire. • 
The San Bernardino 
County Museum 
Experience Inland Southern California 
+ anthropology and archaeology 
+ biological sciences 
+ earth sciences 
+ history 
+ fine arts 
250,000 people visit the Museum each year. 
60% of the Museum general audtence ts fftl1lJiies wtlh children. 
85% of Museum vtstlors live m Riverside or San BemRnlmo Count res . 
Your busmess can share m the Museum's nusston of preservatton, education 
and cultural enrichment through the CORPORATE PARTNERSHIP 
PROGRAM while providmg valuahle henefils for your employ..es and the enttre 
community. Contact the Museum Development Office at (909)798-8570 for 
more infonnatton. 
L1ln\\ 
~ 
- THE SAN BERNARDINO COUNTY MUSEUM 
C11lif. St. ext! from 1-10 in Redlands Tuesdays-Sun<lays 9 10 5 
PrmuJ courltly of lnlilnd Emp~rt BusmrH jo1.,.,.,/ 
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Drug Rehabilitation is Smart Business 
by Ethc Boudreau 
There are many reasons for smart business men and women to assist in the 
rehabtl!tation of drug-dependent 
employees. 
FIRST, THE NUMBERS 
Statistics are not necessarily 
bonng, especially when they are as 
shockmg as those below. 
There is a legal reason. 
California Labor Code SectiOn 
1102.1 requires busines~es with 25 
or more employees to "reasonably 
accommodate any employee who 
wishes to enter and participate in an 
alcohol or drug rehabilitation 
program." 
There is a financial/cost-
effectiveness reason. 
While alcohol abuse might 
seem more socially acceptable than 
drugs in some business circles, the 
hard cold fact revealed by the 
National Counct! on Alcoholism 
and Drug Dependence ts that, of the 
more than $86 billion a year that 
alcoholism costs the United States, 
business pays the majority in extra 
health care, lost productivity, and 
absenteeism. In addition, alcohol is 
involved In 47% of industrial 
accidents. 
For some employers, it might 
seem that discharging workers with 
a drug and/or alcohol dependency 
would be the smart move, rather 
than intervening and working 
through the rehabilitation process. 
But again, statistiCS show that 
replacing a formerly productive 
worker, training the replacement, 
and adjusting productivity 
according to the learning curve 
would not only cost more in the 
long run, but affords no guarantee 
that the new employee might not 
have the same or an equally 
expensive problem 
There is a "plain good 
business sense" reason. 
Good employees are not to be 
valued lightly, and when one has 
been pulled from the depths by the 
helping hand of his or her boss, a 
more loyal, dedicated, and 
productive worker would be hard to 
find. Most addicts who are ready to 
be helped are well aware that, 
unless they turn from their path, 
they will soon reach the graveyard. 
There Is a social 
responsibility reason. 
When Iowa's former Senator 
Harold E. Hughes spoke before the 
House Ways and Means 
Subcommittee on Health in 
February of this year, the statistics 
he reported were staggering. 
According to Hughes, there are 
approximately 18 million alcoholics 
and 6 million drug addicts in the 
United States today, and alcohol 
and drugs are the number one cause 
of illness, injury, and death. 
Untreated addiction results in 
annual health care costs of almost 
$300 billion 
In addition, alcohol is a factor 
In almost half of all homicides, 
suicides, and motor vehicle 
fataliltes; and the majority of 
people in jails and prisons are drug 
addicts. Incarceration alone costs 
taxpayers more than $7 billion a 
year. All together, alcohol and drug 
abuse and addiction cost us $43 
billion in legal and indirect costs 
other than health care . As 
responsible citizens, we have to 
become involved in fighting this 
holocaust 
There is a humanitarian 
reason. 
The costs in human health, 
happiness, and even lives are not 
just those of addicts and alcoholics. 
For every dependent person, there 
are scores of family members 
whose health and happiness are also 
affected. Statistics show that 
spouses, parents, and Siblings of 
drug and alcohol addicts have 
health care costs at least three times 
higher than matched comparison 
families without an addiction 
problem. 
Fetal alcohol syndrome affects 
nearly 2 in every 1,000 American 
births and almost 25% of all Native 
American births. The cost of 
treating these infants is about $75 
million a year Approximately 
500,000 infants a year are exposed 
to drugs in the womb, and indirect 
costs of caring for them will reach 
$1.4 billion by 1997. 
Child abuse is most often a 
dHect result of a parent's drug 
and/or alcohol dependency. 
Children are dying or being 
severely injured every day at the 
hands of loved ones htgh on a drug. 
At the very least, addicted parents 
are not emotionally there and 
sometimes not even physically 
there for their children. It becomes 
a Catch 22 situation. When small 
children's health and emotional 
needs are neglected, they suffer 
loss of self-esteem, insecurity, and 
ostracism from schoolmates. They 
are then ripe for drug addiction to 
escape their own pain at an early 
age. 
AIDS ts another blight on our 
horizon About 20% of all U.S 
cases and 20% of the related costs 
are the re:;ult of intravenous drug 
use, and those numbers are sure to 
rise. 
SECOND, THE FACES 
Just for the sake of discussion, 
let's say that when we speak of a 
chemical dependency, it isn't the 
face of an employee that comes to 
mind, but the one in the mirror. 
Maybe you don't really 
consider that your social drinking 
or the small amount of cocaine you 
use at parties is a problem. If not, 
just ask yourself the standard 
questions. You know the 
symptoms-and the consequences. 
Then ask your spouse for an 
opinion. Don't be surpnsed if you 
get a different answer. 
You or Yours May Be 
Costly Too. 
Not to bore you. but the 
following statistics might hit home. 
Again according to the National 
Council on Alcoholism and Drug 
Dependence, 10% of senior 
executives have an alcohol 
problem. If you think addicted 
employees are costly for your 
company, stop and think what it 
costs for upper management to be 
absent in mind or body. How's 
business lately? 
Then again. maybe you don't 
have a problem. How about your 
son ... or your daughter? Are you 
suspicious ... in denial...or dying a 
little every night because you can't 
get through ... can't make a 
Please See Page 13 
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Editorial 
The Stakes for Indians 
N owadays it seems every problem ends up in court, often riding all the way up to 
the U.S. Supreme Court. Indian 
gambling, unfortunately, is headed the 
same way. 
Indian reservauons are supposed 
to be separate "nations," able to run 
their own affairs in everything except 
foretgn policy. In reality, the federal 
and state governments still treat 
Indians as little children, incapable of 
running their own live:; without Great 
White Father Government's close 
supervisiOn. 
Last week the U.S. 9th Circuit 
Court of Appeals ruled against the 
Indians on gambling on reservations. 
Gov. Pete Wilson and his government 
contended that Califomta can ban or 
regulate gambling on reservations. 
He won-for now. Fortunately, the 
Indian.-; will be allowed to operate the 
thousands of video poker games on 
their reservations until all appeals 
have been exhausted. In the end, the 
Supreme Court might even side with 
the Indian.-;. 
However, the Indian.-; could lose. 
Norma Manzano of San Bernardino is 
a former chatrwoman of the San 
Manuel Band of Mission Indians. She 
warned, "This will hurt us 
tremendously .... The money from the 
machines" is the Indians' "source of 
revenue." If the Indians lose this 
revenue, many will go on welfare. 
In addition to insisting on their 
right to govern their own affairs, the 
Indians came up with a novel defense 
in court: Before the Indians installed 
gambling machines, the state of 
California did so for the state lottery. 
And even though the state 
government itself profits from 
gambling, Gov. Pete Wilson 
announced, "I remain emphatically 
opposed to the proliferation of casino 
gambling in this state. If the tribes 
refuse to abide by the law now, the 
people of California can have little 
faith that they will comply with the 
terms of the negotiated compact 
later." 
That's a new twist: The forked-
tongue government, which has tricked 
Indians for decades and now runs it~ 
own gambling scam, says the Indians 
can't be trusted. Where is Sitting Bull 
when we need him? 
Indians should realize that most 
Americans are sympathetic to them. 
But autonomy will come from 
supporting less government, not more. 
Indians should a~k for a bargain: In 
return for an end to taxpayers' 
subsidies of reservations, Indians get 
complete control of their property. 
It's well to remember that the 
Pilgrims who landed at Plymouth 
Rock survived because of help from 
Indians. The mutual respect between 
Native Americans and those of 
immigrant stock needs to be restored, 
including respect for the Indians' 
property righl'i. • 
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commentary 
Are we Losing Control of Our Schools? 
by Bill Leonard 
State Senator (R), 31st District 
W ith the passage of sweeping education reform measures on the 
federal level such as Goals 2000, 
the School-to-Work Opportunities 
Act and federal policies on 
expulsion of special education 
students, it appears that education 
policy leadership is shifting from 
the local level to the federal 
government. What this means to 
you and me is we are losing 
control of our schools to federal 
lawmakers and bureaucrats who 
mandate change through 
guidelines tied to federal dollars. 
Many have complained over the 
years about the loss of control 
from the local level to the state 
level. These alarms may have 
masked an even more dangerous 
trend: federal takeover of our 
schools. 
Already, the California 
Department of Education is largely 
funded through federal dollars, 
meaning that the Department must 
follow federal regulations in order 
to maintain the flow of federal 
money. Roughly five years ago the 
State Department of Education 
rece1ved approximately $50 
million from the state general 
fund. Because of budget cuts that 
figure has dropped to $27.7 
mill ion. The "hole" left in the 
budget by state cuts has been filled 
with federal money. The 
Department of Education now 
receives 57.2% of its budget-
t $73.6 million- from the federal 
government compared to the $27.7 
million it receives from the state 
general fund. The Department is 
not the only one following federal 
money. School districts also are 
focusing on federal "guidelines" 
which are tied to money that the 
federal government dangles like a 
carrot in front of them. 
While I can understand the 
lure of money to schools that are 
fighting to improve their 
programs, I fear this shift in power 
bodes ill for parents. If this trend 
persists and policy control 
1 continues to shift from the local 
level to the federal level, it will be 
increasingly difficult for parents to 
have their voices heard in 
decisions affecting their children's 
education. If parents thought that 
the California Department of 
Education ignored their concerns 
about the CLAS test, imagine what 
it will be like complaining to the 
U. S. Department of Education or 
Congress. It is unlikely that these 
institutions, which are far removed 
from the problem, will be as 
sympathetic as parents would like 
them to be. 
Unfortunately, there is no easy 
solution to this problem It is 
unrealistic to expect school 
districts to refuse federal money. 
Schools are faced with rising 
enrollment, higher costs and 
smaller increases in state funding. 
The state continues to favor 
welfare and social service funding 
over providing schools with more 
money. Meanwhile, California is 
facing budget difficulties of its 
own. It is only natural that cash-
strapped schools would turn to the 
only other source of money 
available to them. 
One solution to the loss of 
local control would be to abolish 
the U.S. Department of Education. 
By abolishing the Department, the 
development of education policy 
would o'nce again be placed in the 
hands of locally-elected school 
boards which are more responsive 
and accountable to parents and 
teachers than the federal 
government. Local school boards 
are attuned to the needs of their 
children and are the entity best 
suited to decide how to meet those 
needs. 
While we are working on 
abolishing the U. S. Department of 
Education, we should require the 
State Department of Education to 
demand that all federal education 
dollars that are appropriated to 
California come to us with no 
strings attached. At the same time 
the Department should study how 
to relieve schools of federal 
mandates and supplant federal 
funding with another revenue 
source. 
To truly restore local control in 
education, we must insist that 
federal interference stop in what is 
and should stay a local decision· 
making process. • 
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Because of hts fame as a songwriter, rock and roll recording arttsl, ntghtclub 
and TV performer, and as the 
former husband of Cher, Sonny 
Bono had a built-in handicap when 
he decided to enter politics after 
moving lo Palm Spnngs. 
Even though Bono had just 
opened his third BONO restaurant, 
there was this instant charismatic 
persona that arose, overshadowing 
the bus1nessman. Many people 
didn't take him seriously But then 
he was elected mayor by the 
largest margin in the city's history, 
and they learned he was very 
serious indeed. Later, when he ran 
for the Senate against Bruce 
Hershenson and Tom Campbell 
and emerged with I R% of the 
votes, they decided he was a 
politician first and entertainer 
second. 
As mayor of Palm Springs, 
Bono balanced the city's budget 
and eltmtnated a $2 5 mtllion 
inherited deficit wtthout levying 
new taxes. lie cut the city's 
operating expenses by 20 percent 
through cutting out waste, annexed 
outlying areas to broaden the city's 
revenue base, and streamlined the 
permit process to encourage new 
development. 
Sonny launched an innovative 
spec1al events program that 
includes the internationally 
accla1med "Palm Springs 
International Film Festival," now 
in its fifth successful year, and 
recently Introduced an annual 
"Vintage Car Race," whtch proved 
wildly popular with Palm Springs' 
residents. 
He also oversaw creation of a 
master plan for urban renewal, 
starting with the city's downtown 
village center, and secured federal 
assistance for expansion of the 
Palm Springs Reg1onal Airport. 
All tn all, he was very good for 
Palm Springs, as the citizens 
indicated with their votes. 
As the IEBJ goes to press, 
Sonny Bono leaves for 
Washington, D.C., for orientation 
into his new role as U.S. 
Congressman for the 44th District. 
IEBJ: You have certainly worn 
many hats during your lifetime. 
Why did you decide to go into 
politics? 
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I.E.B.J. Close-Up: Sonny Bono 
A closer look ... 
Name: Sonny Bono 
Age: 59 
Family: Wife· Mary, daughter 
Christy, 30, from first marriage, 
daughter Chastity, 25 (from 
former marnage to Cher), son 
Chesare, 6, and daughter 
Chianna, 3. 
Education: Inglewood High 
School , Inglewood, CA, and 
"life ." "I have learned all of my 
sk11ls through on-the-job 
training, because I was 
committed to learning in order 
to succeed in whatever career 
I was in." 
Hobbles: Skiing, tennis, and 
photography. 
Affiliations: Too many to 
mention; not fair to recognize 
just a few 
Items of Interest: Started 
Bono: I decided to run for mayor 
of Palm Springs because all around 
me the average citizen was 
hamstrung by senseless rules and 
regulations of whatever 
bureaucracy was in power. The 
enforcement of utter nonsense just 
because someone had made it a 
"rule" made me realize that I had 
to do somethtng about it I 
couldn't just say that something 
ought to be done. That attitude, 
believe me, is the same all over, 
not just in Palm Springs or 
California. 
IEBJ: I understand that even after 
you became mayor, you were often 
frustrated by the "bureaucratic 
regulations of the county, state, 
songwriting career and 
recorded ftrst record at 17 
while still in high school. By 
1965, he had wntten five 
songs that ranked in the 
"Billboard Top 100," an 
achievement unmatched by 
anyone except the Beatles 
Hts songs earned 10 gold 
records and have been 
recorded by such legendary 
artists as Frank Sinatra, Liza 
Minnelli, Glen Campbell, The 
Rolling Stones, Stevie Ntcks, 
Tom Petty, and UB40. Sonny 
and Cher were among the f1rst 
pop singers to speak out 
against drugs, which hurt their 
popularity•with the "hip" set 
during the acid rock era. Has 
been successful entrepreneur 
stnce 1972, with BONO 
restaurants in West Hollywood; 
Houston, TX, and Palm 
Springs. His autobiography, 
"The Beat Goes On," was on 
the best-seller list when it was 
published in 1991. 
and federal governments." How 
do you think that will change when 
you are in Washington? 
Bono: I was lucky to be elected to 
Congress at the same time the 
Republican party gained a majority 
in the Senate and the House. In 
these circumstances, and since 
"less government" has long been a 
Republican goal, I hope to be part 
of the movement that cuts 
government waste. In particular, I 
would like to eliminate several 
federal departments that duplicate 
state agencies. I would return 
control back to the states where it 
belongs. 
IEBJ: The economy is one of the 
major issues for the public. 
Welfare reform, illegal 
immigration, and healthcare issues 
seem to be top priority for the 
Republicans. What do you think? 
Bono: Everyone cla:ms lhat the 
military/defense budget and social 
entitlements are lhc cause of the 
country's deficit, but I think the 
biggest culprits are bureaucracy, 
government waste and 
mismanagement, pork barrels, and 
special interests. Unions no longer 
protect their indtvidual members. 
The people who control their 
pension funds reap all the benefits, 
and they will do anything to keep 
their power Again, I say the less 
government, the better. 
IEBJ: You received strong 
endorsements from top military 
officers, and obvwusly you beheve 
in a strong military. What do you 
think about our current military 
stands? 
Bono: We have always been a 
strong military country. Now it 
seems that we are disassembltng 
all the things we stood for We 
should be taking care of our own 
problems. The United Nations is a 
millstone. The U.N. is totally 
useless in terms of keeping the 
peace. They are standing around 
in Bosnia doing nothing while 
people are slaughtered. We pay 
one-fourth of the cost of the 
United Nations. Instead we should 
be doing their job and getting it 
done right. 
IEBJ: What would you say is the 
first order of importance as a new 
U.S. representative? 
Bono: In order to provide positive 
solutions, lawmakers must have 
the support and trust of the 
American people. Americans want 
their elected officials to be honest 
and ethical. If we are to place trust 
in our government, our officials 
must be worthy of that trust. As 
Congressman of the 4-tth District, I 
will endeavor to lead by example 
so we can once again take pride in 
our government. The American 
dream of a safe, just, and more 
prosperous life can become a 
reality if we are willing to accept 
nothing less. • 
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· 'd th t the economy has turned around and For the past few months the media has been promotmg the I ea a h d f th . d credit for t e en o e recessiOn? America's fortunes are rising. Do you agree? If so, who or what o you · 
Donal d A . Driftmi er, CPA 
Vavri nek, Trine, Day 
& Co. 
I am not convinced that America's fortunes are fully on the mend. As a country, 
we must at all levels of the 
workforce understand that we 
are and have been part of a 
worldwide competitive envi-
ronment. United States' 
companies may have an 
American corporate home, but 
the majority of the production is 
done off-shore. We have not 
responded with job trawing or 
job creation for those American 
\\ orkers whose wages and 
benefits the American consumer 
can no longer afford. This 
progression of overseas 
productiOn has made corporate 
bottom lines look better, but at 
the expense of a large 
worker/consumer base. 
II the economy 1s to fully 
make that "turn-around," 
corporate, education, and 
political leaders are going to 
have to make a cooperative 
effort to redefine the job needs 
and the training/education to fill 
those job needs. The training 
must be at all levels from 
elementary school to the 
retraining of the adult 
workforce We may be 1n a 
worldwide competitive market, 
but it is here at home where we 
must dedicate our resources if 
we are to remain healthy as a 
nation of workers who are still 
the best when given the 
opportunity to be. 
Richard Jett 
Cal iforn ia State Bank 
Y es. Based on both wholesale and retail sales, the economy has 
\v? 
••• FOR YOUR FAMILY 
For 1nformation on programs or facilities in your area, please call: 
WEST END YMCA 
(909) 467-5517 
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Chino, Chino Hills, Fontana, Ontario. Montclair, Rancho Cucamonga, Upland 
The West End YMCA gratefully acknowledges 
the generous donation of thiS ad space. courtesy of: 
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turned around and should 
continue to improve for the 
foreseeable future. ObviOusly, 
increased interest rates are a 
mixed bag and there is a point 
where "too high" could stifle the 
recovery. Currently, it appears 
that this level hasn't been 
reached and possibly for savers 
whose income is increasing, it's 
help 1ng the economy by 
increasing theiT spendable 
income. 
The bigger question is wh) 
did the economy turn around 
and who or what was the 
catalyst. A big factor was 
increased demand. Consumers 
and businesses can restrain 
purchasing for only so long. 
When they regain confidence 
and feel rates have bottomed, 
they begin to spend. Th1s began 
to occur in late 1993, early 
1994, which started the 
recovery. 
The confidence factor will 
play a key role in determ•ntng 
how long the economy 
improves. All eyes will be on 
the government to see if the 
recovery helps the deficit at all 
levels (federal, state, county, 
city). If it does, confidence will 
remain strong even 1f rates go 
higher. But 1 f the government 
spending outstrips their 
increased revenues, then 
business and consumer 
confidence will drop and 
another recession could occur 
sooner than anticipated. 
Holiday sales will be a good 
barometer for next year as to 
how the Republican Congress 
and Democratic Administration 
will interact It would appear 
that there is still pent-up 
demand for product and 
services, but if we fear the 
future, demand becomes 
secondary. • 
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Ridesharing: Time for Some Changes 
by James M LeniS 
Execuuve Officer, SCAQMO 
I n 1988, the South Coast Air Quality Management District adopted a major ridesharing 
program for the region. Carpooling 
was seen as one of many integral 
steps toward solving the region's air 
pollution and traffic congestion 
problems. 
In 1990, Congress enacted a 
ridesharing program for other maJor 
metropolitan areas with severe air 
pollution. But now, just as other 
cities across the nation initiate their 
programs, some officials here seem 
ready to wash their ha~ds of 
ridesharing programs. 
What happened? Has ridesharing 
been a failure? or has it simply 
gotten a bum rap? The answer is 
somewhere in between. Clearly, the 
ridesharing regulation has achieved 
some success in reducing traffic and 
cleaning up the air Some 5,200 
employers in our four-county region 
offer rideshanng incentives to 1.3 
million workers, and 3 70,000 of 
them are actually ridesharing. 
AQMD estimates that this effort 
has elinunated 90 tons of pollutiOn a 
day, or almost 1% of the daily total, 
more than all the area's electric 
power plants emit. And in an area 
with tight pollution controls and 
literally millions of individual 
pollution SO\U'ces, any program that 
can reduce pollution by 1% cannot 
be taken hghtly. 
Just as clearly, though, the 
program has fallen short of its 
original goals. Although the average 
vehicle ridership of companies in the 
program has increased steadily every 
year since 1989, the ridesharing 
program has achieved a bit less than 
half of its intended pollutiof! control 
goal. This limited success has given 
cause for concern about how much 
fut1her employers can be expected to 
push carpooling among their 
employees. 
So far, numerous studies indicate 
that the cost of ridesharing per 
employee ranges from nothing to 
$750 per year. The median range is 
much lower-at $40 to $105 per 
employee. 
Six years of experience has 
shown that carpooling is an attractive 
option for many people. A 
burgeoning network of carpool lanes 
is making it quicker for some to get 
to work. Some prefer not to drive 
each day. And for many, the 
Incentives offered by employers 
make carpooling worthwh1le. 
Yet obstacles to ridesharing 
remain and employers fear that fully 
achieving the program's goals may 
requue considerably more money for 
ridesharing incentives. Naturally, 
they are reluctant. 
So the AQMD has joined in a 
task force with business 
representallves--mcluding some of 
1ts severest critics--to explore other, 
potentially less costly options for 
achieving further progress in 
reducing automotive pollution, the 
number one cause of the region's 
smog problem. 
One at ternative would allow 
companies to earn rideshare program 
emission reduction credits by helping 
to rid the roads of the dirtiest cars. 
Some studies show that 10% of the 
cars may cause half of all car-related 
pollution. 
Employers could help zero in on 
these dirty vehicles by setting up 
remote sensmg systems that would 
measure pollullon from cars driving 
into parkmg lots and prov1de instant 
information on emissions levels to 
motorists . Compames also could 
pay to scrap these old cars and help 
their drivers get into newer, cleaner 
autos. 
Of course, tho 750 employers 
who have already achieved 
rldesharing levels that surpass the 
'feglonal &oal can continue to build 
their present programs. 
After studying the Southland's 
ridesharing program for the past nine 
months, the task force has 
recommended that AQMD pursue 
these and other alternatives. 
These options provide 
employers with further flexibility, 
but some may require changes in 
state law or new federal policy 
guidance. 
Legislators in Sacramento and 
EPA offici8ls in Washington should 
act soon to enable these potentially 
more economic alternatives. They 
could help clean up the air here and 
in other cities now just starting on 
ridesharing. 
At the same time, continuing the 
region's ex1st1ng ridesharing 
program deserves support because it 
has achieved substantial pollution 
reduction. 4 
James M. Lents IS executive ofticcr of the 
South Coast A1r Quality Managemenl 
D1stnct, wh1ch admm1ster.. the Southland's 
reg1onal ridcshanng rcgul.llion. 
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The Answer is Mass Transit and Land Use 
Patterns that Support It 
by Mike Femstem 
Co-founder, Green Pany of Call forma 
I f the AQMD 1s correct, trip reductions as a result of carpooling have leveled off at 
less than half the 15% the agency 
had hoped for when it began it~ ride-
share program seven years ago . 
What should we conclude from this 
experience? 
Critics of Regulation 1501 (and 
Regulation 15 before it) have argued 
that tnp reduction plans required by 
the AQMD have gotten increasingly 
expensive for business, and with 
dimmishing result~. In a depressed 
economy, further reductions would 
be business-killers. Therefore, as 
AQMD Executive Officer James 
Lents suggest~. it is time to focus on 
lowering emissions, rather than on 
changing human behavior. 
Well, not exactly. The reason 
trip-reductions have leveled off 1s 
because car and vanpool-based tnp 
reduction plans are at best 
accessories to the real needed 
behavior change-chang•ng our 
public transit and land use 
infrastructure. 
Mass transit, and land use 
patterns that support it, are far more 
effective in reducing trips and 
pollution than anythmg poss1ble 
through ridesharing. The reason 
business finds it difficult to achieve 
further reductions is that the current 
system favors the automobile. A 
mass transit-based public 
infrastructure (particularly one based 
upon renewable fuels) would not 
only reduce traffic and pollution, hut 
would be cheaper for business and 
consumer, because it would be more 
efficient in terms of energy, land, 
time, and materials. The problem 
with the AQMD's new approach is 
that instead of pushing this 
fundamental change, lhey are 
promoting the illusion that we will 
have clean air through technical fixes 
and questionable market approaches. 
Such a strategy will only delay (and 
make more costly) the transition to a 
sustainable economy/infrastructure. 
For example, the AQMD is 
pushing its RECLAIM "pollution-
trading" scheme as the market-based 
solution. RECLAIM is an 
unenforceable, unaccountable 
program that allows companies to 
buy the "right" to pollute without 
bearing the consequences. This will 
not significantly reduce emissions. 
But it will give away to large 
corporations the right of citizens to 
determine where and how much 
pollution is emitted. 
Instead of allowing the cost of 
pollutiOn to be externalized onto 
people and planet, we need market 
incentives that reward clean business 
while penalizing pollution and wa~te. 
This means gradually implementing . 
energy and pollution taxes that 
embody real env1ronmental costs. 
(Such a transition doesn't have to 
mean an increase in taxes overall-it 
can be accompanied by a 
simultaneous decrease in personal 
and corporate income taxes.) 
In terms of our 
energy/transportation infrastructure, 
the AQMD should be lobbying to 
raise the gas tax, which can then fund 
public transit while discouraging 
driving and pollution. It should also 
be fighting to ensure that the 
California Air Resource Board's 
Zero Enussion Vehicle requirements 
are upheld in the face of challenges 
by Big Auto and Big Oil 
At the same lime, the AQMD 
needs to stand again~! the Los 
Angeles Metropolitan Tr.1nsit 
Authority's plan to cut bus service. 
Buses m Los Angeles currently serve 
the most people with the least cost. 
And on the macro level, the AQMD 
needs to come out against treaties 
like NAFTA and GATT, which rob 
us of local control and {lence our 
ability to implement pollution 
reduction stJategies which fit us best. 
With the recent political changes 
in Sacramento and Washington, there 
are new opportunities for policy 
development. Fiscal conservatism 
and environmental health can go 
hand in hand if our economics truly 
reflects the real environmental and 
social costs of doing business. In 
terms of transportation and pollution, 
the lesson to be learned from the 
rideshare experience ID Southern 
California is not thal we lbould stop 
trying to change behavior. Rather it 
is that there are limits to what we can 
do personally as long as our macro-
structures remain obstacles in 
themselves. 
We need to change the physical 
and financial parameters of our 
society that favor the automobile to 
ones that makes public transportation 
safe, accessible, and affordable. This 
is the most economical track for 
society as a whole, and it is the 
message the AQMD should be 
taking to the public and to our 
legislators. 4 
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T he focus was on the past recently at Bryan A. Stirrat & Associates 
(BAS). At a fes!ive Open House 
in their Diamond Bar corporate 
headquarters. clients and 
employees celebrated the firm's 
10 successful years as a ci" il and 
environmental engineering 
consultant. That was a change for 
employees of this dynamic, 
forward-looking company, as 
current projects, innovative ideas, 
and future possibilities are 
usually the focus. 
That energy and commitment 
to excellence have had the usual 
results. In 10 years, BAS has 
grown from its original 17 
employees to 84, and has added 
branch offices in San Bernardino, 
Brea, San Diego, and Sacramento, 
California; as well as in Salem, 
Oregon; Phoenix, Arizona; and 
Honolulu, Hawaii. The firm's 
annual income has risen to more 
than $10 million. Registered 
employees include civil and 
professional engineers, geologists 
and hydrologists, environmental 
assessors, surveyors, a landscape 
architect, and a drilling engineer, 
as well as a highly qualified 
support staff. 
Bryan A. Stirrat, president of BAS 
Bryan A. Stirrat's experience 
with the Los Angeles County 
Sanitation Districts (County) and 
National Engineering Company 
(NEC) contributed to his 
entrepreneurial attributes and 
ambitions. As head of planning 
and engineering for solid waste 
for the county, Stirrat designed the 
Puente Hills Landfill (the second 
busiest in the nation), and the now 
closed Mission Canyon Landfill. 
With future BAS co-founder 
Edward L Schrandt, Stmat also 
planned, designed, and managed 
the Crossroads Parkway 
Interchange and Industrial Park 
(which mcluded the first freeway 
budge and interchange designed 
and constructed outside of 
CalTrans). 
While director of engmeenng 
with NEC, the company also 
planned, designed, and managed 
the Industry Hills Civic 
Recreation Project, which won the 
1981 Outstanding Civil 
Engineering Achievement Award 
from the Amencan Society of 
Civil Engineers. In 1984, he left 
NEC and formed Bryan A. Stmat 
& Associates. 
Dedicated employees have 
also contributed to BAS· success. 
"I have great employees," sa1d 
Stirrat, "and I try to treat them the 
way I want to be treated. I have a 
theory," he added, "that if you 
help people along the way, then 
when you get to the top, there is 
this pyramid of dedicated people 
holding you there-and If you 
fall, this pyramid is there to help 
you up. But if you climb over 
people to get to the top, when you 
fall, you fall all the way down, 
because there is nobody below to 
care or to help." 
BAS Projects 
During its early years, the 
maJOrity of BAS contracts 
involved various phases of landfill 
projects. Services provided 
included design, permitting, 
construction management, 
closure, post-closure, and leachate 
and landfill gas treatment. BAS 
projects now number more than 
60 landfills throughout the 
western United States, as well as 
in Hawaii and Mexico . They 
include some of the largest in the 
country. 
Though their landfill projects 
have given BAS nationwide 
visibility, several cities in the 
Inland Empire have BAS-designed 
shopping malls, streets, storm 
drains, and utility systems. In 
addition, as the market has 
expanded for environmental 
services, so too have BAS 
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Bryan A. Stirrat & 
Associates Inc. (BAS) 
capabilities The growth o~ the 
company has been carelully 
planned to ensure that all 
personnel are dedi~at~d 
professionals who will maintain 
BAS' standard of excellence. 
Many current contracts are for 
environmental remediation, 
geotechnical and hydrogeological 
services, site assessments and 
investigations, and regulatory 
com pi iance services. Remedial 
design and implementation 
proJects. JDdustrial waste 
treatment systems. underground 
storage tank (UST) services, 
erosiOn control, and landscape 
archttecture servtces are also 
provided. 
The wide variety of BAS ' 
projects are illustrated by the 
examples below. 
Frank R. Bowerman 
Landfill , Orange County 
BAS created the Master 
Development Plan for this 725-
acre regional landfill, which has 
another 50 years of life. The 
Master PI~ utilized on-site soil 
resources, thus generating more 
than a 30 percent increase in 
capacity. "This increased capacity 
will yield more than $100 million 
in additional revenue for Orange 
County," said ProJect Manager 
Michael Cullinane. BAS has 
provided engineering support for 
all phases of this state-of-the-art 
landfill. 
BAS has also developed 
construction documents for 
expansion of the liner system 
through three phases of 
construction. 
Paint Manufacturing Plant, 
Gardena 
BAS was contracted to assess 
contamination from 17 leaking 
USTs and then remove them and 
the contaminated soil at a paint 
manufacturing site in Gardena. 
After the initial work was 
completed, the firm then became 
the engineer/designer of a 
complete groundwater extraction, 
treatment, and disposal system to 
remediate extensive volatile 
organic compound (VOC) and 
alcohol contamination of the 
groundwater under the site. BAS 
designed, constructed, and is still 
operat10g the system, which 
includes a multi-well extraction 
system and an advanced 
biophysical treatment plant for 
on-site decontamination of the 
groundwater. To lower costs, 
BAS trained client personnel to 
momtor the system on a regular 
basis. 
"Our successful treatment of 
the VOCs and alcohols floating on 
the groundwater over the past 2-
112 years has reduced the onginal 
30 inches of contaminant free-
product floating on the water 
throughout the facility to 3 to 4 
inches in a few random locations," 
said Randy Bauer, project 
geologist. "The treatment also 
reduced the levels of 
contamination of the treated water 
to an acceptable level so that it 
could be discharged into the storm 
drain, thus eliminating the cost of 
disposal." 
Plaza Alicante, 
Garden Grove 
Starting in 1992, BAS 
designed upgrades to an existing 
landfill gas (LFG) extraction 
system to prevent gas migration 
into a nearby hotel, restaurant 
complex, and a local residential 
community. The site consists of 
20 LFG extraction wells and many 
monitoring probes. BAS designed 
and engineered a granular 
activated-carbon treatment system 
for the gas which effectively 
meets SCAQMD discharge 
standards. BAS also monitors an 
LFG venting and shielding system 
with subsurface probes under the 
office building, hotel, and 
restaurant. "This is an on-going 
project, with BAS still 
maintaining, operating, and 
monitoring the LFG extraction 
system," said Project Manager 
Ghassan Andraos. 
Water Quality Monitoring· 
San Bernardino County 
Landfills 
BAS was recently awarded 8 
15-month contract for water 
quality monitoring and reporting 
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r-----------------:---::---------, process, the BAS Team mtx to provide a smooth subgrade 
for composite liner systems on 
landfills. The ASSV eljmmates 
the need to remove excessive 
amounts of rocky ground material 
and then replace it with clean dirt 
on steep slopes of canyon 
landfills. The product 
significantly reduces the cost and 
time of construction . 
BAS's corporate offices in D1amond Bar 
on nine San Bernardino County 
landfills in the RegiOnal Water 
Quality Control Board's 
(RWQCB) Santa Ana Region. In 
a previOus contract, BAS 
performed those services at 11 
County of San Bernardino 
landfills. In addition, BAS 
prepared Article 5 Compliance 
documents for seven County 
landfills in the Santa Ana Water 
Quality Control Region. 
Colton Landfill 
In 19XX , BAS was hired to 
prepare a landfill closure plan for 
the Colton Landfill. Instead, 
BAS was able to convince the 
county that additional capacJt} 
was available at the s1te. BAS 
developed a plan to extend the 
life of the landfill, and it 
continues to operate today 
During the s1te development 
Inland Empire Has a Lot to Offer in 
Office, Industrial Space 
by Cathy Fagan 
A California's fastest-growmg egion, the Inland Emp1re ffice and industrial market~ 
have been fueled by available and 
affordable land, labor and housing, as 
well as the area's excellent freeway 
access to the rest of California. 
Representing one of the nation's most 
active marketplaces, it is currently 
one of the few suburban markets that 
can accommodate immediate, 
competitively priced office and large-
scale industrial requirements, both for 
existing product and large build-to-
suit land parcels. 
One region with ample space 
available to buy or lease is the eastern 
region. The Inland Empire East 
submarket consists of eight cities: 
Corona, Moreno Valley, Perris, Rialto, 
Colton, Riverside, San Bernardino, 
and Redlands. Holding a massive 
72% of the entire Inland Empire 
office ba~e (for a total of 12,915,291 
square feet), the current availability 
rate is a healthy 17.36% for the third 
quarter of 1994. 
The Inland Empire East industrial 
submarket is comprised of mainly 
small- and mid-size, free-standing 
buildings, and contains approximately 
38% of the entire Inland Empire base. 
An availability rate of 12.05% is a bit 
below last year's, and third quarter 
1994 figures show movementmto the 
eastern reg1on. 
The western region of the Inland 
Empire, which includes the cities of 
Chino. Fontana, Ontario and Rancho 
Cucamonga, was the initial lure for 
large amounts of speculative 
development and owner-bu1lt product. 
This area contains the bulk-
approximately 62o/~f the Inland 
Empire's industrial base, with a 
current availability rate of 9.67%. 
The Inland Empire West 
submarket offers a wide range of 
office buildmgs for sale and lease, 
also, encompassing approximately 
28% of the office base located in this 
region. The availability rate here is up 
slightly in the third quarter, with 
20.99% of the 1,079,078 square feet 
being unoccupied. 
Overall, the Inland Empire offers 
over 18 million square feet of office 
base and over 162.5 million square 
feet of industrial base, a healthy 
supply to attract businesses to a 
region with access to virtually all 
markets in California. "' 
Geologist , Gary Lass, developed 
a site remedial action plan for 
groundwater which allowed the 
county to update its permll with 
the RWQCB. 
New Technologies in 
Development 
In 1991 , Bryan A . Stirrat and 
Gary Lass co-founded GeoLogic 
Associates (G LA) as an affiliate 
of BAS GI.A has been a BAS 
team member s10ce its inceptiOn. 
and has been in charge of all 
geological and hydrogeological 
tasks on many projects. As GI.A 
president , I ass has developed 
several JDnovative products and 
concepts to keep the team at the 
forefront of changing technology 
Some of these proJects mclude 
Air-Sprayed Slope Veneer -
The BAS GLA team developed an 
air-sprayed slope veneer (ASSV) 
from a thin concrete-sand slurr> 
Alternative Final Cover for 
Landfill Closure - Lass developed 
this concept (now being evaluated 
by state agencies) to replace the 
current! y required barrier of a !-
foot layer of impermeable clay 
covered wtth I foot of random 
sod with an alternative 4- to 5-
foot layer of random sod. With 
the use of moisture-monitoring 
probes, Lass has demonstrated 
that, through evapotranspiration. 
surface water does not 10filtrate 
below 2 to 3 feet, thereby 
eliminating the need for a barrier 
layer to prevent infiltration of 
water into refuse. "' 
COUNTY OF RIVERSIDE 
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An Integrated Health Care Service 
IJVUi.oH.jo.tt. 
L~uq.ut....u 
Primary Care Services 
Speclallata ln:Trauma Care, Pedlatrlca, Surgery, 
Family Care, Family Planning, Orthopedics, 
Gynecoloty, and High Ri.olt Obstetrlca 
Clinic Services Including: Primary Care Services, Well 
Baby Euma, WIC, Immunlutions, Cancer Screening 
Clinic locations throughout Rlvenlde County: 
Banning, Corona, Hemet, Indio, Lake Elsinore, Palm 
Spr!nis. Perris and three locations within Riverside; 
Casa Blanca, Jurupa, Northeast Riverside 
Hospital and full service emergency services at 
Riverside General Hospital 
Hoepltal Cllntc Appointments-! (800) 900-0888 
Publle Health Cllntc Appotn.t:rnents- (909) 358-5000 
BlUngual Servtces and Free Transportation Available 
~c:.~er Services 
Hey Culligan Man! 
• Commercial - Medical - Industrial - Residential 
• Soft Water Service • Deionized Water Service 
• Ultra Pure Water Systems 
• Drinking Water Reverse Osmosis Systems 
• Sales - Service - Rentals - Engineering 
• FREE Water Analysis • FREE Estimates 
Call Notv (909) 460-6880 
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On Common Ground - the Challenge of U.S.-Japan Cooperation 
by Senator John D. Rockefeller IV 
F r two generations, the clo e elauonship between the U.S. nd Japan was viewed largely 
through the lens of the Cold War. 
The U.S. had a great interest in 
promoting a strong and prosperous 
Japan as 1ts front line against 
communist expansion m Asia. And 
Japan had an equally strong interest 
in maintaimng a good relationship 
with the U.S . to ensure its security 
and fuel 1ts economic growth . 
Politicians in both Japan and the 
U S used the Cold War as a 
barometer to measure the ever-
shifting nature of geopolitics , 
building a mutually profitable and 
remarkably stable bilateral 
relationship. Now, with the end of 
the Cold War, priorities and goals in 
both countries have changed 
dramatically. 
The 1992 election of Bill 
Clinton, America's first president 
born after World War II, for many 
people marked the beginning of a 
new era-one in wh1ch America 
co uld s hift 1ts focus from 
competition with the Sov1et Union to 
addressmg problems at the core of 
people's daily Jives--creating more 
and better jobs, guaranteemg health 
care for every citizen and makmg 
Cllles safe again. 
Japan has also entered a new 
era. The 1993 electiOn of a 
government not headed by the 
Liberal DemocratiC Party 
represented a monumental change in 
Japan 's political landscape. The 
LDP, wuh its traditional support base 
of rural farmers and small 
shopkeepers, had a lock on the 
Japanese Diet for almost 40 years. 
In the past 12 months or so, the 
governments of Pnme Minister 
Monhno Hosokawa and 
subsequently Tsutomu Hata and 
Tomuchi Murayama have been 
empowered to reform the political 
process, but have also reflecte~ .the 
e rosion of the traditional pollllcal 
base in favor of urban and suburban 
salaried workers. Underlying this 
change I S the more fundamental 
question of how Japan IS to adapt 
successfully to the post-Cold War 
world. 
The end of the Cold War, and 
the Joss of a definitive structure 
withm which to view international 
affairs, has had dramatic impact on 
American relations with Japan and 
the rest of Asia. Asia enjoys access 
to American markets and welcomes 
an American presence, including 
military, for stability and security. 
But many Asians are nervous about 
the U.S.'s security goals which are 
not always clearly stated. They are 
hostile to the importance of 
democracy and workers ' rights as 
part of a partnership, and are wary of 
U.S. trade demands for reciprocity 
and market access. 
While Americans are warming 
to As1a and want closer ties, they 
themselves are ambivalent about 
military comm1tment. Amencans 
support their country's mterest in 
democracy and human rights-the 
foundatiOn of Amencan fore1gn 
policy-but are unsure how far to 
press for these principles if it means 
sacrificing economic ga1ns or taking 
military risks. They buy Asian 
products in large quantities, but 
worry about a growing trade deficit 
and regard ma ny Asian trade 
practices, particularly those of Japan, 
as unfair. 
These are not insurmountable 
problems. The U.S. and Asia are 
bound by common interests, post-
war history, and by economic 
linkages that are far stronger than 
political connections. But it is 
important that the econom1c 
relationship grows maturely rather 
than neurotically-and inevitably, 
that is the task of government. 
Please See Page U 
If It Ain't Broken, the Office Computer Expert Hasn't Found It 
by Joe Mutlich 
T he best way to increase office productivity would be to invent a computer that 
squirts out toner on any employee 
who so much as says, ''No need to 
call a repairman - I can fix this 
myself." 
A stained shirt or two would 
stop executives from having so 
much fun tinkering with the office 
computers. 
I mean, an executive wouldn't 
spend three hours trying to unjam a 
stapler. But the same bottom-line 
executive will happily use his entire 
workday trying to dislodge a disk-
not realizing the disk is stuck 
because the computer has no power 
because he forgot to pay the electric 
bill because he was spending all his 
time "fixing" the office computers. 
According to a study by the 
Boston consulting firm of Nolan, 
Norton & Co., the, time that personal 
computer users spend helping other 
PC users costs companies $6,000 to 
$15,000 per computer. 
That's right, per computer. 
It's almost cheaper to toss out a 
PC at the first sign of trouble and 
buy a new machine. Technology has 
advanced to a point that a computer 
capable of running the entire 
European economy costs less than a 
pair of inflatable basketball 
sneakers. 
Most ·'office computer experts" 
mean well. However, I question 
how much they know, swce the 
criteria for becoming an "office 
computer expert" is merely to: 
(A) skim the computer manual, 
and 
(B) pop your head out the door 
and ask, "What's wrong here?" 
everytime someone flings a stapler 
through their monitor. 
In my desperate attempts to find 
a computer that no colleague would 
try to help me operate, I have used 
any number of IBM-compatibles 
and Apple models. The Apple is far 
simpler. Given the way the world is 
put together, this may explain why 
the IBM compatible has become the 
machine of choice for the business 
world. 
The IBM-compatible manuals 
always include phrases like. 
"Specify the number of megaticks 
on your designation file by 
compressing the change-line 
support in the driveparm, using the 
command device=C:\ .sys. 2, add 
eggs, cook for two minutes or until 
light brown." 
In contrast, the manual for my 
first Apple computer offered this 
actual "troubleshooting" tip that 
d1dn 't even require subtitles: 
Problem: You can't eject the 
disk. 
What's probably wrong: Your 
Macintosh can't get the information 
it needs to eject the disk in the usual 
way because the mice inside the 
computer have fallen off the1r little 
treadmill. 
Just kidding about mice! 
Everyone knows computers are 
really powered by hamsters. 
The reason Apple manuals can 
be written in a straightforward 
manner is because Apple doesn't 
have to worry about an "office 
computer expert" fooling with the 
machines. If anyone other than a 
certified Apple technician so much 
as plugs the computer in, the 
warranty is voided and burly men 
with baseball bats appear. 
When something goes wrong 
with an Apple computer, a little face 
appears on the screen . Officially, 
this is known as ''the sad 
Macintosh." To my eye, the face 
looks like "the morning after 
celebrating New Year's Eve 
Macintosh." 
When this occurs, you are 
advised to take the computer to your 
"authorized Apple deale r, who's 
been specifica ll y trained and 
authonzed and has all the necessary 
tools to serv1ce your Macintosh." 
These " necessary tools" include a 
screwdriver and a machine capable 
of processing a very large credit 
card slip. 
There is, undeniably, a sense of 
power that comes with being an 
"office computer expert." The copy 
machine repairman is scorned 
because everyone knows he merely 
comes in twice a day and pushes the 
secret button that deactivates the 
"Needs Service" light for 20 
minutes. 
But an office worker wears a 
desperately hopeful expression 
when watching an "office computer 
expert" hunched over his crippled 
terminal. It's the same expression 
someone has when watchmg an auto 
mechanic at a gas station on a desert 
highway chuckle over their 
transmission. 
And just when things seem the 
most bleak, the "office computer 
expert" hits a few keystrokes and 
the worker's crucial report, which 
had been feared lost, will be 
irretrievably modemed to Paraguay. 
4 
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Drug Rehabilitation is Smart Business 
difference? Do you lie there 
wondering when the other shoe will 
drop? When the police will come 
to your door at 4 a.m . to tell you it's 
all over? 
Or do you dread the scandal of 
the newspaper spread that he or she 
was arrested for possession ... or 
even for dealing? 
An addicted employee can hurt 
your bank account. An addicted 
loved one can damage your heart. 
So what are you going to do 
about them? 
THIRD, THE VOICES 
Employees and loved ones are 
d1fferent spec1es A~ any parent can 
tell you, once your children reach 
late adolescence, you might as well 
forget about controlling them, even 
if they are very sly about running 
their own lives. But you may have 
some clout with employees (and 
thus be able to help them get 
assistance.) 
The Work Environment 
Depending on how addicted 
employees feel about the1r jobs, you 
may be able to intervene and 
convinre them to accept 
counseling. This would have to be 
handled carefully. If you suspect 
that an employee has a problem, 
start documenhng absenteeisms, 
tardiness, or poor quality or 
quantity of work. Watch for 
conflicts with other employees 
Then set up a meeting, but don't 
confront him or her about possible 
alcoholism or drug use Keep the 
d1scuss1on on the problems in the 
work area, and ask the employee if 
there are any personal problems or 
situations that you should know 
about. 
Performance may improve for a 
while, but if the problem is actually 
alcohol or drugs, the improvement 
won't last long. In a second 
meeting, you may direct the 
employee to a counselor, and you 
may also issue a warning that if 
performance doesn't improve, he or 
she will be disciplined. Knowing 
that their jobs are on the line often 
makes the difference in whether 
they decide that the turning point 
has arrived. 
The options for counseling that 
they must choose from will depend 
on whether you offer company 
Cominued From Page 5 
insurance, what coverage you have, difficult to pressure loved ones into Sometimes fnends take them in. 
They might meet up with the wrong 
kind of people. They might go to 
jail. They might even die on the 
street. 
and whether the employee needs getting help or making the decision 
inpatient dctox assistance or will to fight their addiction. A-; long as 
benefit from outpatient counseling. you prov1de a place to Jive, food to 
Options are listed in the counseling eat, and an occasional handout, they 
program table. have no need to confront their Who can say what is the right 
thing to do? Not me. I only know 
that when someone is on drugs or 
alcohol, their life and health can 
only get worse. Then they reach 
bottom, and they either die, or they 
The Struggle to Help 
Loved Ones 
Unless you have a harder heart 
than most parents, it is much more 
r 
problem. They enjoy using drugs 
or drinking. They enJOY their 
friends and the lifestyle . 
Everythmg's cool. 
Kickmg them out of the house 
may not be the answer either. Please See Page 22 
Fehx T. Trollo, President, CEO and COB, Bird Medtcal Technologies, Inc., Palm Spnngs, CA. 
''\\I \\'B\'T \\'ITHTHE BAi\'K 01 CA.lliOR:'\1 \ m 1%9, 
aft{'r trying to work with a '\' l''' York hank and a couple of 
lot.ll banks. \\'ith mt»t hanks you ha' <:a structurt·d, formal 
relationship, but \\l found that • Tlw Banko! California 
H"PQ,[l. .. §OI .Y"~ "' 
Thne 's a constant dialogue, so tht·; are all prepared to respond 
quick!) \\hen we need to gl't somt·thing done. 
Our credit line with tht• bank has gro\\ n as our business has 
grown. They',c been flexibl e and crcatin· in setting up the 
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facility to help us" ith acquisitions. With our major division, 
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lTt•dit from all O\l'r the ,,~orld. ,, , ~ 
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THE BANK OF CALIFORNIA 
DECEMBER 1994 
PAGE 14 ·INLAND EMPIRE BUSINESS JOURNAL 
MAJOR CORPOR.\TE 
SPO"iSORS 
zeAc 
LA& 
CELLULAR. 
rmw,.am.-
[)
MARK 
PALMER 
---~~ Orparumrlcwu: 
~11Altmc'n 
MEDIA SPONSORS 
KfltG-fM 
Kot.999 fM 
Sl' PPORTIII<G CORPORATE 
SPO!'iSORS 
\SM -{1\mmc.m Busmn~ ~Uchmu) 
Cmntry 11 Rcpoo \ 
. 
'Tbc Employ<n Group (formrrly Mcrclwlt> 
""" Maaolicturm MsocUliOO 1 
lat<r \ alky llraltb Plan 
Plclfk 1'1!)-..cun '><n1c<s,IJI( 
San ,...,lODoo (OOtmunity Hooplw 
CHAMBERS OF COMMERCE 
SPONSORS 
Adrloa"' • Applr \ alky • BIDDill3 
-·-·Ji&B<ar 
c.doodnl City • CIUllo Vallry • a..-.r 
Colt.,. • eon- • Deont Hal SpriDp 
lliaooM ... .. f- .. lirlpuil .. bodio 
.. l.t.d Eaoplrr llilpollic- .. 
.. 1..o1or Anoorkld c....- .. 
..... Ew-. .. u Qalala .. La v .... 
.._l.lllllo .. -.loU .. -v.u.,. 
follllri<U .. o.udo .. ..... Dam 
..... SpriDp .. - .. ._.. ,.. ..... 
ll<dladt•llial.,•TnDmlll 
IJpload • Victorrilk • Ya<a Vollry 
Invest in YourseH 
-
Master Your Future 
Date: December Q. 19<14 
Time i'OOam - 700pm 
, •• '''"('I., 
Date: December9. 19'J4 
T1me: i:OO am - i 00 p.m. 
REGISTER 
TODAY! 
bUSine5s jOurnal REGISTER 
TODAY! 
I or mort th.an lO Hilh. j1m Rohn has focu~~d on th~ 
fundountnt.ah, of hum.1n IM-ha' wr ttut mMI affect pt:r-,orul 
.and bu,tn("'' performam:('. In adduum to ht!t lK"t-~llmJt 
b<K'Ik't, \rtJ\on\ of I 1/t and The ~C\tn Srrattg•nfor Wrallh and 
Happ1nn\. h~ hil't rcctntl) ~ nttc::n fht fn-t: \1ajor P1ccc .. to 
tht.· l1fc Pu.t:lc, "'h1ch prrtml<;t:.., h> ~ dht: oftht: mo~t 
m'tplr.auonal and life t.·h.mgmg book, of the decade 
1' 1\ll ll'll" 
Pam l llnto't l't nne o£ the country-. forcmo"'t "'Ptaker"' 
C:.,he ha\ .appc.ared on the Ph1l Oon.-.huc ~ho"' ' <~nd -p M 
\lago~:mt· .. p,,m l't tht author of Don·l Tdl \ft ll's lmpuss•blt 
{ nt•l AJur 1\t -\lrt'Ui.h l),mc 11, and produced the aud1o 
cao, .. ettc cour,e-. Ca~h '"on Your Dreams and Huw to 
Rtpro~ram \ourself Jor \tUC.C\~ 1n Th1rt~ DaH 
l tl\llllll'~l" 
T t.lm llopkm., '" the rpllllffi~ of 'tucce<;'J lie became a 
mJihon.~oiTt h\ the umc hr rtachl·d thr agr o£ 27. T"'ent~·fiH 
\tar., ago, 1 ('lffi con\ldtred htm~clf a fa1lure Pulhng to~rthcr 
hl't b"-t fr"' dlllla,...., h~ tmr.,.ted m a f1H-da" .,_;ale" trammg 
'rmm.~or that turned h1., hft :.lrtlund 11opk.J"-' has authortd 
!'." book.....mcludmg Ho~ To \fasttr rhc .~rt oJStfh"g.'• 
pubh .. hrd m I Q80 
.\nthlln) Parmello 1't ho't of thr wc~kly rad1o talk sho~ 
'')dlmg Acrtl<,\ Amrnca,'" author, c;alrc, and cuc;tomcr \t"n-icc 
npcrt. 1 ony ''the n.auon'-. fortmo-.t txpcrt m st:lhng to top 
dccl\lon-m.aktr't Ill\ llngtnal program "as "S~Ihng 10 \"1 f(), 
the Vtt') Important Top Officer" Tony has tht master key to 
gruter achlc\·ement and tt"\ hke no othrr you\r t\"C:r ~tn 
1..0M?AN\ 
ADDRE<S -------
--- ,JA .E 
l1 Ur!IONE lAX 
All ~IL5AIU. ri~AI 
fhr luturc 2000 "ill feature: 
• 80 booth dl'tpLn .. pmfihni_lnland Emplll.: compamr-. product., and "fl'\lt.t't 
• lnl1nd Empltc Bu\lnc" ]<>urnal ~111 h< publl'hiR~ a ;pwal r ulurt 200<.1 
adwll'mg ;upplcm<nl 1ha1 ~111 h< P''"d out 10 allatlcndcc' \ddtllonalll 
Lhc supplement ~Ill be IR~nrd mto the \o\tmbn 1"-<..Ut or the Inland I mp1rr 
Bu<1nc" ]<>Umal. ~hrrtb) 30.000 cop"' ~111 h< d"tnbUlcd 1hrou~hoU1 I he 
Inland lmptrc,lo-. ~ngeb ~an D~<go and Orange Coun11 markclan·a-
• T rrmrndou' nttY.ork•ng opponunlltc~ thaL "'ill cnhancr 'our prr-.tln.d and 
busmt\S rdatwn"'hlp\ 1 
• Thc fe1turcd 1pcakm m JOIRIR~ 1og<1htr for thc f1"111mc m hl\lol\ on I he 
Ymt rHnt agenda' 
Ill (I \1111 R IJ. I<JQ.J 
7-00 ·8:00a.m 
8:00 9:00a.m 
9:00-ll·l)a.m 
Registration/Booth lhspla} 
Anthon} Parinello 
·~lling to \no. 
th~ Very Important Top Officer" 
Jim Rohn 
II 15 am.- 12 45 p m 
"llne Your Best Year ber" 
Pam lootos 
12:45 145 p.m. 
1:45-H5p.m 
2:45 ·7:00pm 
"Cash in on Your Dreams" 
Lunch 
Anthony Parinello 
"Your Key to the Executive Suite" 
Tom Hopkins 
"Mastering the Art of ~Uing" 
... 
'JCi<t:s • atoul S 
llf 
rour.uo.,.,y 
_._ • ...,.,.......,.,s ____ _ 
IW\tcito:l lnlond 1!qlll<lluslntss 
f"Wrblt !q JC' lo:-mit;; lbct 1n1mo J. 9, 7()4 
ZIP __ 
1\0RHt'I\DS 
\1 111\!,1\11111111! lt!H\IIllll l'lt!H\IIIItl,tll! llllll!l\11! II< ~II' I'll 1'1 tIll ><ltl<ll I'll ltl l > " 1 211 
PR \1. EL' BY DA L PLME I'R I 
Design .\lark Palmtr Des1~n. Palm Dr~m, (aliforma 
DECEMBER 1994 INLAND EMPIRE BUSINESS JOURNAL • PAGE 15 
Profits Remain High Despite Interest Rate Increases 
U .S banks posted a profit of $11.2 billion before extraordtnary items 
during the second quarter of 
1994. Quarterly return on assets 
for the industry was reported at 
1 16% according to Sheshunoff 
Information Services, Inc . , a 
leading provider of information 
to the banking and thrift 
industries . 
Profits reported during the 
quarter represent the second 
highest quarterly income ever 
reported by the banking industry, 
second only to the $11.4 billion 
earned in the third quarter of 
1993. The second quarter figure 
also represents a $1.0 billion, or 
9.5% increase, of the $10.2 
billton profit recorded for the 
second quarter of 1993. The 
bankmg industry's profits for the 
first half of 1994 totaled $22.2 
billion, up $3.0 billion, or 15.7%, 
over earnings for the first half of 
1993. 
Overall, 96% of the nation's 
10 ,706 banks were profitable 
dunng the first half of 1994, 
reporting earnings of $22.6 
billton. The 4% that were 
unprofitable registered a loss of 
$0.4 billion. 
"The rise in Interest rates 
during the second quarter 
allowed banks to improve 
net interest spreads in the 
short run as variable rate 
loans repriced faster than 
deposits," commented 
Rusling. 
"Rising interest rates during 
the first half of 1994 contributed 
to a significant paper loss in the 
secunties portfolios of banks," 
said Con Rusling, president of 
Inland Empire Profile 
Full Name: Alan D. Seman 
Occupation: Retired Military and 
Industrial Electronics, current! y 
City Councilman (second term) of 
Rancho Mirage (former Mayor). 
Short Biography: Enjoying early 
retirement from ~uccessful career 
(owner of Seman Electronics Corp.) 
Very involved in community affairs 
and politics. Enjoy working with 
and addressing concerns of business 
community and private citizens in 
Rancho Mirage. As vice president 
of Alliance for Clean Air, assisted 
in effort to pass one of the first and 
strongest non-smoking ordinances 
in California. 
Family: Wife, Jeanette, married 
30 years. 
Affiliations: City Council of 
Rancho Mirage, Commissioner on 
Redevelopment Agency and COVE 
Commission, Vice Chairman of 
Public Safety Commission, Board 
Member of Arthritis Foundation, 
American Heart Assn., Mid-Valley 
Parkway Commission, Rancho 
Mirage Housing Authority and 
Rancho Mirage Library Authority. 
Hobbies: Computer technology, 
tennis. Spectator- basketball and 
football. 
Greatest Concerns: Lack of 
planned growth and over-
population. Importation of 
problems of big cittes that can 
destroy the quality of life in the 
Coachella Valley. 
Last Book Read: An American 
Life, by Ronald Reagan 
Last Vacation Taken: Living in 
Rancho Mirage is my vacation. "' 
Sheshunoff Information Services. 
"The market value of banks' 
securilles had declined by 1.6%, 
or $13.1 billion, when compared 
to their historical cost , primarily 
as the result of higher interest 
rates. Had this paper loss been 
recognized in current earnings, 
overall industry performance 
would have been adversely 
affected ." 
Fed Moves Contribute to 
Strong Performance 
Declines in the provision for 
expected loan losses, increases in 
the net interest spread, and 
decreases in noninterest expenses 
were contributing factors in the 
near-record profitability of the 
banking industry. 
"The rise in interest rates 
during the second quarter 
allowed banks to improve net 
interest spreads in the short run 
as variable rate loans repriced 
faster than deposits," commented 
Rusting. "However, the big 
boost to earnings continues to 
stem from the large reductions in 
Please See Page 32 
EDD Staff Members Come to 
Inland Empire 
T he California Em-ployment Development Department recently 
reassigned some of its 
employees from its central Los 
Angeles location to field offices 
10 Riverside, San Diego, Santa 
Ana, and various locations in 
Los Angeles County. 
The employees are labor 
market analysts, who serve as 
the main points of contact 
providing labor market 
information services to 
customers. They originally were 
located at the EDD Labor 
Market Information Division in 
Los Angeles, and the move to 
other regions of Southern 
California is expected to 
broaden the division's customer 
base. 
Examples of the type of 
information the labor market 
analysts provide are monthly 
labor force status, wage and 
salary employment by industry, 
and census information for 
affirmative action programs. 
Customers who require such 
information range from 
employers and economic 
development entities to training 
providers and state and local 
government agencies. 
Labor market information 
may be obtained by calling the 
Riverside office at 9091782-
4206/3156; San Diego County at 
619/265-4308; or Orange 
County at 714/558-6406/6417. 
Census information requests 
should be directed to the state 
Department of Finance at 
916/322-4651. Information 
regarding the Consumer Price 
Index is available from the 
Federal Bureau of Labor 
Statistics Hotline at 213/252-
7528 . ... 
AFFORDABLE HEALTH INSURANCE 
Indtvtduals • Self-employed • Small Employer Groups 
(Rates for most of Riverside, San Bernardmo Counties) 
MALE FEMALE FAAtii.V 
Benefits 
AGE 
* NO DEDUCTIBLE I ·· 
18-29 $45.60 $5880 $167.10 Except when OO.pol.ohzed 
• Any Dodo< I Haepillll 
30-39 61 .30 79.70 210.00 • PCS drug card 
40-49 65.60 104 70 269.60 • 1 00')1, 1al $500 lor ecc:id.a 
50-54 111 70 126.10 322.40 • $15-·-
55-59 143.60 137.50 372.20 • $5,000 AD & D 
60-64 183.10 159.20 442.50 
• O.iropnK:Ic.-
• 2~r. 100 -lo Dodo< 
• QUAI..OY COMPANY 
Call Now for Quote/Information 909-425-0869 HtY/th nsumnc• sp«»>sJ - ov.r 300 COfTII»,_ 
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Local TV News Covers the Inland Empire 
bJ &be Bouclnau 
I f you have decided that you would rather turn the TV off than watch another minute of 
Dews on 0. J. SimpsoD or Heidi 
Fleass, at as tame you learned 
about another alternative-the 
IDiand Empire TV News, with 
coverage geared solely to the 
Inland Empare. 
KZKI-TV-UHF Channel 30, 
and 95 percent of the cable 
channels now carry this local 
news program from 5:30 to 6 p.m. 
every weeb1ght. Comcast Cable 
covers the same Dews from 6:30 
to 7 p.m. Local broadcasters 
Robert Soto, Joe Lyo .. s, Ron 
McPaddia, aad Rick Acosta briDg 
you lalaad Empire headlines, 
baaiDeas, sports, aad health Dews. 
Local weather conditioDs aDd 
Rcla eatertaiameDt opportuDities 
• aympllomes, plays. ud operas 
are allo covered. ADd if you are 
a a....--4. a weekly reatauraat 
revww will steer you aD the right 
direclioL 
Auilability of the propam on 
Channel 30 is relatively recent, 
though some cable stations have 
carried the Inland Empire TV 
news since February of this year. 
"We began with a possible 
audience of about 80,000 homes," 
sa1d Robert Soto, anchor on the 
program since its beginning. 
"But now we are able to reach 2 
million homes all over Southern 
California. We've bad great 
interest in the program from 
people out ide of the Inland 
Empire as well, primarily those 
who have family or friends here 
and want to keep up to date with 
what is bappen10g in the Inland 
Empire." 
Soto has over 18 years of 
radio broadcasting experience, 
including the KOLA morning 
show, KBON, and KCKC 
morning talk show. In fact, he 
created the show that Bill Kinison 
is now broadcasting. 
"I'm proud of our program," 
Soto said. "The cast and the level 
of professionalism have grown 
and matured as quickly as any 
project I've worked on." 
Joe Lyons is another well-
known personality in the area. 
News co-anchor with Solo since 
August, Lyons bas 13 years of 
experience in radio and TV 
broadcasting. He currently bas a 
Sunday morning program on 
KVCR-Cbannel 24, as well . 
Lyons began his broadcasting 
career in Seattle and has worked 
in Cleveland as well as all over 
Southern California. He hosted a 
news/talk show on KPRO Radio, 
and a news/talk show for KRSO. 
He played country music on 
KDUO until it became a Spanish 
station, and also worked for 
KNTF until it became a Korean 
station. 
"We are the only program that 
covers Inland Empire issues to 
the exclusion of world and state 
affairs. • said Lyons. "I'm proud 
of the coverage we bring on local 
business achievement and 
politics. For example, we were 
the only station to cover the 
completion of Route 30. It 
wasn't of interest to network 
stations." 
"The news covered by the 
Inland Empire News program is 
not duplicated on any other 
stations," said Bill Anthony, 
producer of the newscast and host 
of the Restaurant Review. 
"Thirty-two communities in the 
Inland Empire are covered by our 
news team, including nine cities 
outside of San Bernardino and 
Riverside counties. Another 162 
communities are served by cable 
stations, and, of course, Channel 
30 broadcasts all over Southern 
California." 
The format of the Inland 
Empire News makes it an ideal 
advertising venue for Inland 
Empire businesses. When the 
goal is to target a special 
audience, inexpensive cable 
channels make TV advertisinJ 
viable for even smaller businesses 
in the area. 
In the meantime, if you are 
still fighting freeway traffic at 
broadcast time, set your VCR to 
record. Try watching the Inland 
Empire News for a week, after 
that you won't want to miss it. • 
Service. 
Integrity. 
Leadership. 
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PROSPECT 
FOR 
SUCCESS 
Inland Empire Business Journal 
Book of Lists 
on Disk 
You can prospect for new busmess enhance your ex.st ng ddtabase 
supp ement your JOb search w1th TooL st. your prospects fo success are 
rnterm1nably greater 
That's because TopL1st takes an exceptional product. the Book of L.sts, and 
puts 1ts powerful contents to work for you m easy to use software 
NETWORK .•• WITHOUT THE WORK 
TopLtst data from the Book of L1sts 1ncludes list category, rank company, 
address. phone, a f1eld to add fax numbers, contact person w th t1tle and data 
by wh1ch f1rms are ranked (revenue, number of employees etc ) These f1eld 
w1l be 1ncluded if they appeared 1n the Book of Lists 
You can v1ew and sort the data 1n alphabet1ca, ZIP code or list order, merge 1t 
with your custom letter, then pnnt the correspond1ng ma ling labels With 
TopL1st you can also export the data to your favonte software package. pnnt a 
report and update, change, or delete ex1st1ng records 
PLUS 
TopL1st 1ncludes an unlimited Single-user 
license and free techntcal support to 
reg1stered users The data 1s a so ava1lab e 1n 
ACT! formats ready for 1mport1ng into your 
ACT! software 
SYSTEM REQUIREMENTS 
TopL1st DOS: 2 MB of free hard d1sk space, 
DOS 3 1 or h gher, 587K RAM 
TopList Macintosh: 4MB of free hard d1sk 
space. 2 MB of RAM, System 6 0 or h1gher 
FOR FASTEST SERVICE 
Call909-391-1015 
or Fax 909-391-3160. 
YES. I'd like to gein power from Toplist. 
Ma to 
biRLARD ...... . I us1ness 1ouma 
305 Secremento PI Onteno. CA 91784 
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Insurance Fraud-Not Just a 
Matter of Statistics 
Conttnu~d From Page 3 
R1vers1de, sill I upporls her company, each of wh1ch blamed 
family through her positional pdperwork or commun1ca110n 
1mon & S1mon, but now she has snafus on the holdup 10 payments 
hens .md JUdgments hangmg over "Bes1des," a1d Pat Kasbon, "we 
her head because of the S I 'iO,OOO were 11 the1r mercy George was 
1n unpa1d med1cal hills unmsurable through any other 
Susan's employer, William company. 
S1mon. also has had severe ''B) the end of 1992, we had 
loses H1s w1fe' illne s left h1m to cancel the pol1cy anyway, 
Wllh med1cal hill totaling more bec.IU e we JUS I couldn '1 afford 
than $127,000 the $680 any more," Pat sa1d 
\\ lll1am Hanousck, a "We bud lost our bu mess. the 
constructiOn conlra~.;tor in Palm Kasbon Mold C'o, Inc 1n 
De:;ert, 11lso bought h1s poiiC) Hesper1a (which George, a tool 
through a local insurance broker and d1e maker, had founded and 
I atcr, when he dtscovered he where Pal worked as secretary 
needed maJOr surger), he at least and all-round right-hand). We 
had peace of mind about h1s also lost our home and had 10 cash 
medical hills. J·our months in all of our IRAs. Finally, we 
following the first surger), had to declare bankruptcy becau e 
Hanousek needed another of the medical hills. Medicare, 
operallon. "The hospital had only 
received a small amount of the 
original cla1m by then," llanousek 
said, "but they didn't seem 
concerned about il, and went 
ahead with the second surger) ." 
L aler, the $70,000 in medical 
hills came back to haunt h1m. "II 
is amazmg thai no maller how 
spotless your credit rating is," 
cla1med Hanousek, "a medical bill 
that is not paid, even though it is 
through no fault of your own, can 
destroy your credit and, therefore, 
cause untold damage to a busines 
like mine. I can't even tell you 
what this scam has done to my 
family and m} life." 
Another such victim was the 
family of George and Pat Kasbon 
of V1ctorv1lle. George had many 
health problems, mcluding k1dney 
fa1lure, heart problems, arthritis, 
and an allergy to the plastic 
shunt he needed for d1alys1s 
treatment . They jumped at the 
chance to get coverage for pre-
existing cond1t1ons through 
Consolidated Union Welfare 
Fund. At $680 a month 10 
insurance prem1ums, the Kasbons 
paid a total of $34,000 over the 
33-month penod of their 
"insurance coverage." But they 
collected only $2,000 10 payments 
for medical bills totaling more 
than S 140,000. 
Though they suspected that 
some kind of fraud might be 
involved, they could not be 
posuive because every few 
months their policy would be sold 
to or processed by a different 
through Social Secunty, finally 
started paying most of the 
incoming bills, but that left the 
S 140,000 in pa t due bills." 
George Kasbon died in 
December 1993 at the age of 58. 
Pat, who is still lookmg for a job 
in Victorville, had the added 
indignity of havmg her car stolen 
last week. She got it back a few 
days later, but ll had been 
vandalized, and she could only 
afford to carry pubhc hab1lity and 
property damage insurance on it. 
Pat hopes that a settlement, 1f and 
when 11 comes, will help her get 
back on her feet. 
These are the real faces of 
insurance fraud-not the 
tallstics. Multiply the Tysons', 
the S1mons', the Hanouseks' and 
the Kasbons' cases by the 10,000 
vacllms who suffered not only 
their health cnses, but also the 
overwhelming stress of learn1ng 
that they were vacllms of a scam 
whach would leave the1r finances, 
and their hves, 1n shambles 
Lawyers handhng the class-
action su1t for the plaintiffs are 
Timothy Cobelan of CohelaD A 
Khoury 10 San Diego, aad Robert 
Brace of Holhster A Brace ID 
Santa Barbara To date, they have 
won settlemeDts totahns $9 S 
mallion The court date for 
prosecutang the rest of the 
defendants is iD Apral 1995 To 
date, they have WOD settlemeata 
totaling $8 s mallioa ne court 
date for prosecutmg the rest of the 
defeadants is iD Aprii199S 
,.,._.,,.21 
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New President for Econom1c Partnership 
T:c Inland Empire Economic Pannersh1p (JEEP) has chosen Brian H. Collins of Kans.h 
Cll). Mo. as its new president and 
ch1cf execullve ofticer. Th1s hrings an 
end to a search wh1ch included 
consideratiOn of 75 candidates 
nationwide. 
Collins, who will begin his new 
pos1tion on Dec. 1, h<Ls most recently 
held the positiOn ot president and 
ch1ef executive officer for Economic 
D.:velopment Corporation in Kansas 
City. His work there began in 1987, 
when EDC was created through the 
merger of the Land Clearance for 
Redevelopment Authority (LCRA) 
and the KarL'a' City Corporation for 
Industrial Development. The EDC 
oversees the redevelopment, 
economic development, and project 
management activities of Kansas 
City. 
The appointment is ironic in that 
Collin:;' former job with EDC w~ to 
lure busines.-;es away from California 
and into Missouri . Collins was 
successful in his efforts, having 
brought such maJor companies as 
Tmnsamerica Insurance and Citicorp 
to Kansas Cit) His knowledge of 
both the strcngth.s and weaknes.ses of 
the Inland Emp1re has heen cited as 
one reason why he will he a (X'tent 
ally to the regiOn. 
JEEP Chairman Lee Redmond 
v1ews the addition of Collins as a 
maJOr coup for Econom1c 
Partnership, a business development 
organization which tries to promote 
the Inland Empire and lure companies 
to hring their busines.ses here. 
Other previous positions Collins 
has held mclude executive director 
and director of planning for LCRA, 
neighhorhood planner for the Boston 
Redevelopment Authority, and 
planner for the Port Wayne 
Redevelopment Commission m Port 
Wayne, Ind. His education mcludes a 
master's degree in commumty 
planning from the University of 
Cincinnati and a bachelor of arts 
degree in geography from the 
University of Nebraska. 
He will replace Acting President 
John Husing, who has held the 
position since August . • 
Autodesk. Inc. • Archibus, Inc. • Cyco 
International • ESRI • Facilities Mapping 
Systems Inc. • Image Systems. Inc. • 
LandCADD, Inc. • Information Graphics 
Systems • Softdesk, Inc. • Wang Imaging 
Products 
Unix Workstations • IBM RS/6000 • 
SUN Spare Compatibles • SUN Microsystems • 
Hewlett Packard • DEC • RAM Upgrades • 
Mass Storage Devices • HP & CalComp 
Plotters • Summagraphics & CaiComp 
Digitizers • Vidar Scanners • Printers 
Platinum Novell Dealer • 
PC-NFS Integration • 
Microsoft Windows for Workgroups 
{BOO} 858-1144 Extension 1202 
Fax (909) 735-5717 
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aster Motivators Club 7213 
Recognized as Presidential 
Distinguished: Top F1ve 1n th World 
Toastmasters Interm.tttOnal has announced that the Master Motivators Club 
7213 of Claremont is the top 1993-
199~ cluh m Distnct 12 and 5th out 
of 3,300 in its sile category 111 the 
world. Distnct 12 covers the Inland 
Empire from San Dimas to Indio, 
and Barstow to Temecula, with over 
1,~00 members and 71 clubs 
divided into 13 areas. 
Club 7:!13 is under the 
leadership of President Richard 
Snyder of Claremont, Vice 
President of Education Jim Bell, 
Vice President of Membership 
Dolores Week, Secretary Mary 
Laffey, Vice President of Public 
Relations Scott McGooktn, 
Treasurer Mary Rank! and Co-
Sergeants at Arms Nancy Back and 
Mary Anne Morgan. The award was 
earned by the club members for 
accomplishments in the Club 
Success Plan as determined by the 
International organization. 
Accomplishment is based on 
educational achtevements, 
ass1stance in building clubs, 
completing Youth Leadership and 
Success Leadership programs for 
community members, recru1ttng 
new members for thetr own and 
other area clubs, service to the 
district, and other cnteria. 
Toastmasters International 
Prcs1dent Net! Wilkinson presented 
a plaque to Snyder and club mentor 
Chuck Week at the International 
Annual Conference held recently in 
Louisville, Kentucky. 
Club 7213 meets every Sunday 
evening at 6:00 PM. at The 
Claremont Graduate School located 
at 165 W. Tenth Street in 
Claremont The club welcomes 
guests and new members who are 
interested in improving their oral 
communication and leadership skills 
in a supporttve atmosphere. For 
information please contact Chuck or 
Dolores Week at 909/982-3430 . .._ 
.uh.>\ • ) ul.., ~··' • bl.'.1llllh nt • 
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Where health care in 
the Inland Empire is headed 
now that national reform is dead 
and Prop. 186 is defeated. 
• • • 
ONGRESS 1 FAILURE TO ENACT 
HEALTH CARE REFORM THIS 
FALL AND THE REPUBLICAN 
SWEEP IN CONGRESS ALONG 
WITH THE DEFEAT OF PROP. 
186 MEANS THERE WILL BE NO 
FUNDAMENTAL REFORM OF THE 
NATION'S OR STATE'S HEALTH CARE 
SYSTEM, BUT IN THE INLAND EMPIRE, 
THE OVERHAUL OF HEALTH CARE 
CONTINUES AS MARKET FORCES PUSH 
AND PULL EMPLOYERS, HOSPITALS AND 
DOCTORS, HMOS AND INSURERS. THIS 
MONTH AND NEXT WE WILL REPORT ON 
WHAT'S HAPPENING AND WHY. 
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Planned Medical Center, Once Praised, Now Meets Opposition 
which will be located on Pepper 
St. in Colton north of the 1-10 
freeway, is being built to replace 
the old county medical center, 
some portions of which date back 
as far as 1918. 
Groundbreaktng ceremonies 
were held on May 24th for the 
new county medical center, and 
were attended h) San Bernardino 
Count) supervi~ors, hospital 
officials, and members of the 
planning and design teams . 
According to second district 
Supervisor Jon D. Mikels, this 
hospital is necessary because the 
existing facility is not only old, 
but also "decrepit and 
dysfunctional, extremely 
inefficient and ... ne eds to be 
seismically retrofitted.'' 
Not in attendance at the 
ceremonies were those who are 
currently protesting the project; 
officials claim they were not 
aware of these objections until 
after the construction contract had 
been awarded in October, and 
construction was already 
underway. 
But recently, opposition to the 
project has come from several 
directions, including the Howard 
Jarvis Taxpayers Association, 
Lorna Linda Mayor Bob 
Christman, Chris Smith of the 
Sheriff's Employees Benefits 
Association, and private hospitals. 
The majority of opponents have 
coalesced under the title of "Save 
San Bernardino.'' 
The protesters ' primary 
concern has been the county ' s 
C ontmued From Page 3 
penchant for spending-San dropped San Bernardino County's 
Bernardino County is deeper in bond rating last February from an 
debt per capita than any other "A" rating to a "Baal" rating . 
large California county, with a This rating determines the relative 
total of $605 mdlion in debt or risk of investment, although there 
$373 per resident, partly a result is dispute over what caused the 
of such projects as the Glen Helen rattng drop. Opponents of the 
Blockbuster Pavilion and the new hospital contend that it came 
County Government Center. The in direct response to the county's 
fear is that the new hospital, being costly new project : supporters 
financed through the sale of such as Deputy Admtnistrator 
Certificates of Participation John M . Giblin attribute it to the 
(COPs). will continue this trend . cyclical economic process which, 
In a newspaper advertisement he believes, will even out in early 
taken out as part of the "Save San 1995 and return the county to its 
Bernardino" grass roots 
organization's campaign, the 
group stated that the current debt 
will "increase by 56% in three 
years-from $605 million in 1994 
to $947 million by 1997." 
Also, some insist that 
investors will demand high 
interest rates on their loans due to 
the high risk involved, and others 
worry that the COPs won't sell at 
all. 
However, third district 
Supervisor Barbara Riordan 
doubts that interest rates will rise 
or certificates will have difficulty 
selling. "My feeling is that these 
bonds will sell," she said. "The 
county has a very good record. 
We have never lacked for people 
to buy the bonds ." Over forty 
percent of the certificates have, in 
fact, already been sold. 
Opponents of the project are 
further concerned about the fact 
that two national bond rating 
firms, Moody's Investors Service 
and Standard & Poors Corp., 
former high rating. 
County and hospital officials 
do not deny that the county is in 
debt, but they claim that the center 
will actually profit the county, and 
a seismically safe, updated county 
medical center is needed 
regardless. 
The new facility will be safer, 
taking advantage of new 
technology to meet the standards 
of California's Hospital Seismic 
Safety Act, which was passed in 
1972, following the Sylmar 
earthquake. 
When construction 
commenced, those involved were 
to uting the benefits of a 
technologically advanced hospital 
in this earthquake-prone region . 
"This new base-isolation facility 
represents the next generation in 
seismic safety," said Julia 
Thomas, president and CEO of 
BTA. " It sets a trend for future 
construction of healthcare 
facilities in earthquake prone 
regions." 
Base-isolation s tructures use 
footings which react like shock 
absorber s to a bso rb s eismic 
energy, tsol.tllng the building 
above ground fro m th e motion 
below. "With several of the area's 
major he a lthcare f acilities 
damaged b y th e Jan . 17th 
earthquake, new hospitals should 
invest in a hi g he r level of 
structural integnty," said David 
Burdick, managing pnnctpal for 
the project. 
In re sponse to t he recent 
objections, County Administrative 
Officer James Hlawek asserts that 
the county ha s three options: 
retrofit the old cente r to meet 
seismic safety standards; close the 
old center and contract out with 
private hos pital s to provide 
indigent care required of the 
county; or build a new, safer and 
more efficient hospital. 
Hlawek said the first option 
would be far more costly than the 
current plan, taking a $600 million 
toll o n the county (including 
construction, finance charges, 
annual revenues lost and closure 
of the facility for a period of two 
years during construction), for 
which the county would be 
entirely responsible-there would 
be no government grants to help 
foot the bill. This would also leave 
the county with its very old 
structures. Contracting with 
private hospital s is also not 
feasible, because the co unty 
would lose between $70 and $80 
million per year i n monies 
Plea~ See Page 27 
Ontario Airport Marriott Named "Company of the Year" 
The Ontario Airport Marriott was recently named "Company of the 
Year" by the Los Angeles Project 
with Industry (LAPWI) . The 
LAPWI is a non-profit 
organization that works in 
partnership with business/ 
industry to provide competitive 
employment opportunities to 
people with disabilities. 
"It is a rare company that has 
the ideals, ability, and desire to 
assist with our program," said 
JoAnna Wilson, LAPWI program 
supervisor. "General Manager Jeff 
Brown and the staff at the hotel 
are always there when we need 
them." 
Together, LAPWI and the 
Ontario Airport Marriott have 
assisted with the job placement of 
over 10 people with disabilities. 
The hotel has employed them in 
the following capacities: 
housekeeping, health club 
maintenance, food service, and 
banquet setup. 
"I believe in making this issue 
a priority," said Jeff Brown, 
general manager of the hotel. "To 
be recognized for working with 
this tremendous group of people 
is such a compliment to everyone 
here at the hotel." 
Marriott is committed to 
providing opportunities to people 
with disabilities. For example, 
Marriott has been recognized and 
honored for its outstanding efforts 
1n recru111ng people with 
disabilities as well as for making 
its hotels accessible to guests . 
Also, the Marriott Foundation for 
Peopl e with Disabilities is a 
private family foundation 
established for the purpose of 
increasing th e employment of 
youth with disabilities through 
training programs and internships. 
Currently, more than 6,000 people 
with disabilities work for Marriott 
Corporation in both hourly and 
managerial positions. 
The Ontario Airport Marriott 
is located at 2200 East Holt 
Boulevard, just minutes from the 
Ontario International Airport. For 
more information, call (909) 986-
8811. ... 
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If you're a small business employer concerned 
about health care, you should. .. 
:::=:= : II ;.l ~ 
The Health Insurance Plan of Californi• 
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H ank doesn't look like this but a lor of 
hts fimes~ club members do. It's hard 
work helping people get inro shape. So ts 
managing II employees. On rop of that, 
Hank has ro administer his company's 
health can: plan. \Vtth all this work ro do, 
Hank thinks he deserves the same 
competitive rates and choices that the big 
compames get. He didn't think that was 
possible-until now. 
The Prudential offers people like 
Hank the same choices, compemive rates 
and service that we've brought to the 
world's largest corporanons for more than 
I 00 years. 
\Y/e knO\\ just how imponam small 
business is-after all, companie~ like 
Hank's and yours make up over 80°o of 
the enrire U.S. work force and contribute 
over 38°o of the U.S. gross domt:~tiL 
product ... more than $2 trillion~ 
In ,1ddition ro quaFr: program~ 1ike 
PruCare of California-The Prudcnnal 
Hi\10. we offer Pru~erwork, our PPO, 
PruCare Plus, our point of service plan, 
and the new :--.11x 'N' .\lAX option that 
conveniently let~ you customize rour 
health care. 
\'1./e are also pleased to announce our 
partiCipation in The Health Insurance 
Plan of California {The HIP() -the nt'\\ 
California state health insurance progrJnL 
For more information about our mam 
choices, conracr a represenrativc of The ' 
Prudential or your broker. For more 
information about The HI PC. call 
1-800-HI PC-YES. 
• 
ThePrudentl81 ~ 
1 (800) 209-5227 
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Drug Rehabilitation is Smart Business 
decide to fight for recovery. 
If you are an employer, or just 
an intelligent sober citizen, you can 
make a difference. 
The Choices Are Many 
Counselors who obviously care 
deeply about chemical-dependent 
people who want to tum their lives 
around are available throughout the 
Inland Empire. Centers and phone 
numbers are listed in the counseling 
program table. Listed in this 
paragraph are indivtduals who also 
work to assist the chemically 
dependent. For advice or 
counseling, call Dave .sweeney, 
Adolescent Counselor, Rancho 
Mirage at 619/341-2116. 
J. T. can tell you about the 
numerous classes, counseling 
sessions, and social hours at the 
Recovery Center, Upland. (909) 
949-4667. 
Robin Johnson, Program 
Director, The Lost Heads Recovery 
Ranch, Desert Hot Springs can be 
reached at (619) 329-2924. • 
Contimred From Page /3 
Counseling Program Table 
Chino 
Alcoholics Anonymous 1263 N. Mt. Vernon 909'825·4700 
Inland Empore C<ntral Office Colton, CA 
The Recovery Center 9.\4 N Mountain Ave. 909,<)49·4667 
Counseltng/Cias.:.cs. Groups Upland, CA 
Betty Ford Center at ELo;enhower 39000 Bob Hop< Dr 80(),ll54-9211 
ln-Patu:nt Rccovel) Center Rancho !l.loragc, CA 
The tollowing center:-. are for alcohol and drug addicuon, male and 
female. ln- and Out-Paucnt 
Charter Ho.pttal PP 111> Corona 
30·day + OUt·paUent 
Charter Hospttal • PP 1os 
30-day + out-pauent 
Htllside Recovery • Medicare 
Kaiser Permaoeote • PP/lnS 
detox only 
Lost Head> Recovery • PP/Ins. 
Ranch 
Redlands 
San Jacmto 
Fontana 
Desert H. Sprgs 
909n35-29l0 
909n93-9333 
800/439-9595 
909!829·5128 
6191329-2924 
Jencbo Outreach - County 9Q<)J59l-l465 
also detox cxntt:~ 
Op<ration Breaktbru • County Btg Bear 909/866-54.\7 
Outpatient 
Our House- Count) Hemet 
Women & Children 
The follo~1ng centers are for .:\lcohol and drug addaction, male, 
female, teens. children. and seniors - outpatient only. They are all county-
lunded 
Center for 8L"hJvorial \1.edicint Onwrio 909!948·9956 
Ca>3 de Sao Bemardmo San Bernardino 909/381-5507 
Inland Bebavorial Svc., Inc. San Bernard10o 9091881-6146 
Tbe folloWJng center IS for alcohol and drug addictiOn. male, female, 
S<oior. for long-term recovery. Must be 30-d.ays sober on entry. Typtcal for 
sober hvmg residence followang treatment in hosp1tal or center h tS funded 
by the county. 
New House 840 N. Arrowhead, San Bemardtno 9091889-4333 
Closed Hotels to Become 
Hotel-Condominiums 
Palm Springs Savings Bank Reports 
Continued Profitability 
Tiee currently closed hotels in e city of Palm Springs, eluding the landmark 
Ocotillo Lodge on East Palm Canyon 
Drive, have been acquired by a real 
estate development company that 
plans to convert them to "hotel-
condominiums." All three are now 
undergoing major restoration and are 
scheduled to open in December and 
January. 
Joel Gamel, chief executive 
officer of Gamel Investment 
Company of Hallandale Beach, 
Florida, said he has spent $2.165 
million to purchase the hotels and 
will invest an estimated $3 million 
more "to bring them up to first-clao;s 
hotel standards. 
"Hotel-condominiums are very 
popular in other resort areas, but tht!y 
are a fairly new concept here," 
Gamel said. "We think we're going 
to do very well, and we love the 
desert." 
Gamel said the hotel units are 
marketed to those who "can't or 
don't want to spend one or two 
hundred thousand dollars on a 
weekend getaway place. When 
owners are not in residence, their 
units are operated as hotel rooms, 
and the revenues shared with them. 
''Each property will have a front 
desk, housekeeping, and other 
customary hotel services," he said. 
"They will look like hotels, and they 
will be run like hotels on a daily 
basis. The difference is that each unit 
is privately owned." 
The 125-room Ocotillo Lodge 
was purchased for $1.6 million from 
Great Western Bank. Closed for 
more than three years, the hotel was 
once owned by Dr. Jerry Buss, owner 
of the Los Angeles Lakers. 
The other properties are the 52-
unit Friendship Inn on North Indian 
Canyon Drive, purchased for 
$390,000, and the 24-room Villa 
Hermosa on South Hermosa off 
North Palm Canyon Drive, which 
Gamel purcha~ed for $175,000. All 
three transactions were for ca~h. 
To sell and manage the 
properties, Gamel has launched 
Desert Equitable Realty, Inc., in 
Palm Springs. In addition to local 
sales efforts, he said, the firm will 
largely target Los Angeles area 
buyers. 
Gamel indicated the units will 
Palm Springs - Palm Springs Savings has reported net earnings of $315,000 for the 
third quarter of 1994. This is an 
increase of 13.7 percent over 
earnings of $277,000 reported for the 
third quarter of 1993. For the first 
nine months of 1994, net earnings 
grew by 11.5 percent, up to $876,000 
from $786,000 for the same period in 
1993. 
Palm Springs Savings Bank's 
total assets increased to 
$185,014,000, up from $159,727 at 
the end of the third quarter last year. 
Deposits also increased from $138.6 
million a year to $150.4 million on 
Sept. 30, 1994. 
PSSB President and Chief 
Executive Officer Stephen G. 
Hoffmann said, "Earnings continue 
to grow in spite of the recent 
range in price from $40,000 to 
$75,000, with the price depending 
upon the property, unit size and 
amenities, and whether buyers 
choose furnished or unfurnished 
units. 
increases in interest rates and its 
negative effect on interest rate 
spreads. Palm Springs Savings 
Bank's continuing growth in 
profitability is a result of asset 
growth, reduction of general and 
administrative expenses and the 
strong performance of the bank's 
loan portfolio." Hoffmann added: 
''Other reasons for PSSB's sustained 
outstanding performance are a 
quality staff, competitive pricing and 
fulfillment of the bank's goal of 
helping to build the desert's future." 
Palm Springs Savings Bank, 
FSB, is the largest locally owned and 
operated financial institution serving 
the Coachella Valley. It has four 
convenient locations with the main 
office in Palm Springs and branch 
offices in Cathedral City, Desert Hot 
Springs, and Rancho Mirage . .., 
Virtually all of the service 
providers, suppliers, and contractors 
working with Desert Equitable 
Realty are from Palm Springs and 
were chosen because of their detailed 
local knowledge and resources . .., 
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''FHP coordinated our 111edical insurance 
and -workers' co111p coverage. 
That gave us a healthy botto1111ine." 
When Bob Bum~ ;md 'vlarmalade 
Restaurants wanted to coordinatl• their 
benefits cm·erage, 
the Fl !P 2-! I iour 
Managed Care 
Program'"' was 
the made-to-order 
solution. 
'We tried many different 
approaches over the years, 
including being self-insurt•d," 
says Flizabcth Burns, President. "But 
with separatL' workers' compand 
med1e<tl CO\erage, it was difficult to 
keep costs under control. 
"1l1e FHP 2-! Hour Managed Care 
Program was our solution. 
It etX)rLiinates medical 
msurance and \'\'Orkcrs' 
compenS<ltion and 
allowed us to 
control the entire 
process. Plus, our 
employet.'S are more 
than satisfied with 
the medical care 
they now n.>ceiYe, 
whether it's for an on-the-job injury or 
a routine chL>ck up. It makes them feel 
better about working for us. And that's 
all my customers care about. 
"FHP helped our business run more 
efficiently. And our bottom line has 
neH'r been health1er." 
To find out how the FHP 2-! Hour 
Managed Care Program can help vour 
business, calll-800-S-12-!347 or nmr 
insurance broker. 
24 Hour Managed 
Care Program" 
I AMEIOCAN RESTAURANT EMPLOYERS TRUST Cflf• 101'1' ·• • "' NOv'\" ootA . ..-, I 
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• 1none . 
No longer will you have to deal with 
multtple communications de\ iCes from multiple 
communications companies over multiple 
commumcations serviCes. 
Now, you can get It all from one company 
With Nextcl~ you get the power of a system 
that mtelilgemly integrates the freedom of a cellular 
phone, the instant access of alphanumeric 
paging, the unmatched CO\'erage of digital 
(jJ:::. MOTOROLA dispatch, and the 
'CY con\'enience of 
' 
lt'k ,!f vW kt'"V SJfG((:'"" fl_.' 'H.;.' f.::, 
"-kJtorola. hnngs I'~ , ... ' "\ dt 
rxpcnr'l t J;nd ltili.!t 'shtp 1n 
Wl1t 1c~ '"' mmUniLu I 1lS fJ, "V 
' rgn and manu]""" "Hr our 
htgh QUahtv phon,, ana "<'><. rk 
rqtupmtnt 
vmce ma1l Now 
you can stay m 
touch \\ith the 
people you need 
tO--Customers, co-workers, fam1ly All 
through one easy-to-use phone with one 
easy-to-remember personal telephone 
number from one easy-to-work with company 
At first glance, what you see looks 
remarkably hkc a typical cellular phone. 
Its really much more. 
·-.-~-- - / 
\\ tth the Ne.xt.-1 phone. Y•"' ,an 
rt((IVC and rt'Vlt\\ lt'\t mtS.'tlgt~ 
up ID 140 <Mra£tcrs long-·· 
whtlc you art• tallting on the 
phonc~nng)OU thr /lcnbiht\ 
to stay m tnu'h 
Ne.xtel offers you complete control 
of your mobile communications; 
you get to choose how and when 
people can contact you, as well as 
how you communicate with them. 
And the entire system is completely 
customizable, so you can configure 
a communications system 
designed specifically to work 
the way you and your 
company work 
Nextel IS also a fully 
d1gnal network. Wh1ch 
means there's virtually no 
static or endless busy signals, 
JUSt clear sound quality and 
ToJ~v. >.lextd has 
mu,h [Calt}orma 
covered" And soon, 
wr If offrr St'rvlcr 1n 
'lttcs thrwghaut thr 
c~JUntry--follctwrd 
"v dtgttal nrl 
WOih tOVtTU);f 
foorn coast 
unequalled CO\'erage, as well as privacy 
and security 
There$ a lot more we'd like to tell you 
about Nextel-like how our 
integrated digital service is 
expandmg nationwide So pick 
up the phone closest to you 
tight now and dial 
1-800-NE\.TEL-2. 
And see for yourself how 
easy it is to customize a Nextel system to 
fit your communications needs. 
Nextel. All you need. All in one." 
The Next Generation of Wireless Communications"" 
c »>~t_...._ .. .,...,.. • ...,......., ~--., .....,...- ., 10 -•~...IAI,.-.......tAA•.., ~.,.__..,~ , _..,_a. -~·~~ ~Wllbld.-..- -.....a.w~~ 
......... 1111 ~lwkl'M,... M ~"*"•*rr-"'"4 .. 14t~- WtJil•rrl-llw ...... Nollt • ..,......,"..,,.,._.~~ .. "Sll.a.WMII~....,.._...~~Jr.tr <Hf. ' """' ........ 4...-.tn.o.~-'~.......-
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Office Furniture: 
Leasing Furniture Can Benefit Your Business 
by Kay Kendall 
U ntil recently, businesses that purchased their furniture never 
considered that economic changes 
would have such an impact on 
their purchase decision. Offices 
are reducing their size, attorneys 
and consultants are adding 
satellite offices for special 
projects. and corporations are 
leasing temporary office space for 
test marketing. Professionals that 
would have normall) purchased 
their furniture are considering 
whether a long-term commitment 
to purchase furniture is always the 
best option. 
These are a few of the many 
reasons why the furniture rental 
industry is flourishing. For 
instance, in the executive suite or 
""shared office industry.'" there has 
been an influx of companies 
needing stylish, affordable 
furnishings on a temporary basis. 
A large corporation, new 
business, or entrepreneur can 
lease moderate- to high-profile 
furnishings quickly, with 
flexibility to adjust to change. 
Furniture leasing is an 
efficient, high quality industry 
offering traditional to 
contemporary styles. Brand 
names for both the home and 
office are available, including 
Anderson, Bassett, and Lane, in a 
variety of styles and an array of 
colors and fabrics that can 
complement any office. 
Conference room and lobby 
furnishings, computer stations, 
even pictures and plants are 
available for lease. 
Here are a few questions to 
think about before making the 
decision to purchase or lease: 
•Will additional staff be hired? 
•How will the investment impact 
the company's line of credit? 
•Can the company determine how 
long the furniture will fit its needs 
or style preference? 
•Does the company anticipate any 
growth over the next five to seven 
Corona Company Listed 
Among America's 
Fastest Growing 
l:n c. magazine, which publishes an annual Inc. 500 issue, has listed the Corona-
based Nature's Recipe Pet Foods 
among the fastest-growing private 
companies in America. 
Founded by Jeffrey P. 
Bennett, Nature's Recipe Pet 
Foods has been ranked #433 out 
of 500 in the magazine's 
thirteenth annual "top 500" issue. 
This is the third year Nature's 
Recipe has been recognized. 
The company was founded in 
1981, when Bennett discovered 
that certain vegetarian meals were 
healthier for his own prized 
Samoyed dog, who had developed 
an allergy to meat. Bennett 
started cooking homemade 
vegetarian meals for his dog, and 
the allergy symptoms were 
alleviated. 
With a growth rate of 1,640 
percent between 1986 and 1991, 
Bennett's one-man operation 
quickly became a thriving multi-
million dollar business with more 
than 50 employees and 20 
different products. Nature's 
Recipe is also the only pet food 
manufacturer to be listed in Inc. 
magazine's list of 500 Fastest-
Growing Privately Held 
Companies in America three 
times. 
To qualify for the 1994 Inc. 
500 list, a company must be 
independent and privately held 
through the 1993 fiscal year; must 
have shown at least $100,000 in 
1989 sales, but no more than $25 
million; and must have shown a 
sales increase between 1992 and 
1993. Rankings are determined as 
a function of percentage sales 
growth over the period 1989-
1993.& 
years? If so, will it have to move? 
•If the company dissolves or the 
project is canceled, what will be 
done with the tnventory? 
Purchasing 
When a business decides to 
purchase, it can spend a 
considerable amount of capital to 
suit even a few offices If 
financing, there is a down 
payment as well as finance 
charges. Furthermore, financing 
can limit the company's line of 
credit. 
When purchasing, the 
expenditure can be written off 
using the current method of 
depreciation, but the full tax 
benefits are not recaptured for 
seven to 10 years. All things 
being equal, this may not greatly 
affect the company. However, if 
the company must make changes 
before recapturing the full tax 
benefit, they can actually lose 
money on their investment. If the 
corporation does not work out, 
someone will ultimately have to 
determine what will be done with 
the inventory. If the business 
relocates and the furniture doesn't 
fit the new offices, again, there 
will be inventory to contend with. 
The normal waiting period for 
purchasing furniture can take up 
to 12 weeks. After the furniture is 
delivered and set up, there is little 
room for changes. In the event of 
down-sizing, moving, or changes 
in color or style preference, the 
company will have to buy more 
furniture, (assuming the same 
products are still available), sell 
what they have, or spend 
additional money storing it. Also, 
there is usually the added cost for 
repairs, especially in the lobby 
and conference room where there 
is commonly more wear and tear. 
Leasing 
Leasing requires considerably 
less initial capital outlay than 
purchasing. Only the first month's 
payment will be required, with no 
down payment or finance charges. 
There are tax advantages, as well. 
Each monthly payment is fully 
deductible as an operating 
expense rather than a captial 
investment. Thus, each monthly 
payment is a fully deducttble 
monthly expenditure mstead of a 
depreciated expense whtch normal 
purchase options offer Also, time 
will be saved because 
depreciation no longer has to be 
calculated. The deduction is 
merely the exact cost of the 
monthly lease amount. 
If the company decides to 
move, the furniture leasing 
company will move their items at 
a cost that is competitive with 
most moving companies. Also, if 
the business arrangement doesn't 
work out, there is no obligation 
past the lease term. One call to 
the leasing company and all the 
items will be picked up. 
Leasing also offers an 
optional damage protection 
program to cover normal wear and 
tear to the furniture while it is 
being leased. The company does 
not have to send the furniture out 
for repairs and lose valuable work 
space. Instead, the leasing 
company exchanges whatever 
items are damaged in just 48 
hours. 
The leasing industry also 
provides a lease-to-own program. 
The monthly payments are 100% 
applied to the purchase option. 
The company owns the furniture 
after a set number of months, or 
can pay the lease term off in 
advance with no penalty. The 
company can also return all items 
and begin a brand new lease. 
Furthermore, because the lease 
agreement is not a loan, it 
conserves the company's line of 
credit! 
An investment in furniture can 
be an even more costly decision 
once the furniture is in the 
company's possession. Repairs, 
inventory changes, even finance 
charges all add to the price of the 
furniture. Whether purchasing or 
leasing, taking a few moments to 
consider the company's future 
plans can help make the most 
cost-efficient decision now and 
save the company even more in 
the future . .A. 
Kay Kendall is the 
commercial marketing administrator for 
Brook Furniture Rental, the nation's 
third largest furniture leasing company. 
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Planned Medical Center, Once Praised, Now Meets Opposition 
supplied by the government for 
the purpose of county-provided 
hcalthcare 
"Our third option is to build a 
new medical center. Construction 
costs are estimated to be about 
$1 15 billion, including debt 
service, equipment, etc. No less 
than 70% (and up to 95%) of this 
cost will be reimbursed by state 
and federal government grants. In 
the worst case scenario, (the 
county) pays 30% of the total 
costs," said lllawek 
Opponents are also outraged 
that they were not gtven any tnput 
on the matter. The "Save San 
Bernardino" newspaper adver-
tisement encouraged taxpayers to 
write to county supervisors 
demanding three things. the right 
to a taxpayer vote on all large 
revenue bonds, a detailed financial 
report on the county's outstandtng 
debt obligations and fiscal health; 
and the right to a citizens' 
advisory committee to review the 
financial report prior to any 
further spending by the county. 
The ad also listed addresses for 
such correspondence 
However, Charles R Jervis, 
director of the medtcal center 
states that this ts not a valtd 
complaint. The project has been 
underway stnce 1986 and has had 
"a multitude of hearings and 
Board actions" assoctated with it, 
offering ample opportunity for the 
public to voice its concerns 
According to Hlawek, the 
center's opening ts slated for May 
1998, and the first debt service 
payment ($56 million) is due in 
the year 2001. Less the 
government's portion, the county 
only pays between 5% and 30% of 
the bill. In addition, the county 
pays no debt service for lhe first 
two years of operation. "With our 
current savings plan, we will have 
over $24 mtllion saved by 2001. 
This ts by far the cheapest way to 
handle the situation." 
The new hospital, designed by 
the architectural firm of 
Bobrow/Thomas Associates 
(BTA) in association with Perkins 
& Will, will have three buildings 
comprising 975,000 square feet. It 
is one of the country's largest 
healthcare projects in progress, 
featuring "an integrated healthcare 
campus emphasizing ambulatory 
care and preventive medicine," 
Commued From Page 20 
according to Michael Bobrow, mounting debt has already caused 
design pnnctpal for the project reduced funding for law 
This wtll also be the world's enforcement, crimtnal 
largest base-isolated hospital. 
Proponents argue that this ts 
the best time to build such a 
facility, with land and labor costs 
down. Opponents say that there is 
no benefictal time for this with the 
current debt level and, as a result 
of this project, "Restdents will 
face etther servtce cutbacks or 
new tax mcreases .. The county's 
prosecution, libraries, museums, 
parks, and other important 
services." 
Despite the presence of the 
taxpayer group and others in 
"Save San Bernardino," Hlawek 
sees private hospitals as the matn 
objectors who view the new 
medtcal center as more 
competllion. Thts view, he says, 
is correct. "They need to realize 
that healthcare in the future is 
going to be vastly different than in 
the past. There will be far more 
competition amongst hospitals." 
As for the timing of the 
protests, Riordan stated, "'It comes 
a ltttle late. The county medical 
center has to be replaced. We 
cannot continue to utilize the 
current faciltty. It isn't efficient. 
Most importantly, it isn't 
setsmically safe." • 
MINORITIES AND 
WOMEN BORROW 
UPTO $100,000 
UNDER NEW SBA 
"Low Doc" LOAN 
Foothill Independent Bank's Small Business Lending Center has been chosen by 
the U.S. Small Business Administration to pilot their new Low Documentation Lending 
Program (Low Doc). The Low Doc program introduces a simple, one-page SBA loan 
application for loans up to $100,000. While rhis program isn't limited ro women and 
minority owned businesses, the U.S. Small Business 
Administration is making a concerted effort ro better 
serve special interest groups. Use these low cost, 
long term loans for working capital, ro restructure 
existing debt, increase cash Aow, commercial prop-
erty or equipment. f'or more information call our 
SBA expert, Joanna Bruno, at (818) 851-9182. 
l'oothilllndependent Bank- Member PDIC 
1 Page Application 
Fully Amortized 
No Balloon Payment 
No Prepayment Penalty 
No Lender Points 
FOOTHILL INDEPENDENT BANK er 
Striving to exceed your expectations 
PAGE 28 • INLAND EMPIRE BUSINESS JOURNAL DECI'MBER 1994 
ARV Housing Group Announces New Program in Conjunction With 
Annual 'Mr. & Ms. Senior ARV' Celebration of Life 
Hoping to increase public awareness of the problem of elder abuse, a developer 
and operator of residential care 
facilities for the elderly announced 
plans recently for an elder abuse 
education and prevention 
campaign. 
ARV Housing Group, Inc., will 
sponsor billboards, public 
workshops and written materials 
explaining the various forms of 
elder abuse; signs that can help 
people recognize both abused 
seniors and their abusers; and 
where to turn for help. The 
company will also donate funds 
generated through activities at its 
communities to local senior service 
organizations and abuse prevention 
programs, and announced that it 
has raised $11,000 so far. 
"One out of six persons over 
age 60 suffer from some form of 
elder abuse, and with only one out 
of every 14 cases reported to 
authorities, victims usually suffer 
in silence," said Patti Barbee, vice 
prestdent of resident services, who 
ts spearheading the campaign on 
behalf of ARV "B) making people 
more aware of the problem, how to 
recognize it and what to do about 
it, we hope to have a posttive 
impact," she added. 
In addition to publtc educauon, 
ARV will provtde free temporary 
housing for victims of elder abuse, 
as well as referrals to local senior 
service agencies, such as the Area 
Agency on Aging and Adult 
Protective Services, which offer 
interventiOn programs on behalf of 
elder abuse victims. 
ARV ts being supported in tts 
effort both by the California 
Commission on Aging and the 
Department on Aging, Barbee said. 
The program "as announced in 
conjunction with the company's 
annual "Mr & Ms. Semor ARV" 
celebration, held at the Costa Mesa 
Semor Center Attracting a total of 
36 finalists (one man and one 
woman from each ARV residential 
care faciht] in the Southland), the 
event gave seniors an opportunity 
to tell their life stories and offer 
advtce for younger generations. 
Judges included Joy Gareth, 
Mtss Costa Mesa: Loutse Trost, 
ctrculation manager for "Semor 
World" magazine; Bernice Byron, 
Orange County representative with 
the Area Agency on Agmg; Jeanne 
Isbell, president, San Dimas 
Coordinating Council , Dr. Paul 
Liu, staff physician , Whittier 
Hospital; and Ms. Helen Redding, 
board member, Costa Mesa Senior 
Center Entertatnment was 
provided by AI Jacobs of The 
Coasters 
Chosen as "Mr. & Ms. Sentor 
ARV" for 1994-95 were Bill Welty, 
a resident of the company's Villa 
Bonita residence in San Diego; and 
Dottie Worthen, who resides at 
ARV's Vtlla de Palma m Placentia. 
Costa Mesa, Cahf -based ARV 
Housing Group is a leader in the 
development and management of 
affordable housing communittes. 
The company owns and operates 
nearly 40 residenttal care factlities, 
mdependent senior apartments and 
multifamtly housmg communities 
throughout the nation . ..t. 
Problems Found with SB Loans, Lack of Procedure Cited 
A r ecent report by an independent accounting firm has found that 
approximately $4 million worth 
of taxpayer-subsidized 
residential repair loans were 
made despite loose procedures 
and lack of oversight on the 
program, and over half of the 
contracts were awarded to one 
construction company without 
any competitive bidding. 
The accounting firm of 
Rogers, Anderson, Malady and 
Scott produced a report whtch 
focused on loans made to 
landlords of multi-family 
housing complexes by the 
Economic 
Authority, 
Development 
finding several 
transgressions, including: 
• Few property owners were 
aware of the loan program, and 
Travelers Club! Weddings! 
Ski Package! 
Introducing the New Kid on the Block ... 
We are the Good Nite Inn at the 
Ontario Airport and this is what we do: 
1) Offer the bus1ness and le1sure traveler the ~ Qe.ats. 1n 
town. Ask about our free Traveler's Club - too many benef1ts to 
hst here. Please call 
2) Offer the friendliest restaurant and lounge, banquets and 
meetings to 180. Plus unique Wedding Package. 
3) Offer a Ski Package that can't be beat- Beginners Spec1al' 
All-inclusive: lifts, rentals, lessons, and transportation 
4) Offer many other values and the flex,bilrty to meet your 
needs, i.e.· Low, low room and rent-a-car package 
Call 1-800-724-8822 or wnte 
Sales, Good N1te Inn, 1810 E. "G" Street. Ontario, CA 91764 
those who knew often received 
multiple loans. 
•The contract inspector for 
the EDA processed invoices for 
payment before construction was 
completed 
•About 55 percent of the 
total dollars went to one firm-
Barrow Construction, Inc. 
•Loans were made without 
competitive bidding. 
•Invoices from Barrow were 
inadequate. 
•Officials loaned $116,000 to 
Barrow's owners to rehabilitate 
a rental unit, and then agreed to 
buy the property for $150,000. 
•The EDA has no adequate 
formal written procedures for 
the loan program. 
In addition, when the federal 
Housing and Urban 
Development Department 
audited the EDA in May, 
officials failed to recognize the 
blatant discrepancies noted in 
the report. 
Mayor Tom Minor ordered 
the original Investigation tn 
September after EDA offictals 
authorized a loan of $650,000 to 
Wtlliam Cooper, owner of 
Norman Manor, a 42-unit 
complex. This work was to be 
done by Barrow. 
Mayor Torn Mtnor fired 
Development 
Henderson 
Dtrector Ken 
and Housing 
Divtsion Manager David Edgar 
after learning of the audit 
findtngs The two men have 
since ftled a lawsutt tn San 
Bernardino County Superior 
Court seeking reinstatement of 
their jobs, pay, benefits and 
seniority, alleging they were 
wrongfully fired without 
receiving any of the civil service 
protection to which they are 
entitled. 
Others, including attorneys 
for Henderson and Edgar, feel 
that their clients are not solely 
at fault; they give equal blame 
to Minor and the City Council 
for the problems and lack of 
policy, since they oversee the 
EDA in their role as the 
Economic Development 
Commission. 
The EDA has stopped 
processing any rehabilitation 
loans in light of the findings. A 
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Bankruptcy Court 
Will Move to Riverside 
I n a move that is expected to generate over 100 new jobs for the city of Riverside, the U.S. 
Bankruptcy Court is leaving San 
Bernardino and relocating in the 
downtown Riverside area in the 
spnng of 1996. 
The federal government made 
known its intentions to move about a 
year ago, and the Redevelopment 
Agency has been trying since then to 
make the deal. The city of Riverside 
submitted a proposal and finally 
received confirmation in the mail 
late last week. 
As part of the deal, the federal 
government will lease 67,678 square 
feet of space in a $14 l'llillion office 
budding to be built on county-
owned land bordered by 12th, 13th, 
Lemon and Lime Streets. 
Construction is scheduled to begin 
in late spring or early summer of 
1995. 
The lease wtll consist of two 
five-year options for a total of 10 
years, costing approximately $2 
million per year. Currently, much of 
this land is a parking lot next to two 
county offices. 
At the end of the 10-year lease 
period, the bankruptcy court could 
move again, but federal officials say 
there is small chance of that 
happening, mostly due to the high 
costs involved in relocatiOn. 
This move is expected to be a 
boon to the downtown Riverside 
area, bringing over 100 new 
employees to spend money in the 
area's restaurants and stores, and 
give the downtown economy a 
much-needed boost. 
The federal government 
made known its Intentions 
to move about a year ago, 
and the Redevelopment 
Agency has been trying 
since then to make the 
deal. 
In addition, this relocation is 
part of a city/county joint effort to 
develop a regional justice center in 
the downtown area, to include a U.S. 
District Court and the 4th Dtstrict 
Court of Appeal. The District Court 
contract was awarded to the county 
in August, and the Court of Appeal 
must be located in Riverside, 
according to state legislation . ..t. 
New Plan for Medi-Cal 
The California State Department of Health Services has issued a State 
Strategic Plan for Medi-Cal 
Managed Care. The Plan is 
designed to transfer the delivery of 
care for the AFDC Medi-Cal 
population from a predominately 
fee-for-service system to Managed 
Care. 
Both Riverside and San 
Bernardino Counties were 
designated as two of the 13 counties 
in the state to initiate the Medi-Cal 
Managed Care programs. The Plan 
allows counties the opportunity to 
develop their own Managed Care 
system in conjunction with 
traditional Medi-Cal providers in 
the community. 
In order to implement the State 
Plan, these two counties have 
established a separate governance 
structure for the Managed Care 
program. In an innovative and cost-
efficient strategy, the Riverside and 
San Bernardino County Boards of 
Supervisors have joined to form a 
Joint Powers Authonty (JPA) for 
Medi-Cal Managed Care. The JPA 
Board consists of two supervisors 
from each county and one 
community or business leader from 
each county. These six members 
will select a seventh member whose 
community or business experiences 
and relationships span both 
counties. Due to conflict of interest 
laws, health care providers or 
suppliers may not serve as JPA 
members. 
The JPA meetings will alternate 
between County Board Chambers in 
each county. The San Bernardino 
County Chambers are located at 385 
Arrowhead Avenue, First Floor, San 
Bernardino; Riverside County 
Chambers are at 4080 Lemon 
Street, Fourteenth Floor, Riverside. 
The next meeting of the JPA will be 
held on Monday, Dec. 5th, at 8 a.m. 
in San Bernardino. 4 
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Insurance Fraud-Not Just a 
Matter of Statistics 
Continued From Page 17 
The Other Faces of This Winston Hill Assurance Co., 
Insurance Scam Ltd.; Old American Insurance Co., 
Two men were convicted of 
organizing this fraud . One, Alan 
Teale, described as a long-time 
master-mind of insurance fraud, 
was sentenced to 17 years in prison. 
However, Teale died of a heart 
attack in his Alabama prison cell in 
April of this year. At the time, he 
was said to be relaying intimate 
detatls of hts fraud schemes to 
federal investigators, who hoped 
they would lead to future arrests. 
William Loeb, a founder of 
Consolidated Local 867, ts now 
serving a seven-year prison 
sentence in New York State on 
federal fraud charges. Loeb was 
considered by some to be the main 
culprit in this scam. He set up the 
fake union welfare fund and 
approached Empire Blue 
Cross/Blue Shield for coverage. 
Empire was later investigated 
for mismanagement by state and 
federal agencies because the large 
insurer had lost $21 million in what 
they alleged were two other fake-
union operations between 1988 and 
1990. The Consolidated scam led 
by Loeb cost them another $7 
mill ion and left thousands of 
customers across the nation without 
insurance. In addition, though 
William Loeb had been connected 
to one of the previous scams, 
Empire failed to detect that fact. 
New York's Empire Blue 
Cross, Blue Shield paid a $1.5 
million settlement in the class-
action suit. 
The allegedly fraudulent 
insurers named in the suit include: 
Ltd.; First Assurance & Casualty 
Co., Ltd.; Meadowlark Insurance 
Co.; Promed; ABT/Lioyds; Global 
Capttal; and Provident Capital. 
More than 650 insurance agents 
and brokers wittmgly or unwittingly 
sold the fraudulent insurance 
policies. Many were covered by 
errors and omissions insurance. A 
settlement of $7 million was 
recently reached with some of those 
agents and their insurers. Those 
who did not settle are named in the 
suit which will go to court in April 
1995. 
At press time: 
Several new arrests have been 
made. Ferrell "Travis" Riley, 
Cheryll S. Coon, and Jack L. 
Brown face multiple charges related 
to their control, operation and 
support activities of Meadowlark 
Insurance Co., Commercial 
Indemnity Assurance Company, 
M&M Mgmt. Co., and Magnolia 
Acceptance Corp. As detailed in 
court papers, Riley started 
Meadowlark and then created the 
other companies to carry on 
Meadowlark business under 
different names. Allegedly, Coon 
was in charge of office procedures, 
and Brown assisted with real estate 
and other financial transactions. 
Another arrest resulted in a plea 
bargain for Raymond "Tony" 
Huelefeld, of Ohio, who agreed to 
testify against other defendants in 
exchange for the court dropping 
several charges and reducing his 
sentence . ..t. 
ID!i ~ 
BARTER EXCHANGE (The Personal Touch) 
Additional Business through Bartering 
Why loy out your herd ewned cuh lor your - - when you cen be 
beM<Ing and p.ylng lot1hemwlhthe----you7 
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(909) 881-6130-34 • FAX (909) 881-6135 
Ask for Joseph. Julie. Marvann 1)f Tony 
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I n the \\Orld of Inventor~. "visionaries,'' and entrepreneurs, ideas for 
businesses are a dime a dozen. 
Literally, m1llion:s of people have 
·a good 1dea for a business" every 
da). Just ask them! Some of these 
1deas are good and have potential, 
but the ~ ast n: JOnty .1re poor wuh 
no chance for commd..:l I uccess 
The s~d part of th1 suuahon 1s 
tha man) of the creators of these 
'good idea " mo\ e blindly ahead 
ignoring negatne feedback, 
rushmg to start the1r businesses. 
The consequence of this 
misguided energy, not surprisingly, 
is that our business bankruptcy 
courts are llooded with petitions, 
and many an entrepreneur has 
squandered his life savings in the 
process. Can anything be done to 
reduce the mcidence of th ese 
financial catastrophes? 
In my opmion, yes. I believe 
the answer he« in being able to 
distinguish a good business idea 
from a bad business idea. To 
determine whether you have a good 
idea for a business, my suggestion 
is that you first develop a business 
concept and then draft a feasibility 
plan. If the results of your 
feasibility plan are positive, then 
there are two more things you 
should do to ensure a successful 
conversion of your idea into a 
thriving business. Those two 
things are writing a business plan 
and a time and action plan. 
The purpose of this article is to 
describe, in detail, this "six step 
success process.'' A~ stated earlier, 
it is my belief that an aspiring or 
existing entrepreneur who 
implements this process will be 
able to weed out "bad ideas" for 
business and ultimately be more 
successful with his business 
ventures. 
The origin of all successful 
businesses today was usually a raw 
idea in th~ mind of the original 
company founder. (How do you 
like Bill Gates' idea?) Without raw 
ideas we would have no 
entrepreneurial activity in this 
country, for ideas are indeed the 
"seeds" of a successful business. 
Creating your raw ideas is 
usually fairly easy, what most 
How to Convert an Idea Into 
a Successful Business 
people do not know how to do, or 
ignore, is refining. testing, and 
finally implemenllng the idea . 
Let's say, for the purpose~ of an 
example, that our raw 1dea is a 
"Retail Bicycl~ Shop Emphasizing 
Good Serv1ce." In order to lest our 
idea, our idea need~ more fOl'Us, a 
clearer deftmt10r, or more "teeth" 
to 11 In ~hort, '' e need to develop 
a busmess concept 
In orJer to develop .. bu~mess 
concept from )OUr ra\\ 1dea )OU 
need to be creative, observant. 
•nformed, and customer-need-
driven. Your business concept 
should be what your business 
stands for It is the es~ence of your 
business. The easie~t way to 
develop a business concept is to 
think of the various ways you could 
position your busmess as distinctly 
d1fferent from your competitors. 
Those wa) s could be your target 
market, your product 
feature/benefits, an anticipated 
pricing advantage or technological 
breakthrough to name-a few. 
Getting back to our original 
raw idea, perhaps you observed and 
read the :>ales of European import 
bicycles usually outsell 
domestically manufactured 
bicycles by about 20%. Utilizing 
that information and with careful 
thought, you could convert your 
raw idea into the following 
business concept: 
"A Retail Bicycle Shop 
Specializing in Upscale European 
Imports at a Discounted Price. 
Targeting the Inland Empire's 
Semi-Serious Bicyclist." Sounds 
pretty good, doesn't it? (or does 
it?) 
Now that you've developed 
your business concept, the next 
step would be to determine the 
viability of your concept by 
conducting research in preparation 
of writing a feasibility plan. 
The feasibility plan is a written 
document that attempts to answer 
the question, "Is my business 
concept feasible in terms of my 
profit goals?" or "Do the sales and 
profit projections in my feasibility 
plan support starting this 
business?" 
The feasibility plan is the 
precursor to the business plan. The 
feasibility plan normally includes 
the following information: 
1.) Size of Potential Market - (i.e., 
What 1s the potential number of 
European bicycles you could sell in 
the Inland Emp•re over a 3-year 
period, i e., proJected unit sales?) 
2.) Type of Products or Services -
(What type or modc:ls of European 
1mports w1ll vou c:m) ~) 
3.) Costs & Expenses (What t~ th~ 
estimated umt cost of goods sold, 
and \\!hat 1s the proJeded monthly 
overhead figure?) 
~-) Prices & Prohtabllity - (Taking 
into consideration your 
competitiOn, your estimated costs 
and expenses, and your target 
market's spending habits, what 
prices will you set for your 
bicycles? Don't forget your 
concept indicated discount! 
Further, based on those prices, what 
will be your 3-year proJections for 
sales, expenses and profits?) 
5.) Proceed or Terminate Decision_ 
(If profit projectiOns meet your 
profit goals, then your next step 
would be to draft a business plan. 
If your profit proJections are not 
acceptable, then you may dec1de to 
terminate the venture completely or 
else go back up the loop and 
modify your origtn I bus1ne~s 
concept and retest the modified 
business concept ) 
Fer example, let's suppose that 
the profit projectiOns were too lov. 
due to h1gh salespeople's salaries 
and store rent. To reduce those 
operating expenses, you might 
modify your business concept to 
read, "A Retail Bicycle Shop 
Specializing m Upscale European 
Imports at Discount Prices, Sold in 
a No Frills, Self-Service 
Warehouse Facll ity." 
This revised business concept 
finally does meet your feasibi lity 
Please Sec Page 37 
This is neither an offer to sell, nor a solicitation of an offer to buy these sccuritie:;. 
The offer is made only lly the offering circular 
SECONDARY ISSUE SEPTEMBER 22, 1994 
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UNITS 
~ 
SUN COUNTRY BANK 
EACH UNIT COMPOSED OF ONE SHARE COMMON STOCK 
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How to Hire a 
Top Producing Salesperson 
by Pam Lontos 
top salesperson, Mary has 
t least four times more 
lients than any other 
salesperson. 
How do you find top billers, like 
Mary, who will make you a lot of 
money? 
1. Run an ad in the newspaper that 
scares away non-assertive people 
and attracts those who want to make 
money. 
Sales Career Opportunity 
Company offers an outstanding 
opportunity in exciting sales 
department. If you are aggressive, 
have a positive personality and are 
enthusiastic, you will generate a 
heavyweight income in a 
challenging career. Call (personnel 
contact) between (best hours to call) 
at this number: ------
2. Don't rely on resumes. The 
person who cannot sell may write a 
beautiful sounding resume. A good 
salesperson usually sells himself so 
well that he can get a job quickly 
without a resume. 
3. When salespeople call for an 
interview, take the calls yourself and 
listen for energy in their voice. Do 
they sound like someone you would 
want to meet? If not, neither will 
your clients. 
4. When they are on the phone, don ' t 
offer them an mterv1ew. Wait and 
see if they ask for one. If they don 't, 
they won't be asking for the order 
either. 
5. On the phone, tell them that 
you're busy and you need them to 
call back at a certain time. If they 
don't call back or call back late, you 
found out how they will treat their 
clients. 
6. When you meet with them, ask 
questions that require them to sell, 
such as: "What do you say when the 
client tells you they'll think about 
it?, 
When you ask only broad 
questions such as, "What are your 
goals?," candidates who 
can't s'ell might sound great by 
saying, "I want to be your top 
biller" or "I love calling on new 
accounts." 
They know just what to say to get 
the job, but not what to do 
afterwards. 
7. Tell them you will get back with 
/. , 
HEAl:.l'l't CARE 
)i' 
them in a few weeks after all your 
other interviews. You want someone 
who will say, "Wait You don't need 
to intervtew anyone else. I ' m the 
person you need." This is a closer. 
If they don't do this, you at least 
want someone who will call you 
back and ask for the job. If they 
wait for you to get back with them, 
they will do th1s wi th the clients who 
say, "Let me think about it and call 
you." 
8. Continually interview applicants, 
even when you don't hav e an 
opening. Hiring under desperate 
conditions often leads to settling for 
less than the best On-going 
recruiting enables you to have 
several good applicants to call if a 
vacancy occurs. 
9. Don' t make previous industry 
experience a prerequisite. Often 
someone from your industry will 
show you that he was the top biller 
elsewhere. You hire him and then 
have to fire him several months later 
because he couldn't bring in any 
new business. He did not have good 
sales ability, only a good account 
list. 
10. Look for people w1th good 
people skills. It is easier to teach 
them about your industry than it is to 
change their personality. Good 
people skills with good sales training 
will produce a superstar for you. 
Here's what to look for: a. Good eye 
contact, b. Confident body language, 
c. Sincere smile, d . Energy and 
enthusiasm, e. A spunky voice. 
11. Go on your ''gut" feelings after 
all the above evaluations check out. 
If you like being and talking with the 
person, the clients will also. People 
buy from people they like. Don't 
dismiss nervousness because they 
are on an interview. Remember, a 
tough client is more difficult than an 
interview. 
12. Ask a lot of questions and look 
for relaxed and quick replies. You 
need someone who can think 
quickly on their feet when the client 
suddenly throws them an objection. 
... 
Pam Lon los, presidenl of Lontos Sales & 
Molivation, Inc., is a former vice presidenl 
of Disney Broadcasling. She is a top sales 
1rainer and molivalional speaker. She is 
the aulhor of "Guerrilla Tactic.~ for 
Slreelwise Selling" and several audio and 
video 1apes series on sales, molivalion, 
and persuasion. For more informal ion, 
call (714) 831-8861. 
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sold-out crowd recognizes award winners 
Hruled as "one of the ~~ ever • the 14th Annual Ponfoho/Addy Awards Show came 
through \\1lh llS promiSe of good food and great emenamment Alan Barzman, thiS 
year's Master of Ceremomts, kept the sold-out crowd laugh mg. and th~ display of talenl 
m the Inland Emptre was no1hmg shon of awesome' 
Thts year's \\onners of the top awards mclude. 
AWARDS OF EXCELLENCE 
Sales Promouon Jeff Labbe Destgn. Chnton Wade Graphtc Destgn, McMomglc &r 
Spooner and Scnpto 
Pnnt Material- Advance Busmess Graphtcs, Benham Advemsmg. Cactus Graftx, Kray 
~tarketmg. Jeff Lab~ Destgn, McMomgle &r Spooner; Waller ~gn Direct Marketing: 
The DA Group. Faust Pnnung, McMomgle &r Spooner 
Pubhc Relauons. Stewan Holt AdvenlSmg 
Transu McMomgle &r Spooner 
Pnnt Media Estey Hoover Inc, Ftve-Ten Co . McMomgle &r Spooner; Stt\\':ln Holt 
AdveniSing 
Nowspaper: Benham AdvenlSmg 
AdvenlSing &r Graph tc Arts: McMomgle &r Spooner, VlSUallmpact 
Techmcal Excellence: Faust Pnmmg, Franklm Press; Scantech Color; The Type Gallery 
AWARDS OF DISTINCTION 
Sales Promouon· Scnpto 
Direct Marketmg: Jeff Lab~ DeSign. McMomgle &r Spooner. S1ewan Holt Advemsmg 
Industry Self-Promouon. Stewan Holt AdvenlSmg 
Technical Excellence: Faust Pnnnng; Franklm Press 
ADDY's BEST OF SHOW 
Vargas Destgn 
Why A Business 
As Big As Ours 
Runs A Yellow Pages Ad 
As Small As This. 
PRESS-INTIRHISI 
I'm: Pill. '-E.' fll\Pili>E 
RIVERSIDE COUNTY'S 
NEWSPAPER 
CALL TODAY FOR 
7 DAY MORNING 
HOME DELIVERY 
HOMF.I>[U lkY I.Jt\1( 
NIS$-INTI ...... TH1 
............,,_,.._ 
6AMC .. t ·~ 
--~ ..s.5--1HI ~
\\hen pcopk 'laTI readmg the 
Ydlo\1 Page' C\Cr) morntng 
0\Cr hrca~fa,t , "e'll qan 
placmg big ad' in it. Untillhen. 
1hc Yello" Pag~' " nothtng 
more than a directOr) of nam~' 
and phone number' 1ha1 pcopk 
u<oe mfrcqucntl) at bc't. \\ hkh 
j, "h) \\C run our ad' in I he 
nC\\ 'paper. We• 'ugg~'l ) ou do 
lh~ 'ame. 
So call )OUr Pres.\· Enterprise 
ad' ertisin~: representati\ e at 
( 909) 684-1200 for a no-
obli~:ation re\ ie\\ of \OUr 
ad,ertisin~. • 
THE PRESS-ENTERPRISE 
Ri\'crsidc County's Newspaper 
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Profits Remain High Despite Interest Rate Increases 
loan loss provisions." 
The banking industry's mid-
year 1994 net interest income of 
$71 billion represents a $2.3 
billion, or 3.3%, increase from 
mid-year 1993. The provision 
for loan losses during the first 
half of 1994 decreased from $8.9 
billion to $5.5 billion, reflecting 
a drop of $3.4 billion, or 38%, 
from the same period of 1993. 
Another contributor to the 
Contmued From Page 15 
banking industry's improved the second quarter of 1994 by 
profitabihty was a decline in $49 billion, or 1.3%, bringing 
noninterest expenses, posted at the industry total to $3.87 
an annualized 3.69% of average trillion. New lending was the 
assets for the first half of 1994, sole catalyst to this increase. 
compared to 3.91% at year-end Banks reduced liquid assets, 
1993. such as securities, which fell 
Commercial Lending 
Rises 
$6.6 billion, or 0.8%, as well as 
Fed funds, which fell $9.9 
billion, or 6.6%, to provide the 
funds needed for making new 
Total bank assets grew during loans. 
Total loans in domestic 
offices of U.S. hanks increased 
by $52 billion, or 2 7%, while 
loans in fordgn offices 
increased by $5 .5 billion, or 
2.5%. Increases were evident in 
several categories: consumer 
loans rose $15 .6 billion, or 
3.9%; home mortgage loans rose 
$14.0 billion, or 3.2%; and 
commercial and industrial loans 
rose $10.6 billion, or 2.4%. 
"The key to future 
performance Is to avoid 
the mistakes of the past: 
banks and thrifts must 
watch underwriting 
standards carefully and 
actively manage Interest 
rate risk In the current 
volatile Interest rate 
environment," said 
Rushing. 
Significant Drop In 
Nonperformlng Loans 
Nonperforming 
outstanding at commercial 
banks dropped $4.4 billion, or 
11.0%, to $35.6 billioa 
Nonperforming loans as 
percentage of gross I 
dropped from 2.0% at ve11r·ci!IW 
1993 to 1.6% on June 30, 
reflecting the lowest pe1rcenta .. / 
twelfth consecutive auarterl!; 
drop. 
"Overall industry 
remains strong," said 
Loan demand is picking up, 
once again, real industry 
is taking place. The ke 
future performance is to 
the mistakes of the past: 
and thrifts must 
Wlderwriting standards 
and actively manage 
rate risk in the current 
iJdereSt rate eavuonmeat 
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You don't stop caring at 5:00. 
And neither do we. 
Illness and injury don't watch the clock. That's why we make sure 
you can get the help you need even after the doctor has gone home. 
When you call your U.S. FamilyCare medical group after 
convenient locations offer you virtually all medical specialties. And 
we accept so many health plans that yours is probably one of them. 
Select U.S. FamilyCare during your employer's health plan 
hours, you'll reach our special 
telephone advice nurse. She'll 
answer your questions and make 
sure you get the help you need. 
Even at midnight. 
uUS. C ram1Iy are 
open enrollment, or call our 
toll-free number today. We'l 
help you choose the u.s. 
Familyeore physician whO'a 
right for you. And we'H make 
At U.S. FamilyCare, there's always someone available to help 
you. And that's just one of the reasons CNef( 300,000 people trust 
their health care to U.S. FamilyCare. Over 270 physicians in .42 
sure you know how to reach us after hours. 
Because at U.S. Familyeare, we lcnow that lalcing cxn ol your 
family is a round lhe-c:lodt jab. Not only for you. But also lor us. 
U.S. FanulyCare Centers: Fontana • Hemet • Montclaar • Moreno Valley • Ontano • Pomona 
Rancho Cucamonga • Rialto • Raversade • San Bernardino • San Dimas • Temecula • Upland • W'ddomar 
Chino Medical Group • Apple Valley Medacal Group· Hesperia • Vactorvalle 
Raversade Medacal Oinac: Raverside • ArlingtOn • Canyon Spnngs • Corona • De Ama • IndliQUl 
c 1994 Pacific 
Ph aan Services. Inc Qlll Toll Free 1 (800) 355-USPC 
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"Ask the California Venture Fonun• addresses 
questions of vrterest to business owners and 
entreprmt!IITS and IS a prOJect of [amity from 
California State Polytechmc Umrersity, local 
busmess leaders, and the Inland Empire 
BziSVIess lollmaL Responses are prepared by 
Forum members. The California Venture 
Forum showcases entrepreneurs and 
busmesses n·ery other month in an effort to 
help them obtam financing. If you are 
interesred in becomvrg a presenter or would 
like more mformation about the Ca/zfornia 
Vennlfe Fonun, contact Jo/vr Tulac at: 
Financial Strategies and Structure 
(909) 860-5852 
This month's column is by Huglr Crombze. 
Ask The California 
Venture Forum 
Question: I am starting a new 
company. How should I proceed 
to get the funding I will need? 
Answer: The first step in 
developing a successful financial 
strategy is to define clearly the 
amount of money you need, the 
type of assets you need, and when 
and how the money will be paid 
back to investors and lenders. 
Question: What do you mean by 
type of assets? 
Answer: There are three main 
categories of financial assets: 
Fixed Assets that are made up of 
land, buildings, furniture, fixtures, 
and equipment. They are financed 
with equity and long-term debt. 
Permanent Current Assets 
represent the minimum level of 
accounts receivable and inventory 
required in your business at any 
time dunng the year Thts level 
wtll tncrease each year as sales 
increase. Permanent current assets 
are generally financed with eqUJty 
and intermedtate-term debt. 
Few things are more 
crucial to your long-term 
success than financing 
your business properly. 
Fluctuating Current Assets are 
accounts receivable apd inventory 
that go up or down during the 
year, based on seasonal sales 
GET AHEAD OF THE COMPETITION. 
INCREASE SALES 200, 300 ... EVEN 500%. 
Hire Pam Lontos 
Seminars and Keynotes on: 
• "Guerrilla Tactics for 
Streetwise Selling" 
• "How to Reprogram Your Mind 
for Success in 30 Days" 
• "How to Persuade Others" 
Pam brings to your company or 
as~ociation an enthusiastic. 
unique. approach to sales training 
and motivation that shows your participants how to reach all of 
their potential. Pam's programs and hand-outs are customized 
for your company's individual needs. 
Pam is the former Vice President of Disney Broadcasting 
where she increased sales 500% in one year. Training tapes & 
books also available. 
• Pam was featured in the cover story of Entrepreneur 
Magazine. Reader's Digest, Cosmopolitan. & Esquire. 
• Pam has appeared on National TV & Radio shows. 
• ''I've heard them all, you are definitely the most powerful 
presenter we've ever had." - Jazzercise 
"Pam Lontos is a star in the platform world." 
---: Zig Ziglar 
Lontos Sales & Motivation, Inc. 
P.O. Box 2874 0 Laguna Hills. CA 92654 0 (714) 831-8861 
patterns. These assets are financed 
on a short-term basis. 
Question: You mentioned debt 
and equity. What is the 
dtfference? They both represent 
capital, don't they? 
Answer: Yes, they do, but the 
difference is that you can attract 
equity if you can convince 
investors that your company wtll 
generate sufficient levels of 
growth and profitability to 
provide them with the return they 
require. Debt capital, on the other 
hand, is available to compames 
that have an operating history and 
have shown an ability to repay. 
The amount of debt and its cost is 
directly related to the amount of 
equity it has. 
Question: At this point it doesn't 
seem likely that I will be able to 
fund my company with debt. 
Where should I look for 
investors? 
Answer: The first place to look 
may be your rolodex. Your 
purpose is to work every 
connection you have to find 
entrepreneurs within your industry 
who have succeeded and are 
willing to help others do the same. 
These wealthy individuals or 
"Angels" are private investors 
who fund mostly start-up 
companies in return for an equity 
position. 
Inquire about events where 
you can present ideas to investors, 
like the California and Orange 
County Venture Forums and the 
Caltech/MIT Enterprise Forum. 
You can also join one of the 
electronic Angel Networks that 
maintain data bases to match 
entrepreneurs with investors for 
about $250, such as Pac-Net by 
the Accelerate Program at U.C. 
Irvine or Business Opportunities 
Online Inc. 
Another potential source of 
funding is to establish a strategic 
partnership or series of 
partnerships with suppliers and 
distributors within your industry 
who would benefit from having 
the manufacturing or distribution 
rights to your product. Your 
challenge is to find out how an 
alliance with your company will 
help your proposed partner or 
partners meet their objectives. 
Question: Aft e r l obtain the 
necessary s tart-up capital, what 
should my main concern be? 
Answer: Once you get your 
company off the ground, your 
main consideral!on should be to 
watch cash flow. Some of the 
ways to minimize the drain of 
cash from your business are to: 
(1) Consider leasing equipment 
whenever possible. 
(2) Keep a tight rein on accounts 
receivable. 
(3) Attempt to work out favorable 
terms with vendors. 
Leasing equipment instead of 
buying will help to conserve cash 
when you need it the most. If it is 
at all possible in your industry, try 
to obtain deposits, progress 
payments, or cash on delivery for 
your products. If you are not able 
to avoid offering credit terms to 
your customers, consider pledging 
your invoices to a commercial 
finance company or selling them 
to a factor to obtain cash 
advances. 
The first step In developing 
a successful financial 
strategy is to define clearly 
the amount of money 
you need ... 
Few things are more crucial to 
your long-term success than 
financing your business properly. 
Therefore, it is essential that you 
analyze your needs thoroughly 
and are able to communicate this 
information clearly and concisely 
to potential investors and lenders. 
Entrepreneurs seeking to 
contact active investors should 
attend the fourth annual California 
Venture Forum Business 
Financing Forum on Jan. 11, 
1995. For more information and 
reservations, call Bruce Holden at 
(714) 545-9200 .... 
Hugh Crombie may be reached at 
The Claremont Advisory Company 
(909) 621-6336. 
•' 
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Mature Market Impacts Local Business 
Want to gain or retain the competitive edge m your business? Then market 
your products and services to those 
over age SO. 
Thut was the advice given to 
200 Inland Empire husiness people 
dunng the recent "Busmes~ Trends 
'95- A C'.elchratton of Excellence" 
scmtnar spons,ned by l.:adic and 
Payne Certtfted Puhlil. Accountants 
.11 the Rtverstde Convention Center. 
fhe kc) note spc<~kcr, Bruce 
Clark of Age Wave, Inc, llffered 
area busmess people a message of 
economic opllmism in predicting an 
mflux of ret trees to the state with the 
financml resources to pay for thetr 
consumt:r cravings. which account 
for almost half of all purchases. 
"I helieve that we are seeing an 
end to the Caltfornia exodus," 
Clark, senior vice president of Age 
Wave, said in hi s talk on "The 
Aging Marketplace and You." "In 
fact, I believe California again will 
see a populatton boom. Thts time 
it's going to come mostly from 
retirees emtgrallng from other less 
enjoyable envtronments, drawn to 
the sunbelt weather conditions of 
California. 
"Those businesses that wish to 
thrive here must learn how to 
market then products and services to 
this very specific and sophisticated 
market," he said. 
According to Clark, "The 
leading edge of baby boomers is 
now turning 50, with the first wave 
of 76 million already in mtddlc age. 
The tmphc.tllons for this growth are 
astoundtng," he satd, "wllh the 63 
mtllwn people now over age 'iO 
being flooded by the bo Jmers 
those born bel\\ ecn 1946 and 1964 
"The <;Q-plus segment ~'f t e 
popu auon l'Wns t'ver 77 percent f 
all the ftnanci .. : assets in this 
country and represents 40 per ... ent of 
over II consumer dem.tnd," Clark 
pomtcd out. 
"Thts trend wtll not stmply 
conttnue," he satd, "hut will rise 
raptdly over the coming years wtth 
the boomers growing older." 
Clark cautioned the audience to 
not fall prey to the media's almost 
exclusive marketmg to youth. 
"Older Americans will be the 
most powerful and affluent 
consumer group in history," 
according to Clark. "Unfortunately," 
he said, "the media's infatuation 
with youth is puttmg advertisers 
farther and farther away from where 
the real money is and where those 
who control it really are. 
"The media 's addtcllon to youth 
ts one of the btggest reasons why so 
many of today's leading advertising 
agencies have fallen on hard limes," 
he satd. 
Clark advised Inland E:mpire 
business owners that, "The trend for 
today and over the next 30 years 
will be target marketing using 
very speciftc I i fc stages as the 
cnteria for ftndmg and attracttng 
those customers with the money to 
spend on goods <~nd ser.tces." 
F·ollowtng hts p~ese'lt !ton, 
C:ark ]Otned local mclfkcting 
professton Is tn ddre tng the 
audtence s concerns on how the 
In], nd Emptre s b'-'stness 
community w til be affected by the 
ag.ng baby -boom genera lion. Those 
attending included bankmg officials, 
rcdltors, accountants, advcrttsmg 
agency representatives, and 
markctmg professionals for local 
newspapers, hospitals and other 
mdustries. 
William Anthony, publisher of 
the Inland Emptre Business Journal, 
led the panel discussion, which 
featured: Pat Gilbreath, partner, 
Eadte and Payne, certified publtc 
accountants; William Toy, director 
of marketmg. recreational vehicle 
diviston, Fleetwood Industries; 
Eldon Lewis, dean, School of 
Business and Public Administration, 
Califorma State University, San 
Bernardtno, and Walter Henry, 
Emeritus professor of marketing, 
University of California, Riverside. 
According to Pat Gilbreath, "As 
financial advisors, Eadie and Payne 
wanted to offer a program on 
marketing trends-in particular, 
understanding the needs and 
characteristics of middle-aged and 
older Amencans--to assist business 
owners Ill the Inland Empire in 
retatmng or gaining their 
competttive posittons m their 
bu~mess 
"We were fortunat~ to offer area 
business people the counsel of the 
leading authority on the matunng 
marketplace to help them tap mto 
thts lucrative and influenttal 
market," satd Gilbreath. 
Age Wave's clients include 
Prudential, HeathNet, Tylenol, 
Chrysler, Quaker Oats, Coca-Cola, 
Johnson & Johnson, Revlon, 
Eastman Kodak, Lucky Stores, 
Kmart, CBS, and Time Inc. 
The program's featured speaker, 
Bruce Clark, was responsible for 
producmg the 20-part vtdeo series 
"Caring for an Aging Society," 
which won several film festival 
awards and Business TV 
Magazine 's honor, "Most Important 
Social Contribution Made Through 
Business Television." The lead 
program Ill the series, "New Images 
of Aging," has aired on more than 
100 PBS stations nationwide . ..t.. 
Media Contact: Frank Vessels, executive 
v1ce pro:;idcnt at Stratus, (909) 335-8111. 
On Common Ground -the Challenge of U.S.-Japan Cooperation 
The importance of the U.S.-
Japan relationship and of the 
direction of Japanese and American 
interests smce the war are obvious, 
but assessing how economic and 
political changes in both nations 
might affect those lies ts less clear 
and more risky. The U.S. remains 
optimistic about that convergence, 
but is somewhat worried about 
Japan's short-term response to 
unprecedented economic and 
political problems. On the plus side, 
the "senior-junior" partnership 
between the U.S. and Japan is 
evolving into a more mature 
relationship between two economic 
superpowers. By placing new 
emphasis on economic policy as a 
key to global leadership and on the 
role of government in maintaining 
strength in critical technologies, the 
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U.S. ts responding to cntictsm by tightening has prompted mcreasing 
Japan of its inability to reduce !Is calls for structural change from 
budget defictt, its short-term within-the same changes the U.S 
mentality, inferior work habits, low called for in the Strategtc 
savmgs rate, and lack of investment. Impediment Initiative (SII) talks. 
In Japan, the shift in the political Japanese manufacturers' response to 
support base to urban and suburban the strong yen-reducing 
salaried workers has politicians employment and moving production 
working to build new support and to lower wage Asian countries-
develop new priorities, increasing may ultimately mean healthier 
the importance of those parts of the companies, but it will also create a 
Japanese policy which best meet the worse unemployment problem than 
economic interests of Americans. Japan has experienced in years. 
This new political base will have If this all sounds familiar, it 
less interest in maintaining should. Western developed 
inefficient agriculture and economies have the same problem, 
distribution systems and more but the fact that Japan can have 
interest in obtaining quality good~ at normal Western economic problems 
low prices, regardless of their origin. comes as a surprise to political and 
The prolonged recession and business leaders, journalists, and 
manufacturers' inability to respond academics in both countries. 
to yen appreciation by further belt- The solution is liberalization and 
deregulation of the economy, open 
markets, less protection, and more 
competition-precisely what U.S. 
trade negotiators have been 
recommending for years. This time, 
however, the political and economic 
structures of both Japan and the U.S. 
are instinctively moving in that 
direction. Increasingly, the issue 
will be whether Japan understands 
this and reacts accordingly, which 
will depend ultimately on the 
struggle between its bureaucrats and 
politicians. Challenges to the 
Japanese bureaucracy are rare. 
Ideally, the professional 
bureaucracy should work with 
politicians in the common interests 
of sound policy, as has been Japan's 
history during much of the post-war 
period. But with the current state of 
Please See Page 40 
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Local Banking: Third Quarter Results 
California State Bank 
Net earnings for the 1994 third quarter at California State Bank were $951 ,000, or 
$ .28 per share, compared to 
$672,000, or S .20 per share for the 
third quarter of 1993. For the nine-
month period ended Sept. 30, net 
earnings were $2,308.000, or S .67 
per share, compared to $1,975,000, 
or$ .58 per share for the same period 
in 1993, which is a 42% increase. 
Accordtng to a bank 
spokesperson , the improvement 
resulted from a higher earning asset 
base for part of the third quarter 
because of recent acquisitions, higher 
rates from earning assets due to 
changes ir. market conditions, a 
reduction in nonperforming assets, 
and utilization of tax benefits 
available from the bank's 1993 
investment in an affordable housing 
project. 
"We are very pleased with our 
third quarter earnings and 
accomplishments,'' stated President 
Eugene D. Bishop. "The recent 
acquisitions were successful and are 
expected to enhance future earnmgs. 
We remain financially strong and are 
well positioned to continue to take 
advantage of growth opportuniues as 
they arise." 
Califorma State Bank is a full-
service hank servmg Rtverstde, San 
Bernardino, Los Angeles, and 
Orange counltes with 13 branches. 
Inland Community Bank 
in Rialto 
Inl a nd Community Bank in 
Rtalto showed a profit of $35,000 
through the first nine months of 
1994, after sustaining losses during 
tis first three years. According to 
bank Vice President Bob Botkm, the 
turnaround is a result of the bank's 
refocusmg tis service toward its own 
community, lowenng operating 
expense:., and increasmg the spread 
between interest paid to the bank on 
loans and that paid by the bank to 
depositors. 
Through a stock offering early 
this year, Inland Community raised 
capital equal to more than 14% of its 
total assets, making it the most 
capitalized bank in San Bernardino 
or Riverside counttes. Capttal 
Income Trends 
are Positive at 
Valley Independent Bank 
T he first three quarters of 1994 once again set record profits for Valley 
Independent Bank (VIB). Net 
income on Sept. 30th was 
$1,501,000 compared to 
$1,008,000 on Sept. 30, 1993. 
The increase in one year was 
49.0%. 
According to Lupita Islas, 
the bank's marketing officer, the 
continued increase quarter by 
quarter is d ue to the return on 
t he investment VIB has made 
into communities that the 
various branches serve. "Small 
business, construction, and rea l 
estate lending-especially home 
equity loans-have bee n good," 
Is las said . "As o u r financial 
e m phasis improves the economy 
of the area, we p rosper a lso. It 
is i n everyone's bes t i n terest 
that this focus cont inue in th e 
f uture." 
The VIB assets over the 
three quarters reflect a 
relatively flat growth of 8.69% 
or $16.2 million over last year. 
The Sept. 30, 1994 assets were 
$202.9 million compared to 
$187.7 million a year earlier. 
"We see positive signs of 
normal upward growth 
occurring in the fourth quarter 
of this year," said Islas. "The 
final quarter of the year usually 
has the most significant growth. 
The fourth quarter historically 
carries momentum into the first 
part of the next year, continuing 
the upward movement." .& 
Valley Independent Bank is 
a locally owned bank wuh 
headquarters m El Centro and 
branches tn Coachella, Brawley, 
Holtville, and Calex1co. 
Denn1s Kern IS the bank's 
president/CEO. 
represents a cushion against losses 
and is also used for expansiOn. The 
bank opened its first branch in Lorna 
Linda m October and is pursuing 
further expansion through a possible 
merger or acqutsit tOn of another 
small bank. 
Pomona First Federal 
Reports Loss 
Pomona First Federal :;ustained a 
third quarter loss of $353,000, even 
though the last two months of the 
quarter showed net operating profits 
of $263,000 and $457,000, 
respectively This is only the second 
quarterly loss for Pomona First 
Federal after 12 years of profits. 
The bank reported a second 
quarter loss of $7 million after 
selling off $37 million worth of 
foreclosed real estate in a bulk sale in 
July. The sale reduced Pomona First 
Federal's loan dehnquenctes from 
$52.5 million to $24.6 million 
lesse ning the possibility of futur~ 
losses. 
In sptte of tts recent losses 
Pomona First Federal still has Sl!3.S 
million in capital and is considered a 
strong financial institution in areas 
considered by bank analysts. As a 
$1.65 billion institution, a $7 million 
loss is not badly damaging, 
according to bank President Larry 
Rinehart. A 
Despite Economic Recovery, 
Employees Still Fear for Their Jobs 
Survey Finds Job 
Insecurity is 
Number One Cause of 
Stress in the Workplace 
T he economy may be back on its feet, but employees have not yet recovered from the 
fear of layoffs that has prevailed in 
recent years; according to a new 
survey of the nation's top 
executives. Forty-one percent of 
those polled satd job insecurity is 
the number one source of stress in 
the workplace today. Understaffing, 
which was cited by 32 percent of 
those surveyed as a major cause of 
job stress, placed second. 
The survey was developed by 
Robert Half International, the 
world's first and largest staffing 
services firm specializing in the 
accounting, finance, and 
information technology fields . It 
was conducted by an independent 
research firm, which polled 150 
executives from the nation's 1,000 
largest companies. 
Executives were asked, "Which 
of the following would you say is 
the number one cause of stress in 
the workplace?" Their responses: 
Job insecurity.................. 41% 
Understaffing................... 32% 
Personality conflicts............ 9% 
External competitive pressures ... &% 
Changing technology ............. 7% 
Other........................... 3% 
100% 
" Despite the economic 
recovery , there ts stt ll a 
lingering uncertainty tn the 
workplace,'' said Max M essmer, 
chairman and CEO of R obert 
Half Internati o nal. "Staffing 
cuts have been so deep in recent 
years that even those employees 
who have kept thetr jobs remain 
uneasy." 
Messmer advises companies 
to be open with their employees 
from the beginning when belt-
tightening activtties become a 
necessity. "Managers that try to 
protect workers by hiding bad 
news are setting themselves up 
for disaster. It is the uncertainty 
that causes the most stress." 
To reduce the need for 
l ayoffs in the event of an 
economic downturn , Messmer 
also encourages companies to 
make long-range hiring plans 
with the expectation of peaks 
and valleys in workload over the 
normal business cycle. "Firms 
can hire a fixed number of full-
time employees and then add a 
flexible number of qualified 
temporaries when the workload 
is particularly heavy. In this 
way, they're able to meet 
external business demands 
without sacrificing internal 
morale." .& 
Robert Half International has more than 
175 offices m the United States, 
Canada, and Europe. 
, I 
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Developments in Labor Relations 
by Dtannc R. Llydcn, 
Un1vcrs11y of Redlands 
Labor unions today face many challenges in the areas of membershtp, 
wages, and climate for collective 
bargaintng, according to U S . 
Department of Labor and Natwnal 
Labor Relattons Board data. 
An anti-un1on climate has 
prevatled smce the early 19i!Os, 
dunng whtch the numbers of tllegal 
discharges and finngs due to unton 
activity were rampant A report of 
recent collecttve barga1ning 
activtty and developments in labor-
management relatiOns shows that, 
between 191!1 and 1985, there was 
an average of 2,855 tllegal 
discharges of workers annually, and 
32% of organizmg efforts resulted 
tn finngs These figures dropped, 
though only slightly, between the 
years of 1986 and 1990, in which 
an average of 1,967 workers were 
illegally d1scharged annually, with 
a 25% rate of firings resulting from 
unton organtzmg efforts. 
Stmtlarly, a report by the 
Commtssion on the Future of 
Worker-Management Relations (the 
Dunlop Commission) points out 
that one-third of workplaces that 
voted for unionization between 
191!6 and 1993 did not obtain a 
contract because of employer 
refusals to bargain in good faith. 
It appears that the situation is 
not yet gotng to tmprove . 
Although the unionization rate for 
the nation was up m 1993 for the 
first ttme tn 14 year~-with umons 
representtng 16,575,000 workers 
{15 .8% ), an increase of 209,000 
over the 1992 figures- -statistic~ 
for collect1ve bargaining 
settlements and life-of-contract 
increases have fallen dunng the 
1990-1994 penod. 
The 1993 unionization rate for 
the state of California was 18.0%-
a drop from 18.5% in 1988 For 
the Los Angeles-Anaheim-
Riverside consolidated 
metropolitan statistical area, the 
figure was 17.1%, up from 1988's 
16.4%. 
Employers are also threatening 
to hire permanent replacements for 
workers in the event of a strike, 
with 16 % saytng they would 
definitely take this action and 48% 
saying they would seriously 
consider doing so This option is 
still available, due to the July 
failure of Congress to pass a ban on 
hirtng permanent striker 
replacements. 
Nattonal Labor Relations 
Board Chairman William Gould 
gave a speech m September calling 
for a streamltntng of the Board's 
procedures to lessen the conflict 
between the parties He suggested 
pre-hearing settlement conferences 
and vigorous enforcement of laws 
by means of the board's injunction 
and contempt powers. 
The Dunlop CommissiOn has 
also recommended ways to 
enhance productivity through 
labor-management cooperation and 
employee participation. A final 
report by the commission is 
expected by December. Labor 
Secretary Robert Reich has called 
for employers to join workers and 
government in "a compact to build 
a new middle class" through 
increased worker training and 
empowerment. 
The AFL-CIO has expressed 
support for President Bill Cltnton, 
who has pressed Congress for 
passage of a jobs program, sinker-
replacement ban, and national 
health care plan. This organization 
also has voiced support for 
representation of workers in a 
labor-controlled union, and also a 
"legal framework and climate 
which encourages partnerships 
between labor and management." 
As it stands, the National Labor 
Relations Act forbids employer 
domination of labor organizations 
or "company unions." & 
How to Convert an Idea Into a Successful Business 
test for profits, and thus you are 
now ready to move on to the next 
step, writing your business plan. 
While the feasibility plan 
attempts to answer the question 
"Is my business concept sound 
enough to go tnto business?,'' the 
bustness plan asks no suc h 
question. It is a foregone 
conclusion that you are going mto 
business when you s1t down to 
write your business plan. The 
reason you are writmg a business 
plan is either: 
A)You a re seektng outside 
financing. 
B)You desire to be organized 
and thus are motivated to write 
down all your various strategic:, 
and goals in a document. 
C)You want to accomplish both 
of the above. 
Your business plan would 
include all of the information you 
compiled for your feasibility plan 
as well as more detailed 
information in the areas of: 
I) Industry Research 
HEAl TH CARE 
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2) Market Analysis and 
Strategy 
3) Management Plan 
4) Financial Plan 
5) Operating Plan 
6) Contingency Plan 
Once you have finished your 
business plan you are now ready 
to proceed to the next step, which 
ts the ttme and actton plan. 
Simply stated, the business 
plan is a strategic document, not a 
planned action document. Many 
entrepreneurs write a business 
plan and for some unknown 
reason, sttck their plan in a 
drawer and never implement their 
plan' 
To prevent this from 
happening, my suggestion is t o 
write a brief Time and Action 
Plan. The plan should cover each 
of your key goals and establish 
the following for each goal : 
1) Which employee tn your 
company is responsible for 
implementing the strategies to 
achieve each goal? 
2) What tasks is the employee 
specifically expected to do? 
3) When should the employee 
have it completed? 
4) How will you evaluate the 
progress and efficiency of the 
employee's efforts? 
Using our example for our 
bicycle business, your Time and 
Action Plan for one goal might 
read ltke this: 
• Strategy = Pursue aggressive 
inventory buying practices . 
• Goal = Maintain 50% gross 
profit margin on all purchases. 
• Employee Responsible = Heidi 
Schwinn. Markettng Manager. 
• Tasks = Attend two trade shows 
in Europe. To achieve a quantity 
discount, book $400,000 in 
inventory purchases six months 
prior to peak selling season, 
which begins 11 / 11'95 . 
• Completion Date = Orders to be 
placed no later than 5111/95. 
• Evaluation Procedures = Review 
cost of goods schedule report and 
open to buy report semiannually. 
Summary 
If you take the time to subject 
your busin7ss ideas to the 
scrutiny of a Business Concept 
and Feasibiltty Plan, I believe 
you will generate better ideas. If 
you then supplement your 
Feasibility Plan with a detailed 
Busines!> Plan and Time and 
Act ion Plan, I believe your 
business will be a success. Try 
not to shortcut the six-step 
process, as there are usually no 
easy roads to success. Good luck 
in your entrepreneurial ventures! 
.. 
Eugene E. Valdez, MBA, 1S pres1dent of 
The Claremont Advisory Company, a 
management consulting and training 
firm. Questions or comments, call 
(909) 621-6336. 
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Take the Credit Checkup 
Financial "Physical" Assesses Health of Small Business 
b) Pat Lu", Inland Emp11e Area Manager, 
Busmes.' Bankmg Group, Wells Fargo Bank 
D octo.rs do it. Dentists do it. Why, even car mechanics do tl. They all tout the 
importance of getting an annual 
checkup. But when was the last 
time you and your company had a 
financial physical? In these credit-
tightening limes, it's reassuring to 
know that you already qualify for 
extra credit if you need it. 
A "credit physical" can give 
you some insight into what bankers 
look for when givmg a clean bill of 
health. It 1s by no means the last 
word in proving you qualify for a 
bus1ness loan, but it should help you 
lo evaluate the financial health of 
your bus1ness before meeting with 
your banker. Here are some things 
bankers look for when evaluating 
your company for a loan. 
Three Years 
of Business 
Three years is the magic 
number most bankers want to see 
for the length of time you've been 
in business. It has become the 
standard among lenders because the 
survival rate for busines~es after 
three years of operation is 
significantly greater than the 
survival rate for start-up companies. 
Of course, if you've been in 
operations two years and 10 months. 
you may still have a good chance of 
getting a loan. 
The number of years of 
experience you have in an industry 
also counts. For example, if you've 
worked as a manager or foreman of 
a well-respected firm, your chances 
of getting a loan or a line of credit 
to open your own practice are also 
pretty good. 
Payment History 
In our credit-driven society, it's 
rare if you don't have a personal 
credit history that goes back 10 to 
15 years. Don't fear if you missed a 
payment to the' telephone company 
when you were in college. One or 
two late payments is considered the 
norm. 
On the other hand, 
bankruptcies, judgements, liens or 
criminal records weigh heavily 
against you. Bankers check your 
personal and business h1story from 
credit bureaus when determming if 
you qualify for a loan . If you're 
unsure whether you 'II get a glowmg 
report, it may be worth your while 
to call one of the major credit 
bureaus before your banker does, 
and, if possible, clear up any 
discrepancies on the system. 
Profitable 
Track Record 
The number bankers look at 
most closely is your net income 
after tax. That number is directly 
linked to the bills you accumulated 
and paid from the products and 
services you sold. To help bankers 
deduce how much revenue your 
company generated, they'll need to 
see both your business and personal 
financial statements. 
If you're financially fil now, 
think about applying for an 
ongoing credit line that 
can be tapped Into if times 
become tight. 
Depreciation expenses, one-
time charges and start-up losses are 
also taken into account when 
looking at your company's track 
record. Your business doesn't have 
to make a profit in its first year, but 
after a year or two, it should be well 
on its way to being profitable. 
Assets 
for Collateral 
Examples of business assets that 
could be used for collateral include 
cash, equipment, inventory, and 
receivables. Personal assets that can 
be used as collateral include cash, 
stocks, bonds, and real estate. 
Because there tends to be a fine line 
between assets that are property of 
the business and assets that belong 
to the business owner, both business 
and personal assets are often used 
for collateral in a business loan or 
lme of credit. The bottom line is 
that all pnnctpals of a business need 
10 demonstrate their ab1lity to 
provide financial support for the 
business. 
Professional Records 
Having your financial 
statements compiled by a Certified 
Publtc Accountant (CPA) adds 
credibility to your busmess, because 
it is an independent check of your 
accounting process and systems 
procedures. If you can't JUS!tfy the 
expense of having your financial 
statements audited by a CPA, you 
should at least constder having them 
prepared by one. 
Another option is to have your 
bookkeeper or office manager 
prepare your statements. There are 
plenty of software programs 
available to organize records on a 
personal computer. The statements 
you 'II need to have for your banker 
when requesting a loan include your 
busmess and personal assets and 
liab11ities, your federal tax returns 
for your busmess for the last three 
years, and the last two years of 
personal tax returns for every 
principal in the company. 
Absent Owners 
To a banker, an absent owner is 
a person who puts money on the 
table and trusts that it will either 
remain there or magically increase 
by the time the owner returns . 
Owners who are involved in their 
company's daily operations not only 
carry out the plan they've outlined, 
but they can adjust to any 
unforeseen changes smce the plan 
was originally prepared and react 
faster in a crisis situation. Owners 
who are away from their businesses 
most of the time may have 
competent management to run the 
business for them, but will the 
managers truly "run it like they own 
it?" 
Loan 
References 
The type of loan you should 
request, the amount to be borrowed, 
and the schedule for repayment will 
dependmainly on what you are 
going to use the money for. A 
short-term loan to help finance 
inventory should be paid back when 
the inventory is s old, which, for 
many businesses, is within a 12-
month period. Long-term loans to 
help finance equipment should be 
paid back within three to five years. 
A letter of reference from a 
supplier or distributor is solid 
testimony that your company not 
only provides quality products and 
services, but also pays tis btlls on 
time. Bankers like to see this. 
Others who have provided financing 
to you and your company in the 
past, such as a leasing company or 
other financial tnstitution, are also 
good references. 
Growth, Planning 
Do you have a product in high 
demand? Were you the first to enter 
your market? Are you better or less 
expensive than your competition? 
Is your product or service unique? 
These are just a few mtangibles 
banks will consider when lending 
money. Being able to pinpoint if 
you are in a growing or a mature 
market will also help banl<ers in 
assessing the types of loans and 
services you need to help finance 
your company's future operations. 
A "credit physical" can 
give you some Insight into 
what bankers look for 
when giving a clean bill of 
health. 
Planning for a rainy day is 
planning for your future success. 
You want to be prepared before the 
storm hits, not when it arrives. If 
you're financially fit now, think 
about applying for an ongoing credit 
line that can be tapped into if times 
become tight. If you ' re already in a 
banking relationship, keep your 
banker informed of any significant 
events that occur in your business. 
Bankers hate surprises at any time. 
... 
DECEMBER 1994 
by Carlene Jon"" 
H as your small business outgrown a check book program? Are you having 
problems tracking invoices, 
receipts, purchases, and inventory? 
Have you recently hired employees 
and need to set up payroll? Do you 
use PeachTree for Windows 
Release 2.0 and don't think you 
need to upgrade? Or do you just 
want a good inventory program that 
does not cost hundreds of dollars? 
If you answered yes \O any of 
these questions, you need to look 
into PeachTree Accounting for 
Windows Release 3.0. 
This new release includes ovM 
175 enhancements and additions to 
Release 2.0. It is still as easy to use 
and learn as the old version - it 
still basically looks the same. What 
is different is that finally they have 
addressed the needs of their user 
and have made the program more 
than just an accounting program. 
Its new tag !toe, "Manage Your 
Business, Not Just Your Books," is 
apropos for this new gem 
As with most of the Windows' 
based accounting programs, the 
amount of accounting knowledge 
you need is minimal. If you have 
ever maintained a budget or done 
check book reconciliation and feel 
comfortable working in Windows, 
you can use this program. 
Though it uses a double entry 
system, you will hardly notice its 
high-end accounting functionality. 
All of the work is done in the 
background. 
Each data entry screen is 
designed to look like the actual 
form it represents, such as invoices, 
receipts, checks, and purchase 
orders. It is date-sensitive so you no 
longer have to close out each month 
before starting another; transactions 
are automatically recorded in the 
right accounting period. Once 
items have been posted you have 
the option of unposting them to 
make changes (anyone who has 
tried to edit an already posted 
transaction by crediting and 
reissuing an invoice will appreciate 
this feature). You are also given the 
choice of working on an accrual or 
cash basis, and you can switch 
between real-time and batch posting 
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PeachTree Accounting for Windows Release 3.0 
Managing Your Business, Not Just Your Books 
to suit your specific task. 
The Accounts Receivable 
Module now offers a second 
invoice option for service-oriented 
businesses, and lets you set up 
reimbursable rxpenses so they 
automatically ~how up on invOices. 
If your invotce places a customer 
over their credit limit or lowers the 
stock of an inventory item below its 
minimum stock level, it notifies you 
at the time of invoicing. 
Paying bills is easier with 
PeachTree's new filtering feature. 
It selects bills according to criteria 
you set. You simply select the bills 
you want to pay from the Jist of 
items that match the criteria. Your 
checking account balance IS 
automatically adjusted to reflect 
your selection, so you know before 
you print the checks how your 
account will be affected. When you 
are ready to print those checks, all 
you do is click a button. Printing 
could not be easier, especially when 
you can print 1099s directly on 
Federal 1099 forms. 
Employees are easier to manage 
with the new enhancements of the 
Payroll Module Each employee 
can have up to 10 different pay 
rates (i.e., regular, overtime, 
holiday). You can track their 
vacation and sick time, set up other 
employee deductions beside regular 
taxes, and have the option of 
printing single or multiple checks at 
a time. New tax tables are not a 
problem when you purchase 
PeachTree's yearly updates, or (and 
PeachTree is one of the only 
programs that allows this) you can 
update them yourself. 
If you are one of the many 
users who use an accounting 
package to manage your inventory, 
you will love the new 
improvements to the Inventory 
Module. Now, not only can you 
build assemblies, track cost of 
goods, and quickly see stock on 
hand, but each item can have a 
detailed description of up to 160 
characters, be set up with five 
customizable fields, and have up to 
five different pricing levels. The 
Assembly feature was upgraded as 
well, and now allows labor and 
service to be included in the Bills of 
Material. 
What more could you want 
from an accounting package? 
Obviously a lot. PeachTree 
responded to customer demand and 
took their product beyond being a 
bookkeeper and made it into a 
business tool. They have improved 
and added so many features that 
now m ost of your business 
management can be done tn this 
one product. 
You can now do accurate 
financial forecasting by adding tn 
future expenses or income to the 
spreadsheet view of Cash Manager. 
Each report can be customized to 
show your company-specific data. 
You can design your own invoices, 
checks, P.O s, collection letters and 
more usmg an easy to learn custom 
form's designer And you can 
assign employees to jobs to track 
who is working on what. 
Then to top 11 off, they added 
the new Action Item System. This 
system is made up of three new 
powerful features to manage your 
small business - Alert Signals, 
Event Log, and 'To Do' List Each 
actiOn item can be set to pop up 
each time you open your program, 
so you always know the status of 
your business. 
There are over 60 d1fferent 
alerts that can be customtzed to 
your business. We already talked 
about the credit and inventory alert. 
But what if you wanted to know if 
you were over your budget, or 
under your sales projectwn, or if an 
employee had exceeded his limit of 
overtime? You would set up an 
alert. PeachTree keeps track of each 
item's status. Whenever there is a 
transgression, you are alerted. 
The Event log lets you keep 
track of when invoices are coming 
due, when a customer was sent a 
collection letter, and exptring 
quotes. Each customer, vendor, and 
employee has his/her own Jog 
allowing you to track calls, 
correspondences, and notes. 
The 'To Do' section is used to 
track things not related to a specific 
customer, vendor, or employee. It is 
here that you can remind yourself 
of personal calls, holidays, or 
events. 
There are over 60 sample 
businesses that you can copy to set 
up your defaults and cost of 
accounts, a tutorial with 
corresponding book, a navigator, 
and a smart guide. If you know 2.0, 
you will have no problems working 
in 3.0 . If you are new to the 
program, it is relatively easy to 
learn. 
PeachTree listened to what the 
business professional needed and 
gave more. Of course, in so doing, 
they created a few glitches . They 
are working on them and have 
released a new batch, Batch 3. 
Check the bottom' of your box. 
There should be a batch number 
listed. If you purchase or have 
purchased a program from Batch 1 
or 2 and you experience problems, 
PeachTree will gladly send you new 
disks. 
Even with a few glitches, the 
new Improvements made to this 
product definitely make it the right 
accounting package for today's 
small business. It is network ready 
from the box or can be set up on a 
stand-alone system. It requires 
Windows 3.1 and at least 4MB of 
RAM. List price is $169.00, but it 
has been seen for $119.00. Shop 
around. • 
Carlene Jon"" is the dorcclor or 
Word Comp Associates in R1alto, 
a soflware training, documentation, and 
database des1gn service organization. 
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On Common Ground -the Challenge of U.S.-Japan Cooperation 
Japan's economy, it is apparent that 
neither traditional patterns nor 
conventional solution.~ will work. 
The bureaucracy should respond 
to crisis with energy and 
imagination; even in difficult times it 
can lend competence. efficiency, 
vision, and legitimacy to the 
government. But the arrival of a 
new set of politicians-most of them 
not from the old LDP-has created a 
dilemma for many bureaucrats with 
strong LOP ties . Some are 
responding by digging in and hoping 
for the next election Some are 
usmg the opportunity to reassert old 
rivalries and agendas. Either way, 
they are promoting their own power 
at the expen.~e of the politicians and 
the losers are the Japanese people. 
Similarly, the new politicians-
with a fragile maJority, sometimes 
unsure of the levers of power and 
faced with new, generally unpleasant 
policy choices-are not all 
responding creatively. Some argue 
for old policies, others concentrate 
on the kind of internal maneuverings 
that contnbuted to the LOP's 
problems of insularuy in the firs t 
place. 
What remains to he seen 1s 
whether an) one can sort out the 
political confusion to restore unity of 
purpose and just how long it w11l 
take. Certainly, the business world 
1s not waiting to find out. Man} on 
both sides of the Pac1fic are focusing 
squarely on cntical technologies-
industries that will drive the global 
econom1c engme into the twenty-
flfst century. They are high 
technology, high value-added 
industries, and have the h1gh-wage, 
highly skilled jobs that both Japan 
and the U .S . need to keep their 
econom1es growing. Maintaming 
open trade and equitable market 
access to these sectors in Japan will 
contmue to be important American 
goals, but the question.~ for the U.S. 
are how Japan will respond and 
whether it will resist substantive 
changes. 
A case in point is Japan's current 
considcrataon to change its laws on 
decompilation, or reverse 
engineering, which permits one 
country to take apart another's 
computer software and software 
codes and reassemble them with 
slight changes to avoid copyright 
laws and royalties. The fact that it is 
even considering decompilation 
demonstrates Japan's keen 
Contrnued From Page 35 
awareness of the importance of came first and was used as a lever 10 
computer software-an area in push economic integratiOn, whereas 
which it lags- in a high tech in As1a the reverse is happening. 
economy. However, a move to Econom1c linkages are fast 
compete within the rules rather than outpacing the deve lopment of 
changing them to gain an artificial political institutions to gUJde them. 
advantage would be a significant The message to the US. IS, " Be 
confidence-building gesture to the patient." 
U.S. America will be, but in a world 
Increasingly, U.S .-Japan 
economic relations wlll be defined 
by competition m th1rd markets, 
often in the rest of Asia. Rapid 
growth means the regiOn now 
accounts for 34 percent of global 
output compared to only 12 percent 
in 1960, making it virtually the only 
part of the world achieving 
substantial economic progress. It is 
a key market for America's future, 
just as it is for Japan's. 
Competition between Japan and 
the U .S for Asian markets will 
requne them to establish 
relatiOnships that enhance their 
competitive posllions-inclusive 
and ope n , rather than closed. 
Amencan companies have fared 
poorl y in closed systems like 
Japan's, where transactiOns are often 
determmed by personal or compan) 
relationshtps rather than competitive 
a dvantage Japan itself is now 
learning the limitations of such a 
system. 
The U S . should discourage 
closed systems m A~ta, and the fact 
that the reg10n ts growing so fast 
should help. Historically, 
protectionism is a more popular, 
viable poltcy during recession . 
America must also understand the 
ambtvalence of man} Astan.~ toward 
a larger American role there. It is 
normal for countries to want 
relationships that provide only 
benefits at no cost-but this is not 
realistic. 
Asian governments that want 
U.S. markets and investment, yet 
reject the American notion that open 
trade should he a two-way street, 
that welcome American security but 
resent U.S. soldters and military 
bases, that believe American 
concerns for human rights and 
workers' rights are premature for 
Asia, are not working towards a 
stable relationshtp. It is not possible 
to have it both ways-to accept 
American contributions while 
rejecting American interests. 
There is a popular view in Asia 
now that in the European 
Community political integration 
of natton-states, governments make 
dec1s1ons based on what is good for 
their own citizens Business 
relationships can influence those 
decisions but should not dictate 
them. As APEC members learn this, 
America and Japan must walk a fme 
line between developing ways to 
promote economic and political 
interests and trymg to push them on 
nations that are not ready. 
There should be no 
misunderstanding of American 
goals, however. Promoting 
democracy, human rights, and 
workers' rights is one of the things 
that defines the U.S To deny that ts 
to deny the Amencan experience 
and history, Open trade has been the 
foundatton of U S post-war 
econorruc policy. To accept this in 
the U S -over growing political 
oppostlton-while acquiescing in 
other regions, ignoring open trade 
when American industry and 
businesses most need it , will destroy 
the political mandate in the U.S. for 
free trade and, in the long run, hurt 
all those that depend on access to 
markets in the U.S. 
History has validated American 
pohcies and results. Emphasis on 
human nghts and democracy has 
worked-because U.S. policy made 
these criteria for international 
respectability, people all over the 
world are alive and free. Likewise, 
free-market economic pohcies have 
withstood the test of time. Less 
developed countries that have 
opened their markets, deregulated 
their economies, and welcomed 
foreign investment are prospering, 
while those that have not are 
languishing. 
Of course, this argument is more 
contentious in some places than in 
others. For example, the large 
problem of China will test U S. 
patience and principles. The Clinton 
administration has the right idea, 
expanding areas of engagement 
without surrendering important 
principles. What is not clear is 
whether anyone is capable of 
implementing such a strategy, or 
whether the Chinese are capable of 
responding. Chma IS expenencmg 
dramatic change whic h will 
accelerate in the sho rt term. Even if 
the government is willing to address 
issues such as import fraud, weapons 
proliferation a nd huma n rights, it 
may no t b e able ph ysically to 
enforce its decisio ns The 
American- and Ja panese-
chall e nge will b e to keep 
relationships on an even keel during 
this difficult period. 
Rapid change in the Pacific 
region gives some prom1se that the 
U .S . and Japa n can lea ve past 
impediments to bett e r relations 
behind. Many of the changes at 
hand are favorable to the U.S. and its 
interests, and pose genuine 
opportunities. The chall enge and 
obligation before America and Japan 
is to begin genuine dialogue, to build 
the necessary s uppo rt to take 
advantage of the changes in Japan 
and the opportunity they provide 
both nations to build on the strong 
foundation of shared economic and 
political interesl~ of the last 50 years. 
These are interesting times for 
Japan-U.S. relations. Mc Donald's 
sells more hamburgers on the streets 
of Tokyo than on the streets of New 
York. Japan 's grand champion sumo 
wrestler is an American, while a 
Japanese conductor leads one of the 
finest symphony o rc hestras in 
America . Nintendo is part of 
American baseball, through its 
ownership of the Seattle Mariners. 
It is all part of the rapid and ever-
shifting process of globalization. 
These cultural-cum-business ties 
will grow and bjnd American and 
Japanese interests even more closely. 
The challenge for them both is to 
define the context with1n which 
these ties will grow-<:ooperation or 
competition. If leaders in the U.S. 
and Japan can maintain shared 
national interests in security, 
stability, and prosperity, while 
working through the trade and 
economic issues, then the worldwide 
economy will move into the twenty-
first century with the greatest 
promise and vitality . .A. 
John D. Rockefeller IV is the U.S. Senator 
from West Virgmta. He IS chamnan of the 
Senate Veterans' Affairs committee and 
serves on the finance committee and a 
subcommittee on international trade. From 
1958-60, he studied Japanese at the 
International ChriStian Universily m Tolr.yo. 
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Temecula Big on Community Service 
Have Breakfast with 
Santa and Enjoy the 
Snow 
mu~t attend the correct session. 
Breakfast with Santa is $3 . 00 
for children and adults, and 
will include two pancakes and 
emonstrating that true 
Christmas spirit, the D community serVJCCS 
depa r tme n t of the city of 
T emecu l a 1s sponsoring the 
Fou rth A nnua l " Brea kfas t w ith 
S a nt a and C hr is t mas S n ow 
Frol1c" for child re n of a ll ages 
on Sa turday, D ec . 10, 1994 . 
Co m e join your ne igh b o rs 
a nd the city of Te mecul a fo r a 
mo rn ing of Christmas fun at the 
T e m ecula Com mu nity R e -
c rea t io n Ce n ter, l ocated at 
30875 Rancho Vtsta Road. 
H ave breakfast with Sa n ta a nd 
then frolic in 14 tons of snow! 
Come join your neighbors 
and the city of Temecula 
for a morning of Christmas 
fun at the Temecula 
Community Recreation 
Center, located at 30875 
Rancho Vista Road. 
B reakfast wi l l he served in 
th ree sesstons as fo l lows 
Sesston I · !:> : 15 a.m .-S 4 5 a .m ., 
S ession I I 9:00 a . m.-9 30 
a. m ., a n d Sess 1on I I I. 9: 4 5 
a.m. - 1 0 1 'i a . m. P re-
regis tra t ion 1s requ ired , and you 
two sausages with coffee or 
juice. You can abo have an 
opt1onal picture taken w1th 
Santa from H:30 a.m . to 10 45 
a.m. for an additional cost of 
$3.00 pe r pic tu re. Th e 
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CALIFORNIA STATE UNIVERSITY 
SAN BERNARDINO 
DUS/IIESS PIIH!IIEHS 
Win-Win Negotiating 
How to Get What You Want and Win Allies 
a Bus1ness Partners Executive Brie fing 
pre sented at Cal State. San Bernardino 
Januarq 11. 1995 
7 .30-9 am tn the Commons, upper level 
at the university 
Breakfast featunng Dr. Fred E. Jandt. CSUSB communtcatton 
studtes professor and author of The Manager's Problem Solver & 
Wm·Wm Negotratmg 
If you have to negotiate a busrness deal. conttact ot complex 
agreement. thrs program wtll provtde a revrew of the most effectrve 
technrques 
Registration fee: $17 (includes breakfast) 
$12 for Business Partners members 
Reservations by phone (909) 880.5700. 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
~------------------------~ 
YeS! 0 Please send me more tnformatron about th1s event 
0 Please send me more tnformatlon about Busrness 
Partners at Cal State, San Bernardtno 
Name 
Address 
C•ty ------------- State __ Z<p 
Phone ( .J Fax ( 
llfllilll tsiSI St,llll( IISII!SS lllll'lllltc lilliSIIhll. SSIIIII!fSIII PDIIIIt S.ll!fDifi". Cl !2417 
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H EAL1'+1 CARE 
Christmas Snow Frolic will 
begin at 10 00 a.m and 
continue until 1:00 p .m or until 
the snow melts! Entert:unment 
will be provided b] Dcclish 
Dance Team, Temecula Valley 
Winds Band, and Kathy's 
Dance Group. There will be a 
Jolly Jump for the children to 
e njoy and Dizzy Da rl a wi ll be 
clowning a ro und! 
P re-reg 1s t rat1on wi l l be 
ta k en a t the Te m ecula C R C 
M onday-Fr iday 8:00 a.m.-5:00 
p. m . All reg1st rat10ns are final. 
P lease pla n ca refully because 
there will be no refunds. 
Children of all ages a re 
encouraged to attend. and 
warned to dress warmly!! For 
more Information, please call 
the Temecula CRC at 909/ 694-
6410 
Senior Nutrition 
Program at Old Town 
Temecula Senior Center 
The Temecu la Co mm uni t y 
Serv1ces Depar tme n t, 1n 
conJUnction w1th t he R ive rside 
County Office on Aging and the 
Marriott Corporation, now 
offer a Senior CitiZens 
Nutrition Program at th'e Old 
Town Temecula Senior Center 
Meals are served 1n a 
congregate setti n g M onday 
through Fnday at I 1:30 a .m . to 
se n io rs age 60 a n d ove r . 
R ese rvations a re re q u1red, a nd 
ca n be m ade by ca l li n g 694-
6 4 6 4 one day i n adva n c e , 
befo re 1:00 p. m . M e nu s a re 
available mont hly a t the S e nior 
Center. 
A Home - De l ivered M eals 
program is also offered to 
sen1ors who are home-bound. 
Hot meals are delivered to th e 
home, Monday through Frtday, 
with frozen meals delivered for 
the \\eekends. For more 
information. or to refe r 
someo ne to the program, call 
69 4-64 65, between 9:00 a. m . 
and 1:00 p m. "' 
Nobody wants to put 
callers 'on-hold', but ... 
... it happens . 
~ the advantages of having 
~r/«&6~ 
'on-hold': 
~ Acquire greater name recognition 
~ Boost customer referrals . 
~ Create greater awareness of company capabilit ies 
~ Decrease mcommg call abandonment. 
~ Educate callers about products and serv1ces 
~ Enhance your company image 
~ Gain a competitive edge . 
~ Improve customer service. 
~ Introduce sales and promotions. 
~ Keep callers' interest centered on your company 
~ Maximize return of existing marketing investments. 
~ INCREASE PROFITABLE SALES! 
Call 1-800-747-2562 today! 
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Ring in 199S with 
Non-Stop Music & 
Dancing Plus Two 
New Year's Eve 
Parties! 
Classic Jazz • Swing 
Mainstream Jazz • Blues 
Dixieland • Big Band 
Zydeco & more! 
• Fat Soms • Bo Grumpus 
• Butch Thompson • Blue Street 
• The Dirty Dozen Bross Bond • Igor's Jazz Cowboys 
• Hoddo Brooks • Misbehovin' 
• Gene Harris Quartet 
• The lennon Brothers 
• Chicago Six 
• Temple of Folly 
• Bill Elliott Swing Orchestra • Red & His Red Hots 
• Paramount Jazz Bond • Rob Rio and the Revolvers 
• Pandemonium Steel Drum Bond • Matt Johnson Trip 
• Roy Templin's Chicagoans • Jozzbirds 
• Royal Society Jazz Orchestra • T-lou & the L.A. Zydeco Bond 
• Swing Savant • Jazz on Film Series 
"The hottest New Year's party on the planet." 
-Los Angeles Times 
"A blue-ribbon blowout." 
- ~~est Coast Rag 
"Electrifyinl1, Sizzling, Most Entertaining" 
- Herald D1spatcll 
December 29, 1994 - January 1, 199 S 
At the Stouffer Esmeralda & Hyatt Grand Champions 
Indian Wells, CA 
For a F~EE brochure, call (310) 799-60SS 
or wrtte: Just Jazz • 5011 Argosy Av. Ste. 7 
Huntington Beach, CA 92649 
Sponsored in port by the Gty of lndion Welk & The Inland Empire Business Joornol 
presented by: 
~ 
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Our neu· Point-of-Seruice 
Triple Option plan is one of 
the first plans in California 
that offers small-business 
employees the jlexihi/i~y to 
choose from among three 
types of cocerage. u·itbin 
one affordah~l' priced plan 
Vlhich. in spite of its rather 
ordina1y name, make-; tt a 
plan u·orth remembering 
Choice and flextbility are two 
words that you see in a lot of 
health care ads. Unfortunately for 
small businesses, those qualities 
don't always pop up in the same 
plan. Now they do, with our Point-
of-Servic~ Triple Option plan. It 
gives employees the opportunity 
to choose from three different 
benefit options within one plan. 
And members can change their 
benefit plan option any time 
they want to, rather than waiting 
until open enrollment. Choice, 
flexibility and affordability. What 
big businesses have enjoyed for 
years is now available to you. 
Call your broker, or PacifiCare at 
(909) 824-7561 today for a quote 
on this innovative new plan. You'll 
find it has everything you're look-
ing for. Short of a catchy name. 
\Fe can belp. 
Paci:fiCare 
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SB Truck Dismantling Facility Wins Award 
by Chmty Ne,..ey 
S an Bernardino's Truck Dtsmantling facility has won the Innovation and 
Applicability to Envuonmental 
Management award from the 
Inland Empire Chapter of the 
Association of Env~ronmental 
Professionals. 
"The fact that the facility is 
totally indoors virtually 
wipes out the 
environmental problems 
associated with vehicle 
dismantling," said 
Boughey. 
Nominated by the city of 
San Bernardino Planning and 
Building Sen ices Department, 
the new San Bernardmo facility 
is the f1rst all-1ndoor vehicle 
recyclmg facility in the nation 
and has been recognized for its 
environmental contribution in 
the Inland Empire. 
"The San Bernardino Truck 
D1smantltng factl1ty is virtually 
non-polluting due to some very 
unique and effective recycling 
systems and pollution controls," 
said AI Boughey, director of 
planning and budding services. 
"We're very proud to have 
brought this facility into San 
Bernardtno 
The San Bernardino Truck 
Dismantling facility opened in 
January 1994. In an industry 
that has traditionally been 
linked with environmental 
problems such as groundwater, 
soil, a1r, no1se and other 
pollution, the facility is on the 
forefront of an environmentally 
sound veh1cle dismanlling 
concepl. 
"It was a neY. concepl !hal 
nobody though! would be 
successful, but so far 
everything's flowed according 
to plan. It's taken us from I he 
dark ages to 50 years ahead of 
our time," said owner John 
Mueller. 
"The San Bernardino Truck 
Dismantling facility is 
virtually non-polluting due 
to some very unique and 
effective recycling systems 
and pollution controls, " 
said AI Boughey, director 
of planning and building 
services. 
The facility uses special 
methods of collecting, storing 
and recycling engine fluids and 
wastewater for environmental 
and public safely Because the 
facility is indoors, air, water 
and soil contaminations are 
ehminated 
"The fact that the facility is 
totally indoors virtually wipes 
out the environmental problems 
assoctated with vehicle 
dismantling, " said Boughey. 
"The building is so 
environmentally sound that it 
received a Negative Declaration 
as part of its project approvals, 
cutting down the approval time 
incredibly." 
"The city was fantastic. 
They worked with us hand in 
hand. It only took 90 days and a 
week to go through the whole 
process w1th the city. It 
wouldn't have been possible 
without them," said Mueller. 
The San Bernardino Truck 
Dismantling facility has also 
won a Pollution Prevention 
Award from the County 
Department of Environmental 
Health Services and a 
Dismantler of the Year award 
from the national dismantler 
trade association The facility 
was presented with the AEP 
award at the UC Riverside 
University Club on Nov 17."" 
10 
Reasons Why You Should Advertise In 
the 
f)t'ttitttt lttpot'ttt' 
1. The undisputed media choice lor advenisers seeking 
to tap the economic potential of the Alricar Amencan 
consumer market. 
2. African Americans have $2.5 bill1on local effective buying 
income. 
3. African American consumer~ wno use med1a to make their 
purchasing decisions use ard trust the l)rHintt ll.tjl<)r!.tr 
4. An adverttstng message in tile l)ntintt ll.cporttr reaches 
over 200,000 adun readers every week. 
5 . African Americans read newspaper inserts and ads more 
than other ethnic groups. 
6. The lltttintt ll.tpor!.tr has a 4-color food section every 
Thursday. 
7. Weekly features include local sports coverage, health, 
education and entertainment. 
8. The llrttintt ll.tjl<)r!.tr is important to African Americans 
and speaks to them in their language. 
9. The l)ntintt ll.tJl<lt'l.tr- an award-winning newspaper-
is the largest weekly newspaper serving the entire Inland 
Empire. 
10. The llrtttntt ll.tpor!.tr provides a clearinghouse lor local, 
regional, and national corporate advertisers to reach African 
American communities within the Inland Empire. 
To Obtain a Media Kit 
Call (909) 889-0597 or Fax (909) 889-1706 
"Our Success= Your Success" 
-~- HEALTH CARE 
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Survey of Family Firms in the West Shows 
Pessimism on Economy and Succession 
M assachusetts Mutual Life Insurance Co 's second annual survey of family 
busmess owners ftnds that during a 
time of economic growth, 61% of 
family business owners in the West 
think the national economy has 
either gotten worse or merely stayed 
the same since Bill Clinton became 
pres1dent. Only 34% feel it has 
1m proved. 
The owners' assessment of how 
family businesses m particular have 
fared overall under Clinton also 
tended to be negative: 58% beheve 
busmess conditions have gotten 
worse for family businesses, w1th 
only 10% say1ng the environment 
has improved. 
The survey of I ,002 family 
business owners across the 
country-the largest such survey 
ever done-included 158 from the 
West, which is defined as 
Califom1a, Colorado, and Utah. 
"In an environment of 
rising taxes, owners are 
almost forced to do more 
financial planning," says 
Francois de Visscher, 
president of de Visscher 
&Co. 
Family businesses are estimated 
to account for well over half of the 
nation's gross domestic product. 
These findings suggest increased 
pessimism among family business 
owners, say members of 
MassMutual 's advisory board of 
family business experts. 
For example, MassMutual's 
1993 survey of family business 
owners found that 65% of those 
surveyed intended to keep the 
business in the family. In 1994, that 
figure dropped to 57% nationally, 
and 58% in the West. 
"It could be that people are 
taking a look at passmg on their 
businesses at the same time they are 
starting to deal with changes in the 
income tax and estate tax laws," 
says Dr. Bonnie Brown, director of 
the Institute for Family Business at 
'~1!. ' HEAL~ CARE 
.; 
Baylor Univers1ty. "That 
combination may be g1ving them 
reason to think that they may be 
better off to sell." 
More Formal Planning 
The survey did contatn some 
encouraging findings. especially 
when it comes to the type of formal 
planmng that family business 
experts say is v1tal to family firms' 
survival. More than half (59%) of 
the owners in the West said they 
have completed a wntten estate 
plan. Since estate tax rates can be as 
high as 55%, businesses can often 
thrive or fail based on thw ability 
to pay taxes without having to divert 
funds from the business. 
In additiOn, 65% of owners m 
the region claim to have either a 
"good idea" or "some idea" of what 
their estate tax liability will be. Plus, 
a high percentage of owners have 
made provisions to pay the estate 
tax bill, with life insurance (42%) 
by far the most popular method of 
estate tax funding. 
The survey also found that 28% 
of owners in the West have prepared 
a written succession plan, a total 
that is higher than past surveys have 
shown. 
"In an environment of rising 
taxes, owners are almost forced to 
do more financial planning," says 
Francois de Visscher, president of 
de Visscher & Co., a family 
business consulting firm Ill 
Greenwich, Conn. 
While many media reports 
focus on family business feuds, the 
survey finds a more harmonious 
environment. The vast majority of 
owners in the West (90%) report 
that social interaction among family 
members is very close or somewhat 
close. Only 16% say that conflict 
among family members occurs very 
frequently or somewhat frequently. 
Data on Consultants, 
Retirement, Women 
The survey was conducted for 
MassMutual by Mathew Greenwald 
& Associates, Inc. of Washington, 
D.C., together with the Gallup 
Organization as part of 
MassMutual 's ongoing research and 
service efforts on behalf of family 
fums. The survey involved a 
random selection of family business 
owners from across the country 
Respondents were owners, 
presidents or CEOs of businesses 
who reported that they had been in 
busmess for more than 10 years, had 
more than $2 million in annual 
revenue, and more than 10 
employees. 
Family businesses are 
estimated to account for 
well over half of the 
nation's gross domestic 
product. 
Other results from the survey 
showed: 
•An insular orientation Family 
business owners in the West prefer 
to keep their business affairs 
private. A vast maJOrity (91%) have 
never used a consultant or counselor 
to help resolve family conflicts 
Larger companies are more' likely to 
go outside for help in resolvmg 
conflicts. 
•They'd rather work than retire. 
Family business owners often don't 
have retirement plans simply 
because they don't plan to retire. 
More than half (57%) of the owners 
in the West say they want to work as 
long as poss1ble before considering 
retirement. Only 35% say they have 
a target retirement age. 
•Women play a promment role. 
The fact that 21% of the 
respondents natiOnwide were 
women is of note, as this represents 
a much higher percentage than m 
large, non-family corporations. 
Wives of owners were most often 
described as the family members 
most involved in the business. Other 
findings, however, indicate that 
women tend to play gender-
stereotyped roles. "" 
Looking For The Victor Valley Market? 
Look To The 
DAI ~ESS 
No daily or 
Sunday 
newspaper 
dominates the 
Victor Valley 
market of 
142,657 
adu Its like the 
Victor Valley 
Dally Press. 
Located 97 miles 
northeast of Los 
Angeles, the Daily 
Press covers one 
of the fastest 
~Dol~'"" '"'B Tho Vld,.Volloy 
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MALLO RCA - Pearl of the Mediterranean 
by Camille Bounds 
L ying just over 100 miles off the eastern Mediterranean coast of Spain arc the 
sunkissed Balearic Islands, which 
are aclually a continualion of the 
Sierra Nevada mountain range of 
southern Spain. 
Their undulating hills are 
composed of the same types of 
limestone found in the mountains, 
but unlike the mainland, their 
surface soils are excellent for 
crops, trees, and decorative plants, 
which thrive in the warm winters 
and sunny summers. 
Mallorca (or as some prefer, 
Majorca), the largest of the 
Balearic Islands, is roughly 60 
miles long and 50 miles wide and 
is shaped somewhat like an 
arrowhead. The topography of the 
island is dramatic, largely because 
the Tramuntana range on the north 
and west coasts has nine peaks 
higher than 3,000 feet and one that 
rises almost 5,000 feet. The 
mountains act as a windbreak, 
protecting the central plain, where 
weather conditions are so 
favorable and the soil so rich that 
farmers can harvest four crops of 
grain in a year. 
Half of Mall orca's 600,000 
population lives in the capital city 
of Palma. The 5 million visitors a 
year make it the most popular 
tourist attraction in Spain. 
Approach by Sea 
The best way to experience 
Mallorca for the first time is to 
approach her by sea. (Cruise ships 
have this popular port on many of 
their itineraries. There are also 
passenger and car ferry services to 
Palma from Barcelona and 
Valencia.) Your first view will be 
of some breathtaking structures, 
including a magnificent 13th 
century Gothic cathedr,ll, the 
nearby I.onja with the elegant lines 
of the Spanish Gothic style ; the 
beautiful cloisters of the Convent 
Church of San Francisco; and the 
14th century Castle of Bellver. 
You will want to explore the 
cathedral, which supposedly has 
the most exquisite and largest rose 
window in the world. Above its 
altar hangs what is said to be the 
original "crown of thorns." Go to 
the hilltop location of the Castle of 
Bellver, stronghold of the kings of 
Mallorca in medieval times, for its 
panoramic view. 
Historic Invasions 
Since the beginning of history, 
Mallorca and the Balearic Islands 
have been invaded and occupied 
by hostile neighbors such as the 
Iberians, Phoenicians, Greeks, 
Carthaginians, Romans, and 
Byzantines. 
During the Roman period, a 
regiment of Balearic stone-
slingers, under the leadership of 
the great Hannibal (reputedly born 
on a small Balearic island), won 
fame in many battles with Rome. 
Even earlier, in the semi-
mythical days of the Greek 
Argonauts, it was in Mallorca that 
Hercules found the Golden Apples 
(oranges) and there that the last 
High Priestesses of the Mother 
Cult held court in the mysterious 
depths of the Caves of Drach, one 
of the five official gateways to the 
underworld of the Ancients. 
In Valldemosa, you will find Son Marrotg, which displays a gorgeous view of the~ 
(Tours can be arranged to all of 
these interesting places.) 
An interesting bit of 
information for California history 
buffs is the fact that on Mallorca is 
the monastery of San Francisco, 
from which Father Junipero Serra, 
a native of Mallorca, departed for 
California. There he founded 
many cities, one of which he 
named for his monastery, San 
Francisco. 
Palma Has Many Faces 
Palma is a picturesque town 
with narrow, winding 17th century 
streets and friendly natives. It is 
also a modern downtown shopper's 
paradise, and a tourist mecca with 
beautiful beaches and many full-
service hotels. 
Dining facilities are first-rate, 
and just about every kind of 
restaurant is available, including 
Spanish, Mallorquine, Italian, 
French, and Chinese. First rate 
supper clubs, discos, and night 
clubs with live entertainment are 
available. Fish is one of the main 
specialties of the island. Excellent 
brandies and wines are produced in 
the area. Muscatel and Montona 
are their finest. 
Shopping in Palma is probably 
the best in all of the Balearic 
Islands. The world-famous 
Mallorca pearls are your prudent 
buy, and unbelievably soft leather 
is made into shoes, \,oots, gloves, 
and jackets. (Be sure to know your 
European size.) Beautiful 
needlework and hand-embroiderecl 
li•en, ceramics, tasteful, well-
made wroupt-iron goods, and 
haad-made alaaaware are also 
available. (You can watch glaaa 
being blown at the Gordillo 
Furnaces, a factory founded ia die 
17th century.) 
Where to Stay 
The islands have one of tlae 
highest concentrations of botela,; 
villas, and pensions per cafi18 ot 
any popular resort area tn tie 
world. It is still necessary to ...r.. 
reservations well in advance 
The Son Vida in P 
delight. This stunning 
century castle includes 14 aeilll\•·~ 
subtropical parkland ov<erbii'Oittiljlt 
Palma Bay. The 
features fine food and 
with a panoramic view 
Mediterranean. 
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TABLE 
FOR 
TWO! 
Catch 30 minutes ol the best 
Inland Empire restaurant rev~ews 
two t1mes a week on KVCR TV 24, 
the Inland Empires PBS station. 
Table lor Two Is the only 
restaurant review show ol Its kind 
on television. The show airs ... 
6:30 p.m. on Tuesdays 
and 6:30 p.m. Saturdays. 
IF FINDING 
MISSING 
CllliDREN 
WERE 
TillS EASY, 
WE WOUlDN'T 
NEED YOUR 
HELP. 
aCHilDAND 
OF AMERICA If'..!: 
biNLAND EMPIRE I us1ness 1ourna estanrant 
by lngr d Anthony 
st) Jc; and a mu t.ud green pepper-
corn sauce. Of course, entree 
other than steaks are listed on the 
menu-double lamb chops "'1th 
mtnted lamb glace, brea t of 
chicken \\ llh w1ld mushroom auce 
and fresh wordf1sh ste.tk w1th " 
red beet and orange s ute Tasty 
and dehc1ous veget.m an o ffenngs 
are also avmlable for those "Who do 
not \\ 1sh a meat) d1nner The 
desserts are exce llent s uch a 
Duane's rum cake, ew York style 
cheesec .. kc, chocolate decadence, 
vanilla creme brulee and chocolate 
pecan bourbon torte 1f you can 
imagine yourself eating de sert 
after the aforementioned selectiOns. 
The w10c list is outstanding 
DUANE'S 
at the 
MISSION INN 
I f ) ou are ) e rmng for the best steak m R1vers1de, yet \\ant to d1ne Jn an ep1tome of 
ref10ement and luxur), Du.1ne's at 
the .\1lss10n Inn hould be your 
on!) ch01ce of re,taumnt Recent!) 
opened, evcrytl11ng at Duane's 
brenthes luxur) nght from the 
moment you enter-from the 
brcatht.tkmg art\\ ork, to the elegant 
tapestf), and nght to the waiters' 
dre s. Ambmnce, despite the decor, 
is relaxed and the enJO) ment of the 
dmers 1s 10fectrous The se.ttmg IS 
\\ell spaced so privaC) 1s v.1lucd as 
much ns the cu-.tomer. 
The steaks ut Duane's are 
nchl) allsfymg melt-10-the-mouth 
creations of the f1nest beef 
a\ all.tble 1n today 's m.trket-
person.tlly elected U.S.D A. 
Pnme Ever) thmg on the menu, 
from the 12 oz :-.:e\\ York Stup 
Lom, to the 16 oz. Kansas C1t) 
Stnp ~ew York steak on the bone 
(v; h1.:h 1s, by the wa) , Chel 
Cochran's recommendation), to the 
~ oz f1let m1gnon, and to the 24 oz. 
Duane's is named 
after Duane R. Roberts, 
the owner of the 
Mission Inn and official 
"Keeper of the Inn." 
nb eye chop on bone, 1s cooked 
"1th culinary masterfulness and 
care . Selections of three sauces to 
nccompan) the ste.tks are available: 
a steak sauce, South Western style; 
foyat or bern;use. class1c French 
Duane's is narncd after Du.me 
R. Roberts, the O\\ ncr of the 
Mis.~ion Inn and off1cial " Keeper of 
the Inn." Along w1th l·xecullve 
Chef Joe D. C.ochran, Jr., they have 
made Duane's a clas act. Th1s 
restaurant \\ill be a star 
establishment for man) years to 
come. 
Duane's is located 1n the 
Mission Inn, 3649 Seventh Street 
in Riverside They are opened for 
d10ner only from Juesd<~y through 
Saturday (5:30 p.rn to 10:00 p m.). 
Make rcsenat10ns at (909) 341-
67RO. • 
popu .lr C'Ont'PI tGI"rt:S ~ r11+JSf 
s •~rn4o'1 <Onlp<&n'S 
0. u•d•l· ,S.ptnn!on- Z' 8 15 .'Vzrlom Sol 4• ~' o J• 
,.Y.11 \laf stfi .. O\lt fh S P'f/ nt\CUtC't ~iiS SOn tlfl nafur t'Yfryo t 
0r4<r ••rllfor priOI< scor "6-
dn 
S.r•r4•t A;rl~W 8 IS p on.- A Jtua •• ::>p<< •cu •• 
r~m Ia QYC"r urr 0~ Wn anJ l d'"1 G U 
~ Svn•plrony 
(-u 1: "!!'"." o ... <Mo• 
lnd1vrduaC trc~rt• 
3 Ccnc1rt S•r 66 
5 Ccnc1rt 51'1#1 
8 C<mcrrt Sr u 
$25 
$ 75 
Sl25 
Sl75 
$ 20 
s 50 
s 75 
$125 
SIS 
$35 
$50 
S90 
SlO 
$20 
$25 
sso 
P~one 909 38 5388 10 chazgeucke!S or VISit 1he box clhce al 
~62 W Cowl S11eet San Bern&~dtna, 9240; 
et!Olmancelocauon Caltlcrrua Thea tie 562 Wes1 fcwth S'1ee1 
San llernazr:linc 
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& Entertainment Guide 
The Wine Cellar 
~-~ 
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New Study 
Confirms 
Wine's Role 
in the French 
Paradox 
I ssue: "The French Paradox -Does Diet or Alcohol Explain the Difference?" This new 
study, just published in The l.arrcec, 
concludes that moderate w1ne 
consumption is the d1etary factor 
most consistently related to a 
reduced risk of coronary heart 
disease. In fact, this study attributes 
these positive effects to wtne 
ethanol and found less significant 
effects for the ethanol richer alcohol 
beverages. 
Over the last several years, 
scientists have attempted to account 
for the so-called "French Paradox," 
the lower rate of coronary heart 
d1sease in France relative to other 
developed countries with 
comparable dietary intake. Now, by 
analyzing extensive data from 21 
countries, investigators M1chael 
Criqu1, M.D., and Brenda R1ngle, 
M H.S, from the University of 
California, San Otego, School of 
Medicine, confirm the inverse 
correlatiOn between w1ne and 
coronary heart disease. They also 
report that high fruit consumption 
was related to u low risk of heart 
di-.e:1se as well .ts overall longevtty, 
and reported a strong lhsociation 
between saturated fut intake and 
mcreased he.trt dl-.e.tse risk 
Background: Dr CrlllUI 
explored the rclall\ e Importance of 
different d1etary factors by us1ng 
alcohol, diet, and mortality data 
from 21 developed countncs for 
four years: 1965, 1970, 19XO .10d 
19RH. Wine, beer and spirits were 
evaluated separately. This study \\as 
conducted to find which d1etary 
factor is most important in the 
"French Paradox" phenomenon 
As was found nearly 15 years 
ago m a study b) St Leger, France, 
which has the highest level of wine 
and total alcohol intake, was second 
only to pnmanl) vegetanan Japan 
m having the lowest coronary heart 
disease mortality rate. Wine 
emerged by far as the most 
consistent and statistically 
significant factor associated with 
reduced risk of coronary heart 
disease. 
Their finding that the ethanol in 
wine wa~ more inversely correlated 
with coronary heart disease than 
total wine volume prompted them to 
conclude that only the ethanol 10 
wine, and not wine's phenolic 
compound<>, as others have reported, 
account for the benef1c1al effects . 
However, they do point out that 
because cohort studies huve 
consistently found the effects of 
wine to be the same as those 
associated w1th other alcoholiC 
•••••••••••••••••••••••••••••••••••••••••••• 
:n.e Underground Wine Journal: 
(l~orporating ~) • • 
• 
• B~RODCCEAFRI&~! • 
We will be laappy to scad a oo•pl.baeatary OOPJ of The : 
f}redergro.-d lflRe .Journal to ...,. of JOar lriea._ .Jidt • 
glYe .. tlleir -e -d addre... • 
GIVE THE PERFECT GIFI' YEAR ROl.~"'D! 
Gi"Ye a lriead a 7ear's s..a..oftpd011 to The I!  
ll'fRe .Journal at aspeelal prloe of 836 (UIIJ(o .. n..g.). 
COMPLETE YOL'R COLLECfiOM 
Order - 1 baek ••-• of The~ Wille .Journal ("'/lsa-J GetllbaokiMaeaataspeolal prloeol840 (eK 
..m..g.) -d we11btolade a free blader (810 valae) . Ask 
- lor a U.t of baek IMaea (B-k IMaea of~ al110 
available. 
POD 3567 So Pasade- CA 91031 Tel818/441-6617 
FJUt 818/441-6765 
•••••••••••••••••••••••••••••••••••••••••• 
beverages, other factors m1ght also 
be responsible for wine's positiVe 
assocwtion. 
The researchers sugge"t th<tl 
lifestyle factors such as the pattern 
of consuming wme wllh meals may 
account for , wine's benef1ts, as 
alcohol \\ ith meals has been 
reported to inh1b1t clotting The) 
further sugge..st that w10e may JUst be 
part of an overall health1er 
Mediterranean style d1et The 
re,earchers also conclude th.1t 
ethanol in wine 1s 1nver~cly 
as.~oc1ated to coronary hc.1rt d1-.case 
but not to longc\'lty. 
Profes.sor CnqUI further stresses 
that while modest amounts of 
alcohol are likely to increase 
longevity, countries w1th high per 
capita alcohol Intake also have 
alcohol abuse problems which 
reduce longevity. Many 
epidemiologic ~tudics h.IVe found 
that moderate alcohol and wine 
consumption increase overall life 
expectancy 1n groups studied. 
Furthermore, a published detailed 
analysis of France reported that 10 
regions where wine is the pnmary 
form of alcohol consumed, abuse 
incidence is lower than in regions 
where beer and spirits are consumed 
S umm a r y: While this study 
provides new sc1ent1fic support for 
the French Paradox, it needs to be 
stressed agam that the benef1c1al 
effects are seen for moderate 
consumptiOn, between one to two 
glasses of wine a day as an adjunct 
to a healthy diet and lifestyle. 
The investigators emph~ 1ze that 
because the nsk/beneflt ratio for 
alcohol varies from md1v1dual to 
1ndividual, the use of alcohol for 
c.trdw-protecllve purposes should 
not be encouraged !L~ a publtc health 
measure Tlu~ view agrees with a 
recent editonal m the Journal of the 
Amencatl /.fcdlcal r\ssocrat1on 
st.ttmg that a po 111ve message on 
alcohol is as 1nappropnate for the 
general population as 1s a 
generalized ab tinence me sage. The 
JA.\fr\ editonal author called for 
doctors to tailor alcohol adv1ce to 
the individual; adding that as mo"t 
people drink moderately, doctors 
should discuss the potential 
benefic1al effects of alcohol with 
patients at low risk for alcohol 
abuse 
R eferences: I ) Criqui, M.H. 
and R1ngle, B.L. "The French 
Paradox - Does Diet or Alcohol 
Explain the Difference?," The 
Lancet, October 1994;. 2) St. Leger, 
A., et al., "Factors A'>sociated wllh 
Card1ac Mortality in Developed 
Countries with Particular Reference 
to the Consumption of Wine." The 
Lancet, 1979;1:. 3) Pearson, T. and 
Terry, P., "What to Advise Patients 
About Drinking Alcohol - The 
Clinician's Conundrum," lAMA, 
199-l; 272(1 2):967-96R. 
For further mformauon please contact the 
Research & Educat1on Department al 
(415)512.0t51 
Wine Selections and 
•
1 
• Best Values 
By Brll Anthony 
Court~•Y of The Underground !~rn~Journal 
Beri nger - T he 199 1 Ca be rnet 
Sa uvign on Prop rie t or Grown 
Knights Valley has aromas and fla'or' 
of cherry, currant, sp1ce, cedar and 
plum, ..-ith a hmt of green oh\e, 10 a 
full-bod1ed I) le $13 
Beri nger - T he 1992 Chardon na) 
Proprietor Grown !\Oapa \'aile~ 1s an 
attractl\e release \\llh the smok} 
aromas of 1rop1cal fru1t, Citrus, apple 
and 'an1lla trnnslat10g cnsp) to the 
palate ...... . ......... $11 
Eberle - T he 19119 Cabernet 
Sau\ ignon Pasn Roble h.1 scents of 
chernes, bemes, mmt, chocolate and 
hmts of smoke and tobacco II IS \\Cll 
balanced Y.tth a fruit) fintsh $15 
Bon ny Doon -The 1991 Ciga r e 
Vola nt Cali fornia ha~ aromas and 
fla\Ors Of blackb~ff), leather, 
raspberry, spice, black pepper, 
pomegranate and delicate floral 
nuance~ . .. ... S 18 
Eberle- The 1991 Chardonnay Paso 
Robles has cents and tastes of npe 
apple, pmeapple and vamlla ..-uh notes 
of sp1ce, citrus and a buttery tone, 
follm~oed b) an atlractJve fimsh S12 
T homas Fogarty- T he 1991 Pinot 
Noir Estate Santa Cruz Mountains IS 
perfumed Y.llh black cherr), trawberry, 
smoke and sp1ce On the palate 
slrawberr), cherry, and smok) vamlla 
are nch and expansl\ e $1 
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Benefit Gala Held for 
Children's Museum 
of the Desert 
Dinah Shore and 
Anita Richmond Honored 
by Edie Boudreau 
A apacity crowd of 500 arne. They gladly paid 1,000 for a table for eight. 
Ticket~ had been sought; it was not 
necessary to solicit attendees. The 
powerful, the famous, and the 
wealthy knew it would be the event 
of the season. They were not 
wrong. 
The black-tie gala on Friday, 
Nov. 18th, at the Marriott Rancho 
Las Palmas Resort in Rancho 
Mirage was actually several things. 
As well as an "event," it was a very 
successful benefit for the Children's 
Discovery Museum of the Desert, 
and it was a loving recognition of 
the contributions to the desert 
community of the entertainer Dinah 
Shore, and also of Anita Richmond, 
former city councilwoman. 
Desert Business Journal 
The benefit was held to raise 
funds for construction of a 20,000-
square-foot facility for a Dinah 
Shore Performmg Arts Center, a 
learning resource center, a 
professions and vocation center, and 
a communications and media center, 
as well as several other children's 
resource areas. Included in the 
above wlll be a children's library, 
stock exchange, and radio and TV 
facilities. The museum has already 
raised $2.6 million to build the 
facility on land donated by the city 
of Rancho Mirage. Officials of the 
drive expect to meet their goal of 
$3.8 million by the end of the 
season. 
Anita Richmond, the director of 
the Children's Museum, spear-
headed tht! new museum drive. In 
addition, she and her husband, 
Howard, donated $500,000 for the 
project. Howard is a music 
publisher whose company handled 
music right~ for the Rolling Stones, 
the Moody Blues, and many other 
famous individuals and groups. As 
a friend of Dinah's, he tried to 
Amta Richmond 
further her 
career by 
i n I r o -
ducing her 
to famous 
b a n d 
leaders 
like Glenn 
Miller and 
Benny 
Goodman. 
It was 
obviously the bands' loss when they 
foolishly rejected her. Anita and 
Howard spent their honeymoon in 
the home of Dinah and her former 
husband, George Montgomery, and 
have been friends through the years. 
Dinah died in 1993. 
During the reception prior to a 
dinner of roast tenderloin of beef or 
seared salmon, 13 gowns that Dinah 
wore during performances in the 
'50s, '60s, and 70s were modeled 
by women who mingled with the 
crowd. Reminiscence was the order 
of the evening as old film clips of 
Dinah and Frank Sinatra singing 
were shown, as were home movies 
DECEMBER 1994 
of their Montana honeymoon 
during which Dtnah serenade~ 
George with "Someone to Watch 
Over Me." 
Other entertainment was 
provided by comedian Norm 
Crosby, the Palm Desert Children's 
Choir, singers Alison Lohman and 
Mike Costley, and emcee Denms 
James. 
Anita Richmond was presented 
with an engraved clock by Capital 
Campaign Director Ed Johnson 
during her recognition ceremony. 
Capital Campaign is heading the 
fund-raising for the facility. 
Lenore Annenberg ts Capital 
Campaign Honorary Chairwoman, 
and Mary Jean Chapman is 
president of the museum's new 
fund-raising Discovery Partners. 
Norman Aron and Rose Beal 
were co-chairs of the event, and 
Barbara Sinatra was honorary 
chairwoman. The event was 
sponsored by the Richmond's, Paul 
and Marcia Reimer, and several 
local businesses, and it was 
coordinated by Arlyn Rudolph. & 
Valley Health System Annexation Approved 
by Cathy Fagan 
Valley Health System's plan to annex territory to its existing local hospital 
district boundaries has been 
approved, successfully over-
coming the two hurdles it faced-
two hearings to evaluate the 
proposal and receive concerns 
from the public on the matter. 
Valley Health System 
proposed a plan to expand its 
district boundaries to include the 
communities of Sun City, 
Menifee, Nuevo, Lakeview, 
Romoland, and San Jacinto. This 
annexation will result in full 
participation in the governance of 
Valley Health System by residents 
of the communities who use 
Hemet Valley Medical Center and 
Menifee, Valley Medical Center. 
According to Geoffrey Lang, 
chief executive officer of Valley 
Health System when Valley 
Health System began proceedings 
for annexation, "Extending the 
boundaries will allow these 
residents to vote on members of 
the Valley Health System Board 
of Directors. This annexation will 
help to ensure more participation 
in the decision-making process for 
the hospital district." 
The first hearing on t.he matter 
was held on Oct. 27 at a regularly 
scheduled meeting of the Local 
Agency Formation Commission 
(LAFCO). A brief presentation 
was given on the proposal, and the 
hearing was opened for public 
response. 
LAFCO reviewed and 
approved Valley Health System's 
expansion plan, and the process 
stepped up to the next level-a 
second hearing at a special board 
of directors' meeting. This 
hearing, held on Nov. 16, was 
planned to give board members 
the opportunity to consider the 
proposal and also receive written 
and/or oral concerns from the 
public. 
One possible concern from the 
communities was that of resulting 
tax assessments to pay for the 
annexation. However, proponents 
of the plan emphasized that no tax 
assessment would be made against 
property owners who reside 
within the new boundaries. 
Therefore, there is no cost 
implication to residents. 
Valley Health System 
proposed a plan to expand 
Its district boundaries to 
Include the communities of 
Sun City, Menifee, Nuevo, 
Lakeview, Romoland, and 
San Jacinto. 
The board of directors gave 
Valley Health Systems the nod, 
and the filing of the board's 
resolution will complete the 
process. 
Prior to the hearings, the 
proposal already had the support 
of the city of San Jacinto, which 
voted to endorse Valley Health 
System's boundary extension. 
The board of directors also 
adopted a resolution to increase 
the number of board members 
from five to seven, effective June 
6, 1995. Seven zones were 
established from which board 
members will be elected. Voters 
will elect one board member to 
represent their zone, and board 
members will be required to be 
residents of the zones from which 
they are elected. The two 
vacancies created by the 
expansion will be filled on June 6, 
1995 at a special election. One 
board member will serve until a 
successor is chosen at the general 
election in November 1996, and 
the other until the November 1998 
election. The remaining five seats 
on the board of directors will be 
filled by zones as the terms of 
existing board members expire in 
1996 and 1998. • 
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Inland Empire's Top Luxury Auto Dealers 
Company Name 
Add"'ss 
City, State, Zip 
Plaza Motors 
1. 290 N. lnd1an Canyon Dr 
Palm Springs, CA 92262 
Crystal Chrysler Center 
2. 36-44 Auto Park Dr 
Cathedral City, CA 92373 
Johnson Motors Inc. 
3. 2016 E- Garvey Ave. S. 
Weol Covina, CA 91791 
Montclair Lincoln, Mercury & Mazda 
4. 10440 Ccnlral Ave. 
Montclair, CA 91763 
Savage BMW 
5. 1301 Aulo Cent~r Dr. 
Onlario, CA 91761 
BMW of Riverside 
6. 7850 lnd1ana Ave. 
Riverside, CA 92504 
Dutton Motor Corp. 
7. 8201 Auto Dr 
Riverside, CA 92504 
Ramsay McCue Imported Motor Cars 
8. 25072 Redlands Blvd. 
Lorna Lmda, CA 92354 
Savage lnfmiti 
9. 1251 Auto Center Dr 
Ontario, CA 91761 
Tom Bell Chevrolet ' Geo 
10. 800 Alabama Ave . 
Redlands, CA 92373 
Volvo of Rherside 
11. 7990 Auto Dr. 
Riverside, C A 92504 
Victor Buick 
12. 2525 Watdlow Rd. 
Corona. CA 91720 
Gross Sales 
$Amount 
Oct. 93-Sept. 94 
25,000,000 
18,000,000 
17,261,734 
16,000,000 
12,000,000 
WND 
WND 
WND 
WND 
WND 
WND 
WND 
rtmlt.,·tl by J:TO\\ wh·\ 
Product Line~ 
Cadillac, Oldsmobile, 
GMCTruck 
Chryslct, 
Dodge, Plymoulh, 
Jeep, Eagle 
Mercede~-Benz 
Lmcoln-
Mercury, 
Mazda 929 
BMW 
BMW 
Cadillac, 
Oldsmobile, 
GMCTruck 
Jaguar, 
Saab & 
Audi 
Infmui 
Corvc!tte, 
Chevrolet & 
Van Convcr~Jonc; 
Volvo 
Buick 
GMCTruck 
Yea,., in II Salespersons 
Inland Empire Total Employees 
57 
13 
9 
16 
58 
26 
4 
13 
26 
8 
53 
10 
60 
7 
49 
II 
48 
9 
31 
9 
41 
WND 
WND 
4 
24 
6 
3! 
25 
90 
35 
12 
45 
Owner 
And"'w T. Je~up, Sr. 
Don Stewart 
D. Robert Johnson 
Rutherford Dawson 
Peter Savage, Jr. 
David A. Campbell Corp. 
Charles W. Dutton, Jr. 
Ramsay McCue 
Pete Savage, Jr. 
Tom Belt 
BiliMohn 
Victor M. Covarrubias 
Top Local Executive 
Tille 
Phone/ Fax 
And"'w T. Jessup, Sr. 
Presidenl 
(619) 325-2571/320-1506 
Bob Sherr 
General Manager 
(619)324-4557 
Bruce Johnson 
Gen. Sal"" Mgr. 
(818) 915-S686/332-6876 
Rutherford Dawson 
PresidcnVOwner 
(909) 621-4721/ 621-6949 
TboJJUL• Lokovlc 
General Manager 
(909) 983-0587/984·1886 
A. David Franklin 
Pres1den1 
(909) 785-4444/785-6550 
Charles W. Dutton, Jr. 
Pres1dent 
(909) 687-2020/687-3653 
Ramsay McCue 
PresidenVGeneral Mgr. 
(909) 478-7700n94-6421 
John Zaita 
General Sales Manager 
(909) 984-9005/988-614 7 
R.H. Hogg 
Vicc·Presidenl/General Mgr. 
(909) 793-2681 1792-7'297 
Steve Beal 
Sales Managet 
(C)()9) 687-0JO.I/353-0560 
Victor M. Covarrubias 
President 
(909) 737-2552[137-7866 
N/A =Not Applicable WND = Would Not Duclost na =not a•·ailablc. The informatiOn m the aho>·c Jut ~·as ohtamed from the compantt:s listed. To the bc>t of our kno.,.Jedge the mformatron supplied is accurate 
as of press ttmc. \Vhi/e e1 ery effort u made to en.sure the accuraC)' and thoroughness of the Jut, omtsswns and typographical errors .<ometuncs occur Please send corrections or additions on compan) letterhead to: 
The Inland EmpiTe Busmess Journal, 305 Sacremento Place. Ontario, CA 91764. Researchtd by llarren Gacs1. Cop.rr~ght/994 Inland EmpiTe Busmadoumal. 
Robust Local Retail Sales Forecast Through Early 21st Century 
L ocal retail sales activity has improved recently and is forecast to grow an average 
of four percent a year through early 
next decade, according to the 
October issue of "Inland Empire 
Review," published hy the A. Gary 
Anderson Graduate School of 
Management at the University of 
California, Riverside. 
"You can look at it as a glass 
half full or half empty," said Michael 
Bazdarich, • who compiles the 
monthly review of the local 
economy as director of UCR's 
Inland Empire Economic Databank 
and Forecasting Center. 
"We're forecasting a pretty 
reasonable growth rate over the next 
seven to eight years, faster than what 
you will see in the rest of C.alifomia 
and probably faster than what you'll 
see in the rest of the country. 
"At the same time, it's a much 
slower growth rate than what we 
saw in the '70s and '80s in this 
area," Bazdarich said. The foreca~ts 
are based on projections for 
population growth, job growth and 
state and national economic 
outlooks, he said. 
The recent state government 
revision to California employment 
figures, indicating a percent higher 
rate of JOb growth between March 
1993 and March 1994, is also a very 
encouraging sign for Riverside and 
San Bernardino counties and the 
state in general. 
"For the last four years, the state 
of California has been constantly 
revising the employment numbers 
down. There were less people 
working than they thought. Now 
they've started revising them up," 
Bazdarich said. 
Charts on these figures are 
included on page 62 • 
Request for qualified WBE I MBE I DVBE I DBE 
Subcontractors and Suppliers For: 
MWD Eastside pipeline (SPEC 1246} 
San Jacinto Vicinity (Riverside Co.} 
Owner: Metropolitan Water District So. California 
Bid Date: Tuesday, December 15, 1994 at 10:00 A.M. 
J. F. Shea Co., Inc. 
655 Brea Canyon Road, Walnut CA 91789 
(909} 594-9500 • (909} 869-0827 
(An Equal Opportunity Employer) 
Contact: Carol Bell 
J. F. Shea Co., Inc. intends to seriously negotiate with qualified 
WBE I MBE I DVBE I DBE firms for project participation. 
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Temecula Valley EDC an Asset to Community 
T he Temecula Valley Economic Development Corporation consists of a 
group of local citizens and busmess 
people who have banded together 
for the purpose of enhancing the 
economic health of the Temecula 
Valley. The Economic Development 
Corporation (EDC) is not a 
conglomerate of land developers. 
Rather, it is a group that is devoted 
to assisting existmg businesses and 
bringing new businesses and 
industry to the area that are friendly 
to the environment and appropriate 
to the lifestyle of the valley. 
Economic development is not a 
new process, it has been going on 
for centuries. But only in the past 
quarter century have we really come 
to understand just what the process 
is, how to use it, and what it can 
accomplish. With this 
undcrstandmg, we have learned how 
to capitalize on its advantages. 
Economic development is a 
process that has proven to be a 
valuable tool in maintaining and 
improvmg economic conditions at 
the federal, state, and local level. 
The Temecula Valley EDC was 
given its first breath of life a 
number of years ago when the 
Temecula Valley Chamber of 
Commerce established an Economic 
Development Committee As time 
went on, however, it became 
obvious that it needed more 
independence and room to grow and 
to be relieved of the restraints it 
faced as a committee of the 
chamber. It was also found th!it if 
set up as a separate corporation, tl 
would have greater access to 
fundtng needed to achteve tts 
ultimate goals. 
In June, 1990 the umbiltcal cord 
to the chamber was severed and 
what was formerly a chamber 
committee tncorporated as the 
Temecula Valley EDC. a non-profit, 
public benefit corporation structured 
to play a significant and growing 
role in the economic development 
of the local area and thereby the 
region, county, and state. [n October 
of 1991, the name was modified to 
the Temecula'Murrieta EDC to give 
more exposure to the city of 
Murrieta. More recently the name 
"7 DAYS FREE SERVICE" 
• MAP Messaging Service identifies your company as your 
own receptionist would. 
• 24-hour live service, 365 days a year. 
• Receive a full detailed message • ., = Z
within five seconds. 
• You will never again have to call 
your office, voice-mail, or 
answering service for your 
messages. 
was changed back to the Temecula 
Valley EDC to reflect the 
organization's missiOn to promote 
all of the Temecula Valley and 
surrounding areas. 
It is through the economic 
development process that jobs are 
created which, in turn, stimulate the 
local economy and drive 
investments that benefit the 
businesses and residents of the 
Temecu la Valley. It creates wealth 
through mobtlizat10n of human, 
financial, capital, physical and 
natural resources to generate 
marketable goods and services. 
The role of the Temecula Valle} 
Economic Devt!lopment 
Corporation is to influence the 
process for the benefit of the 
communtty through expanded job 
opponuniues and increased tax base 
as well as those factors relating to 
"'quahty of ltfe," such as pohllcal. 
technologtcal, social, envtronmental 
and health. 
Economic development, even m 
the Temecula Valley, is impacted 
not only on a local and reg10nal 
scale, but also on a national and 
Doon 
Mamas a. Papas 
Driftrrs 
Lovin' Spoonful 
Beach Boys 
1'htee Dog Night 
~lion 
Simon a. Ga.rfunkel 
Temptations 
Martha a. The Vandcl.las 
E.lvls~Jey 
Buddy Holly a. Tht Cricktts 
Buckingham.1 
Van Morrison 
Smokey Robinson a. 
The Miracles 
Rolllna Stones 
global scale . Competillon for 
businesses of every type has now 
gone internatiOnal and 1s marketed 
accordtngly Other states and 
countries have attempted to lure 
Temecula Valley employers to their 
areas. 
The economic development 
process is the specialized form of 
marketing aimed at specific targets. 
In the case of the Temecula Valley 
EDC, the product being marketed is 
the Temecula Valley and the targets 
are the dects!On makers who make 
business choices whether to 
relocate, to expand, to start a new 
bustness, or to close an existing 
bus mess. 
Strategies used by the Temecula 
Valley EDC include market 
research, identifying specific 
targets, strateg1c planning and 
p.romotion, and programs aimed at 
retention of existing businesses. The 
end goal ts to encourage business 
and investment dectsions favonng 
the Temecula Valley and thereby 
creating or retatntng jobs, 
improving income, and adding 
wealth to the area. 4 
Evttly BrothttS 
Turtles 
Atrth2 Fra nklln 
Four Tops 
Chubby Checker 
The lleatles 
Herman's Httmlts 
jan 5. Dean 
Righteous Brothers 
jan &.!Xan 
Gary Ltwls 5. The Playboys 
RoyOrblson 
Diana Ross 5. The Supremes 
Four Seasons 
Gary Puckttt 5. Tht Union Gap 
Nelii>Wnond 
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Investment Real Estate 
Transaction 
High Desert. Townhouses, at 22526 Stoux Road in Apple Valley, was sold to 
Lansing & Associates for a 
purchase price of $425,000. The 
38-unit property has a total of 
38,880 square feet and ts located on 
4.03 acres. The apanment complex 
was sold by First Nationwide Bank; 
Paul Reim and Erik Messinger of 
CB Commercial Real Estate Group, 
Inc. represented the buyer and 
seller. 
North County Bank Adds 
Three to Real Estate 
Department 
Rod Jones, president and COO of Escondido-based North County Bank is proud 
to announce the addition of Donald 
C. Curtis, Bill Lamkin, and Scot 
Leeger. 
Donald C. Cunis joins the bank 
as the production manager in the 
real estate lending division. As the 
real estate productiOn manager, Mr. 
Curtts wtll oversee all of the real 
estate loan officers. Curtis comes 
to North County Bank with more 
than 10 years expenence in the 
banking industry. Most recently, 
Curtis served as the asststant vice 
pres ident at N.:wport Lending 
where he supervised real estate 
production for San Diego County. 
Currently he ts the " Refer One" 
membership dtrector and a member 
of the Assoctatton of Realtors 
Attorney Committee Curtts holds a 
state of Californta real estate 
license, notary license, and 
insurance hcense. 
Bill Lamkm joms the real estate 
department where he serves as a 
loan officer. Mr. Lamkin comes to 
North County Bank from 
Kensington Mortgage, where he 
gained four years lending 
experience as a loan officer. 
Lamkin earned his B.A. at U C. 
Santa Barbara and later received hts 
M.B.A. from the University of 
Arizona. 
Scot Leeger has also recently 
joined the bank as a real estate 
mortgage banker. He brings with 
him 20 years of experience in real 
THE INLAND 
EMPIRE'S ONLY 
NEWS/TALK RADIO 
CNN INTERNATIONAL AND 
NATIONAL NEWS EVERY HOUR 
LOCAL NEWS EVERY HALF HOUR 
LOCAL TRAFFIC EVERY 
FIFTEEN MINUTES 
11111 
BRUINS 
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estate development for San Diego 
North County. Leeger worked most 
of the 20 years in commerctal real 
estate with Winter Circle Resorts 
International Development, Inc 
Mr. Leeger holds a B.S. in business 
management from San Otego State 
University. Leeger is also a 
member of the Butlding Industry 
Association, Mortgage Bankers 
Association, Commerctal Industrial 
Council , and North San Diego 
County Association of Realtors. 
Home Sales Slowing 
F igures for October have shown a slowdown tn real estate activity in Southern 
California, according to TRW RED! 
Property Data, a real estate 
information company. 
Still, this year's home sales are 
17 percent higher than the same 
penod last year, with 171,000 new 
and existtng homes closing escrow 
compared to last year's 150,000. 
All counhes in Southern Cahfornia 
have shown strong gains, 
panicularly Orange County, with a 
healthy 22 percent mcrease. 
"The slowdown in October 
sales was anticipated and IS due to 
the usual seasonal factors . Long-
term trends m sales activity, 
however, show clearly that 
Southern California's housing 
market is expenencing a modest 
recovery," said Nima Nattagh, TRW 
REDI's market analyst. 
Screw Manufacturer 
Expands 
The Hynes Family Pannership has purchased a 17,136-square-foot concrete tilt-up 
industrial building on 0.90 acre at 
1140 E. Locust Street, Ontario. 
Gerald J. Harvey and Michael E. 
Wolfe of CB Commercial Real 
Estate Group, Inc. represented the 
seller, Locust Street Partnership. 
Todd Laughchbaugh of Lee & 
Associates represented the buyer 
The value of the transaction was 
approximately $634,032, and the 
buyer took occupancy of the 
building in October. The buyer is a 
screw manufacturer, and the move 
marks their expansion from within 
the Ontario area. 4 
R~INEWSAM 1350 ~-KCKC 
KCKC AM Radio 
1350 
Inland Empire's CNN Station 
In the Coachella Valley 
K·NEWS 1270 AM 
"Southern California 
Business Focus" 
From 7:00pm • 7:30pm 
Monday thru Friday 
Features Discussions on a Variety of Business Issues 
Recent Guests Include ... 
• Congressman Dana Rohrbacher • Dr. Laura Schlessinger • 
• Mark Victor Hansen • Darrell Paulk • Elizabeth Caulder • 
• John Thorton • Sal Briguglio • Jerry Eaves • 
• Senator John Lewis • Mike Schenker • Stan Statham • 
• Mary Ellen Drummond • Senator Ruben Ayala • 
• Robert Mandavi • Mary Scarpa• 
For Information Call (909) 391-1015 
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Stewart Holt Advertis ing 
Expands Staff 
Stewart Holt Advertising, an Inland Empire-based, full-service advertising and 
public relations agency, recently 
expanded its staff with the 
addition of two new members to 
the firm, according to agency 
president, Steve Holt. 
Kathy Orris, formerly of 
Pub! ic Communications/West, 
Santa Fe Springs, has joined the 
Stewart Holt team as an account 
manager. She will be responsible 
for managing and servicing 
seve ral of the f1rm's major 
automotive accounts, such as 
Brembo, F.P. D1esel, and Hayden. 
Along with a strong public 
relations background, Orns brings 
more than 19 years of 
copywr1t1ng, edi ting , and 
photography expenence to Stewart 
Holt. 
Darci Mayo has JOined Stewart 
Holt's staff as productiOn 
manager. Recently w1th Ameron 
Protective Coatings Systems, 
Brea, Mayo is responsible for 
buying all outside sen·ices such as 
printing, photography and 
engraving She works closely with 
Gelling 
Your 
Loan 
From 
VIB 
canoe 
As Easy 
As ABC. 
IJgrirulture,Oiusiness, rlonstrudion, Wortgage and 
DBA Loans are the building blocks that make up 
Valley Independent Bank's Loan Centen 
Coachella Valley's Very Own Loan Center 
Let Us Help You Build Your Business 
81-944 H1ghway 111 • Suite F • lnd1o • (619)775·5600 @.. 
local vendors gathering quotes and 
checks all pnnted materials for 
techmcal accuracy A graduate of 
Pepperd1ne Un1vers1ty, Mayo 
brings more than five years of 
production and communication 
experience to the agency. 
Interviewing Seminar 
Offers Knowledge, 
Experience 
I n Interview situations, the prospective employee 1s not the only participant who needs 
to be sharp and skillful to get 
results-the interviewer, too, must 
have knowledge and skills to 
conduct a productive one-on-one 
interv1ew. A workshop entitled 
"Dynamics of Behavioral 
Employment: Interviewing," to be 
held on Dec. 20, will offer the 
opportun1ty for part1c1pants to 
acquire these skills, as well as 
factual legal and psychological 
information. Practical expe-
rience will be gained through role-
playing to allevwte those awkward 
interview situations. Cost 1s $185 
for members, $220 for non-
members; $165 each for groups of 
three or more Location: The 
Employers Group Regional Office, 
3600 Lime St., Stc. 421, 
Riverside, CA 9250 I For more 
information, call 909/784-9430. 
Forecast Group Head 
Named Builder of the Year 
T he Build1ng Industry Association of Southern California named Jim 
Previti, president of the Forecast 
Group in Rancho Cucamonga, 
Builder of the Year at their recent 
28th annual awards dinner, which 
was held in Anaheim. 
Previti started the Forecast 
Group in 1971, and has built over 
10,000 homes and developed more 
than 500 multi-family units since 
that time. He has been recognized 
for his commitment to building 
affordable housing for first-time 
homebuyers. 
Previti has been chairman of 
the Southland BIA's Political 
Action Committee since 1992, and 
he was president of the BIA's 
Baldy View chapter in 1991. He 
was also named Inland Empire's 
Real Estate Ent repreneur of the 
Year by Inc. Magazine in 1990. 
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A 71-year-old trade 
associa ti on, BIA of Southern 
California represents 1,500 
companies in the building 
industry. 
New Executive Director for 
Pomona Chamber 
B etty J Godinho of Chino has been appointed to the position of executive 
director of the Pomona Chamber 
of Commerce. 
A former staff member of the 
Chino Valley Chamber, Godinho 
spent f1ve years in charge of 
directing special projects, such as 
a community-business expo She 
has also held positions as 
marketing director and office 
manager for several companies, 
and she 1s currently a member of 
the community services 
commission of the city of Chmo, 
the Chino K1wanis Club, and 
Chino Fa1r comm1ttee. 
According to Chamber 
president Robert Stovall, Godinho 
has excellent expe- rience and a 
strong reco rd in marketing and 
dealing with volunteer groups. 
"We a re looking forward to 
Betty's leaders hip in creating 
exciting programs that wtll build 
and retain the Chamber member-
ships," said Stovall. 
Describing herself as a 
"motivator for posittve results," 
Godinho plans to foster a good 
working relationship with the 
Pomona Economic Development 
Corporation and the city of 
Pomona . "We must be in a 
partnership mode that will assist in 
creating change and bolster the 
image of Pomona," she said. 
In addition, Godinho will be 
working with the board of 
directors of the Chamber to 
overhaul the organizational 
structure and operating 
procedures, according to Stovall. 
Sizing up the job ahead of her, 
Godinho stated, "The challenges 
are here ... and I look for 
challenges." 
New Omnltrans 
Finance Director 
Ronald D. Browning was recently appointed to the position of director of 
finance for Omnitrans, the San 
Bernardino Valley's public transit 
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agency. 
With nearly twenty years 
experience in the finance and 
accounting f1eld under h1s belt, 
Browning has worked for San 
Bernardino County in various 
posit1ons ranging from senior 
accountant to administrative 
analyst lll for the past 15 years 
Other previous pos1t10ns include 
controller of the San Bernardino 
County Medical Soc1ety and two 
years with the R1vers1de CPA firm 
of Ross, Landis and Pauw. 
Browning rece1ved his 
bachelor of science degree from 
California State Polytechnic 
University in Pomona . He is 
currently pursu1ng a certificate in 
hazardous waste management 
from the University of California, 
Riverside. 
Browning said he sought the 
Omnitrans position because he felt 
h1s background was a good match 
for the job and because current 
down-sizing of county government 
limited the opportunities for 
advancement in his previous 
position. 
Additions to St. 
Bernardine Board of 
Directors 
T he board of directors at St. Bernardine Medical Center has a new chairman, Dr. 
Anthony H Evans, and two new 
members, Fred Zimmer and Laurie 
Tully-Payne. 
Evans has assumed the role of 
chairman of the board of directors, 
having origmally JOined the board 
in 1985. He succeeds Tom 
McPeters, who completed a two-
year term as chairman in 
September. Evans is also a former 
two-year member of the 
Foundation Board of Trustees at 
St. Bernardme 
As a hi story professor and 
president of Californ1a State 
University, San Bernardino, a 
position he has held since 1982, 
Evans is active in various 
professional and civic 
organization,s including the Inland 
Empire Higher Education Council, 
Inland Action, Inc, San 
Bernardino Fine Arts Commission, 
Inland Empire Symphony 
Association, and the American 
Association of State Colleges and 
Universities. 
Zimmer has been elected to 
the medical center's board of 
directors. Prior to retir1ng last 
April from Rockwell lnternattonal 
Corporation after 41 years of 
service, he was corporate vice 
president of contracts, pricing and 
material He 1s presently a senior 
consultant to their chief financial 
officer. 
Zimmer rece1ved an A.B . 
degree from Wittenberg University 
and a J D. degree from Capital 
University in Ohio . He is a 
member of the American Bar 
Association, the Federal Bar 
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Association, and advisory boards 
for the National Contract 
Management Assoc1a11on and the 
Bureau of National Affatrs Federal 
Contract Report. 
New board member Tully-
Payne has served on the H1ghland 
City Council since its 
incorporation in 1987 She also 
currently works for the BehaviOral 
Health Institute at CS USB, and 
serves on the board of directors 
for the San Bernardino Assoc1ated 
Governments and the Southern 
California Assoc1ated 
Governments. 
Holding a master's degree in 
public administration from 
CSUSB, she is also past president 
of the Highland Chamber of 
Commerce and was named 1993 
Cittzen of the Year for that city. 
"The addition of Mr. Zimmer 
and Ms. Tully-Payne to our board 
of directors, along with Dr. Evans' 
leadership, will contribute a great 
deal to the future of St. Bernardine 
Medical Center," sa1d Gregory A. 
Adams, president and chief 
executive officer .6. 
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WISE ABOUT MAIL 
FIV<O )"CarS ogo <Lr <ag)c was 
born Into a olow but simple poetal 
system, He learned W&)'S to speed 
up mall, and to cut through poetal 
regulations to make an c.ffecth-c 
mailing 
~fany poetal changca later, OUr 
eagle Is •till gmw!ng In wlodom. 
Oftm Urnes, 'lilmartcr than the. Po"'t 
Office. 
If you need help v.~th a mall-
Ing from 6.000 tD 6 mUilon pieces. 
we can ecrvc you. 
We "111 help you oort tltrough 
the maze of poetal regulatloM, w 
save you Ott!: moet money po68lblc. 
We serve buolnes8C8 that mall 
ne:v.'Sietters, magazlnes, promos, 
oelfmaJicrs, catalogs, or any other 
type of malL Our cuowmcro bcncllt 
from experience we haYe obt&Jncd 
from ·working "1th the PQqt Office. 
Let our wladom help lOU work 
!fl:ma.rtc:r not harder. 
Southern California 
Bindery 8r Mailing. Inc:. 
13626-F Monte V'osta A~. Chino, CA 91710 
(714) 623-9577 • FAX (714) 623-3987 
r---------------------------------------, 1 CLASSIFIED ORDER FORM : 
: .FAX 909-391-3160 t 
1 FAX or MAIL : 
: DISPLAY Rf.TES: $70/lnch; 1" min. LINE RATES: $11.65/line; : 
1 6 lines 01ln. Avg. 30 chpracters/llne. Frequency discounts 1 
1 available for BOTH display & line. CONFIDENTIAL BOX 
1 CHARGE; $25/lnsertion. Box II will be assigned by the 
I publisher. Fill out form below in full . Use additional sheet of 
I paper for ad copy. Type or write clearly. All ads must be pra-
1 paid - no exceptions. Send check. M.O. VIsa, M/C, AmEx 
: Deadlines: 20th of the preceedlng month for the following 
1 month 
I 
1 Catego~:--------------------------~--~~--
: Ad Copy; ~--------------------------------
1 
I 
I 
I 
I 
I 
I 
I 
I 
I 
I Date(s) of Insertion:--------------------------
1 
t Amount Enclosed: ----------------------------
1 
1 Name: -------------------------------------1  Company: ________________________________ __ 
I Address: _________________________________ _ 
: City, State:-----------------------------
: Credit Card II: Phone: -----------
: Exp. Date: _____________________________ __ 
• I ' 1 ) t, 
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Corporate Video 
Commercials • Training 
Sales Tapes • Point of Purchase 
Road Show Support • Video News Releose 
THE COST-EFFECTIVE EDGE 
FOR TODAY'S LEAN TIMES 
Adopt-A-Highway 
Pay to have your area 
cleaned by a professional 
crew. Average cost $150.00 
Per month. Call for locations 
in your area. Christenne 1-
800-421-3371 Fax {714) 497-
1755. Great Advertising/ 
Community relations. 
Ad Deadline For 
January 
Is December 20th1 
For information on 
advertising call 
Warren Gacsi 
(909) 391·1015 
ext. 2l 
Coming Soon 
199 5 Book of Lists 
Reserve your advertising 
space NOW! 
(909) 391·1015 ext. 16 
Quaint, cozy cabins and cottages, 
nestled among tall trees. 
Kitche,.s • Fireplaces 
Cable TV • HBated Pool • 
AARP Discounts • Honeymoon Packages 
Midweek Bargain Break Rates 
Call for Reservations and Information ... 
(800) 675-5848 • (714) 338-2418 
23508 Lake Drive • Box 22 • Crestline, CA 92325 
• Save Your CASH 
• Put Your Excess Goods & Services to Work for You 
" The Fastest Growing Barter Club In U.S. Business History! " 
2,000 + STRONG IN YOUR LOCAL AREA! 
(800) 214-0399 
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Corona Chamber of Commerce 
Need A: Business Plan? 
Marketing Program? 
Starting A Business? 
SCORE counseling is available at the 
Corona Chamber of Commerce 
Call (909) 737-3350 for an appointment 
THE LOMA LINDA CHAMBER OF COMMERCE 
If you would like to know what a membership in our chamber 
can do for your business, or what exciting events are 
~ in store for the new year, • ...aL 
Call (909) 799-2828 ~
Moreno Valley Chamber of Commerce 
"Good Business Builds a Better Community" 
The Moreno Valley Chamber of Commerce Mission is to 
Promote, Support, and Educate our Business Community. 
~j_hin9 JOU and JOWl. fam4 a 
d-f aff:J d-f ofida:J 
Chamber Office: 
22620 Golden Crest Dr, SUite 110 
Moreno Valley, CA 92553 
(909) 697-4404 Fax (909) 697-0995 
Redlands Chamber of Commerce 
lm·ites rou 10 step ba~k in time 
\ 'is it lliswri~ Redlands 
Srop by the Chamber Office and pick up a 
Historic Driving Tour 
$13.00 
an Audio Tour by Dr. Larry Burgess 
The chamber office is loca1ed a! 
1 Eas1 Redlands Blvd. 
1he corner of Redlands Blvd. & Ormge S1. 
(909) 793-2546 
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The Greater Riverside Chambers of Commerce 
Presents 
Riverside Chamber Expo '95 
• Galleria at Tyler ~ Riverside Plaza • 
Jan. 21 & 22, 1995 & June 10 & 11, 1995 
Showcasing the business, cultural, medical, and recreational 
amenities in the Riverside area to over 1,000,000 shoppers! 
For mformat1on on the R1verside Chamber Expo '95 
and/or booth exhibits please contact the Chamber office at : (909) 683-7100 
Wishes everyone a 
Glorious Holiday Season, 
and a Prosperous 
and Peaceful New Year. 
Palm Desert Hosts SK Run 
U.S.A. National Men's Championship 
December 11, 1994 
Palm Desert Civic Center Park 
"" D E s ~~~ 
8:00a.m.- Open Women's Run 
10:30 a.m.-- Invitational 
CHAMBER OF COMMERCE 
li)l~ ... fiJ,..._..,$,."1" 
Call Chamber (619) 346-6111 
for details and applications. 
TEMECULA VALLEY CHAMBER OF COMMERCE 
The Essential Tool For A Successful Business 
The Temecula Valley Chamber of Commerce is ded1cated to scrvmg, promotmg nnd 
supportmg the local bus inc,.,; enviorment with 5 (five) standing commille<">: 
Governmental Affa~rs, Education, Local Business Promotions, Membership Services, 
and Ways and Means. 
Get involved with the Largest Business 
Networking Temecula Valley! 
Temecula Valley Chamber of Commerce 
27450 Ynez Road • Suit 104 • Temecula, CA 92591 
(714) 676-5090 
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Robert J, Cash, aka Bob Cash, 
Robin D. Cash dba Hawkeye 
Appraisals. 11858 Mt. 
Cambridge Court, Alta Lorna; 
debts: $240,734, assets: $160. 700; 
Chapter 7. 
Chae K. Cho, Sa Lim Cho, dba 
CC Painting Co.. 10426 
Streamwood Circle. Moreno 
Valley; debts $14!-1,434, assets: 
$121,650; Chapter 7. 
Adam Randolph Collings, dba 
Adam Randolph Collings, Inc., 
21\97!-1 Potomac Dnve, Lake 
Arrowhead; debts: $551,409, 
asset~: $526,320; Chapter I 1 
Cross Country Vans, Inc., 1601 
Fremont Court, Ontario, debt. 
$591,621, assets: $0; Chapter 7. 
Shirlie Ireen Dickens, fdba 
Feedco Ha) & Grain, 6232 
Duncan, Phelan; debts: $156,888, 
assets: $6.840; Chapter 7. 
Hanson Drake Douglas, Hanson 
Construction, 42870 Pheasant 
Hill, Hemet, debts: $368,437, 
assets: $272,550; Chapter 7. 
Stephanie Jane DuBose, aka 
Stephanie Kent Howell, fdba 
Maximum Landscape & 
Maintenance, 2626 Harrison St , 
Riverside, debts $172,614, assets. 
$114,450; Chapter 7. 
Kenneth Richard Fregin, Patricia 
Ann Fregin, aka Patricra Ann 
Puma, fdba Capital Consultants 
(A Partnership). 1121 Monroe St , 
Lake Eh1nore. debts : $140,537, 
assets: $100,940; Chapter 7. 
Raymond C. Gayton-Jacob, Julie 
C. Gay ton-Jacob, aka Julie 
Catherine Fregoso, fdba Amway -
Hadji Enterprises, 35335 Billie Ann 
Road, Wildomar; debts: $231\,183, 
a'~et~: $173, 997; Chapter 7. 
Anwarul Alam, aka Atm Anwarul 
Alam, Los Amigos Market, 4833 
Ranch Road, Ch1no; debts: 
$324,414, assch: $112,227; Chapter 
7 
Alfredo Alvarado, Olga .\farina 
Alvarado, Alvarado's Ice Cream, 
14788 Carmel St Fontana, debts. 
$160,633, assets $146,525; Chapter 
7. 
New Building Permits 
$500,000 or Larger 
NEW 
$2,194,069 
7 
NEW 
$1,600,027 
16 
NEW 
$11,942,552 
41 
NEW 
COMM'L 
$5,387,771 
66 
NEW 
$926,092 
88 
20 SFR'S FROM S94.7M TO $131 9M 
Owner: Del Webb Co. 39755 Washtngton, Bermuda Dunes, CA 
92201 (619) 772-5345. Contractor: Donald V Mickus, P.O. Box 
29040, Phoenix, AZ 85038, (619) 772-5300. Project Aguave 
Ave., Bonanza Dr.. Brandywine Ave., Edgebrook Ln., Fallbrook 
Ave., Foumatn Hilb Dr., Grand Oaks Ave., Naranja Dr. 
~0 SFR'S FROM S63.3M TO S!i6JM 
Owner: The Pre~le) Compame;,, P 0 Box 6110, Newpon Beach, 
CA 92658 (714) 640-6400. Project: Almond--.O<xl Dr .. Bucking 
Bay Dr., Falling SlaT Dr 
HALL OF JUSTICE BLDG. 
Owner: County of Riverside. 3133 7th St, River~1de, CA 92507 
(909) 275-4800. Project: 46220 Oasi;, St 
IND PLANT SHELL 
Owner: Re1sung Enterpri~es. 30590 Choch1se Cr .. Murneta, CA 
92563. Contractor: Osbjorn Bratene 43537 ll1dge Park Dr. #~0. 
Temecula, CA 92590 (909) 676-4123. Project 30590 Choch1se 
Cr. 
II SFR'S FROM S70.8M TO S95 2M 
Owner: Sommerset Sun-Ci1y Ltd., CA (909) 674-7389. 
Contractor: John Momson, 4141 Jutland Dr #20, San Diego. CA 
92117, (619) 272-4800 Project: 27HH4-27904 Invitation Dr., 
27869-27902 Ruggie Rd. 
Source: One Step Ahead 
phone: caoo> 429-2220 or 1714> 725-0711 
Fax: 1714> 642-7610 
Steve Gregory Barron, Della 
Carol Barron, dba Roadrunner 
Dunes, 73881 S1esta Drive, 
Twentynme Palms, debts. $140,460, 
assets: $59,475; Chapter 7. 
Roger Paul Benton, Linda Lydia 
Meza, dba Meza And Associates, 
732 Campus Way, San Bernardino; 
debts: $94,000, assets $157,644; 
Chapter 13. 
Russell Lee Bohon, Janet Lynn 
Bolton, fdba Janet's Treasure 
Chest. 24130 Silverwood Lane. 
~oreno Valley, debts : $62,578, 
assets: $32,370; Chapter 7. 
John Boon, fdba Boon 
Enterprises, 4064 St Paul Place, 
Riverside; debts· $118,629, assets. 
$122,600; Chapter 7. 
Mary L. Bowen, fdba The 
Hitching Post, 9245 M1ssion 
Boulevard #5, Riverside; debts, 
assets schedules not available; 
Chapter 7 
Breyer's Trading Post, Inc., a 
Calitomia Corporation, 1017 S1xth 
St., Norc.:o; debts: $220,068, assets: 
$700; Chapter 7. 
James Lloyd Carlson, Bonnie 
Josephine Carlson, faw American 
Investors Equity, Inc., 908 Falcon 
View St, Upland; debts: $511,874, 
assets: $215,317; Chapter 7. 
Felix Carter Jr., Brenda Joyce 
Carter, dba Felix Maintenance, 
12261 Harclare Drive, Moreno 
Valley; debts: $138,996, assets: 
$119,155; Chapter 13. 
Milton Christie Cairns Holzer, 
Katherine Mae Holzer, dba 
Holzer Electric, 39400 Contreras 
Road, Anza; debts: $113,461, 
assets: $79,200; Chapter 7. 
Flemming Kramer Jakobsen , 
Joanna Lee Jakobsen, dba 
Sterling Boat Docks, fdba Sterling 
LTD, Sterling Snow Chains, 
39098 Robin Road, Big Bear; debts: 
$223,778, assets: $153,440; Chapter 
7. 
Lanette May Jones, Lanette M. 
Henning, Mrs. Steven Henning, 
fdba Lannikin, Inc., Shoe 
Biz/Premium Footwear, 10300 
Charwood Court, Alta Lorna; debts, 
assets schedules not available; 
Chapter 13. 
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James G. King, Audrey A. King, 
dba King's EZ Serve, 12609 
Anthony Place, Chino; debts: 
$266,009, assel~: $152,080; Chapter 
13. 
Julius Steve Kiss, aka Steve Kiss, 
fdba Schooner Bar & Grill, 13-785 
Susan Way #A, Desert Hot Spnngs; 
debt;;, assets schedules not available; 
Chapter 7. 
Mak Grading, Inc., 14320 Elsworth 
St #101, Moreno Valley; debts: 
$601,489, assets: $996, 989; Chapter 
7. 
Moon Y. Lee, Moon Y. Lee M.D., 
900 South Main, Corona; debts: 
$429,983, a'~ets: $3,200; Chapter 7. 
John Francis Martin, aka Jack 
Martin, dba Martin's General 
Store, 37505 East Benton Road, 
Temecula; debt~: $336,800, assets 
$558,500; Chapter 13. 
John C. Minnich, Minnich Security 
Service, 8566 Cherry Ave., Fontana; 
debts: $92,405, assets: $104,850, 
Chapter 11. 
Murich, Inc., dba Pioneer Point 
Motel and Apartments, Desert Rose 
Inn, 84368 Trona Road, Trona; debts: 
$10,503, assel~: $5,319; Chapter 7. 
David Scott Lumpkin, fdba Portola 
Golf Center, 42-550 Sandy Bay 
Road, Bermuda Dunes; debts, assets 
schedules not available; Chapter 13. 
Virginia Louise Maness, fdba 
Studio 37 Maness & Vanttise, 
Studio 37 Art Center, 3915 Pierce 
St. Apt. 412, Riverside; debts: 
$12,573, ao;sets: $6,606; Chapter 7. 
Edward Navarro, aka Edward 
Navarro Sr., Jennie L. Navarro, 
dba The Playroom, Jennie's 
Draperies, 1074 Citrus St., Colton; 
debts: $123,772, assets: $126,694; 
Chapter?. 
Henry M. Ornelas, Stella M. 
Ornelas, fdba Stella's World Travel, 
834 Manteca, Rialto; debts: $80,685, 
assets: $187,500; Chapter 13. 
Prescott Orwoll Lieberg Ill, Nancy 
Marilyn Lieberg, aka Nancy M. 
Ver Maas Lieberg, fdba Lieberg 
Lending Group, Inc., 31085 
Lahontan Ave., Temecula; debts: 
$105,816 assets: $14,820; Chapter 
7.1!.. 
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Straight & Narrow, The 3498 N. 
Leroy St., San Bernard1no, CA 
92404 Debra Fraser 
Tinder Box 241 Carousel Mall, San 
Bernardino, CA 92401 Thomas 
Hogfoss 
Triple R Engineering 7068 Elm 
Ave., San Bernardino, CA 92404 
Ralph Phillips 
Victoria Market 101 N. Mt. 
Vernon Ave., San Bernardino, CA 
92410 II Ham 
Vision Income Tax Service 5815 
Christopher St., San Bernardino, 
CA 92407 Helen Baca-Martinez 
Waterman Gas 337 E. 9th St., 
San Bernardino, CA 92410 Heip 
Van 
Westside Christian Center 1557 
W. Baseline, San Bernardino, CA 
92411 Clyde Stewart 
Wrenn's Outlet 6135 Orange 
Knoll, San Bernardino, CA 92404 
William Hasserd 
Action Tool 7 Fab 1231 S. Buena 
Vista #H, San Jacinto, CA 92583 
Millard Odean 
All Pro Pumping 351 W. 6th St., 
San Jacinto, CA 92583 Hector 
Ybanez 
Augustine Fellowship Study 
Center 972 Baker St., San Jacinto, 
CA 92583 Kenneth Samples 
Awesome Donuts and Sandwiches 
950 N Ramona Blvd. #6, San 
Jacinto, CA 92582 Gary Goins 
C J's Hair Salon 480 N. State St. 
#F, San Jacinto, CA 92583 Colene 
Ferris 
Changing Vine, The 300 E. Main 
St., San Jacinto, CA 92583 Connie 
Contreras 
Greatland Billing Systems 991 
Sussex Road, San Jacinto, CA 
92583 Gerry Greathouse 
Huerta Enterprises 681 E. 
Esplanade #6, San Jacinto, CA 
92583 Joe Huerta 
Jesse S. Auto Upholstery 1307 S. 
State St., San Jacinto, CA 92583 
Jesus Sanches 
Katie's Nursery 1899 S. San 
Jacmto St., San Jacinto, CA 92583 
Howard Huseth 
Los Plebes Night Club 227 E. 
Main St., San Jacinto, CA 92583 
Elizabeth Martinez 
Pine Tree Apartments 700 Miner 
St., San Jacinto, CA 92583 Don 
Kartchner 
R & S Produce Co. 2500 San 
Jacinto, San Jacinto, CA 92583 
Ronald Schow 
Rancho Grande Market, San 
Jacinto 288 E. Main St., San 
Jacinto, CA 92583 George Montoya 
San Jacinto Trailer Park 501 S. 
Mistletoe, San Jacinto, CA 92583 
Loyal Grunden 
Triple III Concepts 223 E. Main 
St., San Jacinto, CA 92583 
Margarita Sanchez 
Bull Riders Sport News 25620 
Wickerd Road/P. 0. Box 778, Sun 
City, CA 92586 Gerald Keeley 
Cedres Ellery & Ryan 29587 
Singing Wood Lane, Sun City, CA 
92586 Alex Cedres 
Computer Ink 27330 Paseo 
Deroberto, Sun City, CA 92586 
Denis Nurmela 
Day Brake Equipment Rental 
27130 Scott Road, Sun City, CA 
92584 James Jones 
Paradise Florist & Balloons 27285 
Murrieta Road, Sun City, CA 92586 
Margarita Acosta 
Premier Services 27510 Connie 
Way, Sun City, CA 92586 James 
Crain 
Ruiz Lawn Services 25672 
Roylene Dr., Sun City, CA 92586 
Francisco Ruiz 
Across The River Antiques 28418 
Felix Valdez Ave., Temecula, CA 
92590 Byron Willoughby 
Ad's Direct 29791 Via Puesta del 
Sol, Temecula, CA 92591 Robin 
Loizu 
Almar Prod. Inc. 43122 Via Dos 
Picas, Temecula, CA 92590 Almar 
Prod. Inc. 
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American Mini-Storage 41750 
Rider Way, Temecula, CA 92590 
Robert Roden 
Assist Secretarial Service 41282 
Via del Monte, Temecula, CA 
92592 Joanne Gebhardt 
B J Int'l. Co. 28696 Via 
Montezuma, Temecula, CA 92590 
Jae Shin 
Best Home Real Estate 31103 
Corte Alamar, Temecula, CA 92592 
Timothy Ledretter 
Big 'D' 39580 Cammo del Vino, 
Temecula, CA 92592 Barbara 
Sliffe 
Brand X Liquor & Wine Shoppe 
27911 Front St., Temecula, CA 
92590 P C H Ruby Inc. 
Brians Locksmith Service 42012 
Main #A, Temecula, CA 92590 
Brian Barnes 
C W's Temecula Auto Repair 
42096 4th St., Temecula, CA 92590 
Clyde Miltenberger 
Carolina Designs Ltd. 42952 Virgo 
Court, Temecula, CA 92592 
Carolyn Wade 
Ceo-Tee Electric 42200 Margarita 
# 1223, Temecula, CA 92592 
Frederick Huber 
Coach's Pizza 27475 Ynez Road 
#383, Temecula, CA 92591 Joseph 
Rubino 
Cornerstone Ranch 43255 Anza 
Road, Temecula, CA 92592 Nancy 
Marks 
Dairy Queen 27300 Jefferson Ave. 
#A, Temecula, CA 92590 Pamela 
Johnson 
Dnv Technica Inc. 40925 County 
Center Dr., Temecula, CA 92591 
Dnv Technica Inc. 
Dog House 28069 Diaz Rd., 
Temecula, CA 92390 Joseph 
Void 
Downtown Inns of America 28980 
Front St., Temecula, CA 92390 
Michael Cafagna 
East-West Tours 42031 Main #E, 
Temecula, CA 92590 Me Phila 
Daniel 
Gilbert-Douglas Financial Group, 
The 43967 Northgate, Temecula, 
CA 92592 Gilbert Clark 
Hunan Garden Restaurant 27536 
Ynez Rd., Temecula, CA 92591 Kai 
Meng 
Inland Taping and Component 
Service 41710 Enterprise Circle South 
#H, Temecula, CA 92590 Mike Sitton 
Int'l Teakwondo Center of 
Temecula 28730 Pujol St , 
Temecula, CA 92590 Craig Ray 
J E D Janitorial Services 30421 
Red River Circle, Temecula, CA 
92591 John Dunne 
J W Custom Landscaping 39657 
Oak Cliff Drive, Temecula, CA 
92591 Jamason Witt 
Juice... 27468 Ynez Road, 
Temecula, CA 92591 Mike 
Barochiere 
Libery Trust Services 31346 
Enfield Lane, Temecula, CA 92591 
Michael Petri 
Massage Professionals 28465 Front 
St. #221, Temecula, CA 92590 Judi 
Scalianine 
Me Cabe & Assoc. Ph.D(s) 39797 
Calle Beuagio, Temecula, CA 
92592 Robert Me Cabe, Ph.D. 
Meadow Oaks Development Co. 
27720 Jefferson #200, Temecula, 
CA Meadow Oaks Development Co. 
Mexicali Rose Cantina 28822 
Front St., Temecula, CA Chill 
Promo Inc. 
North American Rangers 31856 
Calle Novelda, Temecula, CA 
92592 Bradley Brasher 
Norton Cutlery 27548 Rose Bay 
Ct., Temecula, CA 92590 John 
Norton 
Novelties 2000 44589 La Paz 
Road, Temecula, CA 92592 John 
Marino 
Orco Construction Supply 27562 
Commerce Center Dr., Temecula, 
CA 92507 Orco Construction Supply 
Partners in Leadership 43218 
Business Park Dr. #E, Temecula. 
CA 92590 Thomas Smith 
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Pbj 's Dairy Queen 27300 
Jefferson, Temecula, CA 92592 
Pamela Johnson 
Progressive Plumbing Systems 
42065 Via Beso del Sol, Temecula, 
CA 92591 Mark Ault 
R & M Motor's 41920 6th St. 
#E, Temecula, CA 92590 Raul 
Reyes 
Rancho Center 28910 Rancho 
California Road, Temecula, CA 
92590 Mohammed Ibrahim 
Rancho Temecula Realty 28410 
Front St. #!OJ, Temecula, CA 
92590 Diana Bein 
Realoan 43967 Northgate, 
Temecula, CA 92592 Daryl 
Recor 
Repair Network 27636 Ynez Road 
Bldg. L-7 #150, Temecula, CA 
92591 Michael Staylor 
Revere Animal Supply 27461 Diaz 
Road, Temecula, CA 92590 Garmon 
Corp, The 
I 
~ 
I 
w 
en 
-....I 
I 
0 
I 
Rock Hound Trucking 34385 
Cooperman Circle, Temecula, CA 
92592 Guy Fogleman 
Rowland Tile & Muralite 41435 
Cour Beaune, Temecula, CA 92591 
Robert Rowland 
S and R Flooring 29744 
Dawncrest, Temecula, CA 92591 
Elza Keener 
Sierra Valve & Controls 39433 
Colleen Way, Temecula, CA 92592 
Craig Haa~ 
Smd Computers 2S115 del R1o 
Rd., Temecula, CA 92590 Salvador 
Duarte 
Specialties of The House 38651 Ave. 
de La Banddero/Box 1989, Temecula, 
CA 92593 Varley Me Sparran 
System Resalers Assoc. 27475 
Ynez Road #147, Temecula, CA 
92591 Denms Starm 
T J Maxx 26427 Ynez Road, 
Temecula, CA 92591 T J X 
Companies, Inc, The 
Tee Warehouse 26111 Ynez 
Road, Temecula, CA 92590 Gary 
Lowe 
Temecula Factory Outlet 41745 
R1der Way #1, Temecula, CA 92590 
Temecula Factory Outlet 
Timeless Treasures 42030 Main 
St, Temecula, CA 92590 Lola 
Mee 
Toadstool Haven 28656 Front 
St., Temecula, CA 92593 Debra 
Natale 
Unique Designs 40545 Chantilly 
Circle, Temecula, CA 92591 Maria 
Chavez 
Very Good Properties 45906 
Hopactona St., Temecula, CA 92592 
Fred Good 
Western States Trading Post 
27475 Ynez Road #236, Temecula, 
CA 92591 James Me Kee 
Winchester Car Wash 40495 
Winchester Rd., Temecula, CA 
92591 Krdc Inc. 
Temecula Group 27715 Jefferson 
Ave. #202, Temecula, CA 92590 
Holly Eves 
Camp Verde 55-750 Highway 86, 
Thermal, CA 92274 Htlario 
Castro 
Vision Video Plus 66-790 Hwy. 
86, Thermal, CA 92274 Eustacio 
Mat a 
Pro Sound 30-205 Las Flores, 
Thousand Palms, CA 92276 Max 
Mitchell 
Ranch Room 74500 Varner Rd., 
Thousand Palms, CA 92276 Kiril 
Goergiev 
Blair Mullins Ent. 72046 
Sunnyslope, Twentynine Palms, CA 
92277 Bla1r Mullins 
Do Jan 7189H Rebel Rd. , 
Twentynine Palms, CA 92277 
James Dooley 
Ek Donut II 71757 29 Palms Hwy., 
Twentynine Palms, CA 92277 
Sarady Peng 
Grannys Gifts 73629 29 Palms 
Hwy., Twentynine Palms, CA 92277 
Peggy Theis 
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Two Mile Apostolic Tab 74301 
Two Mile Rd, Twentynine Palms, 
CA 92277 Two Mile Apostolic Tab 
Warm Vibs 4561 Adobe Rd. #45, 
Twentynine Palms, CA 92277 
Martin Herrera 
Kidworks 542 Rose Lane, Twin 
Peaks, CA 92391 Rosemary 
Burns 
Sajaam Rak Imports 25626 Mid 
Lane, Tw1n Peaks, C A 92391 
Richard Youdal 
Top Notch Cleaning Service 721 
Rose Lane, Twm Peaks, CA 92391 
Vicki Garner 
7 Days A Week Plumbing & 
Heating 137H N. San Antomo Ave., 
Upland, CA 9!786 Tab LO) 
Action Electronic 1332 Primrose 
St #3, Upland, CA 91786 Bobby 
Reed 
Advanced Computer Services 
West 1785 W. Arrow Route #G20, 
Upland, CA 91786 Eric Francis 
Advanced Image Plastic Surgery 
Med1246 E. Arrow Hwy. #A, Upland, 
CA 91786 Paul A Rohrer, M.D. 
Advanced Improvement Services 
929 Seaboard Court, Upland, CA 
91786 Robert Jarnentz 
Break-Time Enterprises 2434 
Vista Drive, Upland, CA 91784 
Bruce Bowman 
Buyers Real Estate 2377 W. 
Foothill Blvd. #8, Upland, CA 
91786 Clement Smith 
California Food Plan Inc. 222 N. 
Mountain Ave. #108a, Upland, CA 
91786 California Food Plan Inc. 
Classic Collectibles 136 E. 9th 
St., Upland, CA 91786 Breno 
Bellante 
Carmen's Hairstyling 1483 E. 
Foothill Blvd., Upland CA 91786 
Carmen Trujillo 
Cookie Connection, The 654 
Ridge View Court, Upland, CA 
91784 Linda Corrado 
Creative Camera 2408 Euclid 
Crescent East, Upland, CA 91784 
Krista! Syme 
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D B Flooring 114R W. 9th St , 
Upland, CA 91786 Dom1n1c 
Brucato 
D J Enterprises 2255 Bella Ave., 
Upland, CA 9!7X4 Donna Lee 
Johns 
E C M Properties 2053 Birkdale 
Ave , Upland, CA 91784 Esrniria 
Magdaleno 
Fabricio Pulgar 923 N. Central 
Ave. #L, Upland, CA 91786 
Fabric10 Pulgar 
Fleet Glass 424 S. Tulare Way, 
Upland, CA 9 J 786 Ronald 
Burgess 
Happ y Wok 334 S. Mountain 
Ave., Upland, CA 91786 Li 
Shen 
His lnstrumen t Repair 1777 
Woodlawn St #G9, Upland, CA 
91786 Denms Reed 
Humphreys Portrait Design 1456 
Astor. Upland, CA 91785 Thomas 
Humphrey 
lnfiniti Cellular & Page 560 N. 
Mountain Ave. #L, Upland, CA 
91786 Linda Park 
Innovative Consulting Solutions 
1279 Mallorca St , Upland, CA 
91784 Curtis Shirley 
International D evelopment & 
Merchant 2377 W Foothill Blvd. 
#7, Upland, CA 9 J 786 Joo Kim 
J A Blinds and Interiors 208 N. 
Benson #3, Upland, CA 91786 
Favsto Javier 
La Boy a Kennels 913 N. Benson 
Ave., Upland, C A 91786 
Commercial Loan Packagmg 
Lancaster Recycling Systems 794 
N. Euclid Ave., Upland, CA 91786 
Daniel Lancaster 
Lassalette, Enterprises 2225 Palm 
Way, Upland, CA 917H6 Mane L. 
Lassalette Trust 
M B N A 951 W. Foothill Blvd. 
#B, Upland, CA 91786 Jesse 
Campbell 
M J M Specialties 1242 N Monte 
Vista Ave., Upland, CA 91786 Mark 
Hunter 
Mehdi Vatankbah 111R W 1st St, 
Upland, CA 917R4 Mehd1 
Vatankhah 
Multi-Services 1651 W. Foothill 
Blvd #313, Upland, CA 91786 
Serge Bazmet 
Positronics Controls 1935 W II th 
St #F, Upland, CA 917H6 Thomas 
Carr 
Metro Ltd. 148:! Erin Ave ., 
Upland, CA 9!7!{6 Michael 
Rowe 
Openers Only l-!96 Amber Court, 
Upland, CA 91786 R1chard 
Saylors 
Real Estate A-Rangers 7152 N 
Mountam Ave #104B, Upl~nd, CA 
91786 Sallie Brinton 
Michael's Interior 608 Doreen 
Court, Upland, CA 91786 Philtp 
Purnell 
Opportunities Unlimited 160 N 
2nd, Upland, CA 917H6 Viola 
Montezyokai 
Real People Distributing 572 E. 
Arrow Hwy., Upland, CA 91786 
Alfred Babineau 
Motorcycle Tech 923 N. Central 
Ave. #L, Upland, CA 91786 
Fabricio Pulgar 
Petal Preserve, The 151 Linda Way 
#D, Upland, CA 91786 Denise 
Thiel 
School Cards 1651 W Foothtll 
Blvd #F, Upland, CA 91786 
Charles Joyce -"' 
How to Get More Office For Less Money? 
What you really need is a great place to 
conduct your busmcss To meet and entertain your 
clients. Have your phone answered and messages 
taken by a real person Receive your mail and make 
your telephone calls. Send and receive your faxes, 
deliveries. and have someone reliable locate you 
when you're needed 
In other words. a horne base when you 
need tt. or a place that takes care of you when 
you're away on business. A prestige address to 
reflect your company\ image. 
What you don't need IS a big, fixed, 
overhead. You pay for only what you need. 
We realize that your needs can change. 
We're flexible. We offer several plans ran~ing from 
basic telephone and ma1ling service, to completely 
staffed private office 
Safari Executive Offices were created to 
offer busy executives and professionals an environ-
ment conducive to business. It 1s an ideal setting 
for someone who need plush, professional environ-
ment. available 24-hours, seven days a week. 
Located next to Ontano International Airport. 
across the street from Htlton Hotel. 
Sen 1ces pro\ idcd by Safari Executive 
Oftices include: 
• 46 Furnished ground floor offices. with viC\\ s. 
Attractive lounge and court } ard 
• 2 Conference roPms with bars, large screen TV\, 
overhead proJectors and audio \ isual equipment 
• Complete sccrctanal sen 1ccs, telephone. voice 
rna11, fax, and copier 
• Word processing and printing 
• Free parkJng 
• Dehvery services, UPS, Federal Express, etc. 
• Concierge for travel and entertainment arrange-
ments 
To learn more about our facilites and sen 1ces. 
please come over and discuss your bus mess needs. 
We'll be glad to shov. you around, and explain the 
various services and options available at Safari 
Executive Offices. 
When you see what we have to offer. you'll under-
stand why it makes good business sense to have 
your office here. 
HOLT 8 , 
Sata• 
~- I 
SAFARI EXECUTIVE OFFICES 
3535 Inland Emp1rc Blvd .. 
Ontario, California 91764 
Telephone (909) Q-tl-0131 
FAX (909) 941 2547 
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Chart #1 
Population Growth, Riverside County 
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1 st The Metrolink celebrated the Grand Open1ng of 1ts Rancho 
Cucamonga station on Azusa Court north 
of the 1-10 near 7th Street and Milliken 
Ave. It 1s the 38th station on the regional 
rail network and 12 th on the San 
Bernardmo Line. Mormng trams depart 
at 6:12, 6:45, and 7:20. The trip from the 
station to Los Angeles takes 1 hour and a 
one-way ticket is $6 50, mclud1ng a free 
transfer to connectmg transit services . 
The station has 300 park1ng spaces and is 
served by Omnitrans buses Amenities 
such as ticket vending machines, 
benches, canopies and public phones are 
available. 
8 th Elecllon Day, and the Republican Party was a heavy winner in most 
local races. One surv1vor was 
Congressman George E. Brown, Jr. of 
San Bernardino County's 42nd District. 
Proposition 187 was passed, but then 
immed1ately came under fire from 
several directiOns and is currently under 
a restraining order. 
1 2 th The Central Jail in San Bernardino reopened after a 
two-year hiatus caused by lack of 
operating funds Shenff Dick Williams 
announced that the opemng would be on 
a llm1ted bas1s and initially will hold 
booking from sheriff's stations in the San 
Bernardino area. Later it will expand to 
serve city police departments in 
Redlands, Colton, R1alto, and Fontana. 
Pollee have been takmg prisoners to the 
West Valley Detention Center in Rancho 
Cucamonga, a trip that can take officers 
off the street for hours. 
1 4 th Ontano International An port offic ia lly ended Mexico service, 
turning the 11-month-old inte rna tional 
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arrivals terminal into an idle building. 
Air L.A. discon t inued serv1ce from 
Tijuana to Ontario after disappointing 
results. A1r travel is also down for 
domestic t rave l at Ontario . For the 
seventh month in a row, the rate of travel 
stayed flat, in contrast to national air 
traffic, which grew at 6 percent in the 
first three q uarters of 1994. This 1s a 
surpnsmg statistic considering that many 
regional fare wars are being fanned by 
compet1tion between Southwest Airlmes 
and United's new shuttle serv1ce 
1 5 th A report by the A Gary Anderson Graduate School of 
Management at UC Rivers1de cla1ms that 
the number of jobs in Riverside and San 
Bernardino count1es rose for the th1rd 
stra1ght month in September, with most 
sectors of the local economy ga1n1ng. 
Payrolls grew most in transportation, 
communications, uti lities, wholesaling, 
department stores and consumer 
services. Manufacturing added another 
300 jobs, despite continued declines in 
aerospace JObs. The only major payroll 
sector not to show recent job gam:. is 
construction, which 1s stagnating across 
Southern California. In the third quarter 
of 199~. the two counties added 6,000 
jobs. 
22th Stocks took their worst losses m more than nine months, with 
t he Dow Jones industrial average 
plunging 91.52 points to 3,677.99. Th1s 
was the b1ggest one-day loss smce Feb. 
4th, when the Federal Reserve enacted 
the first of six, Interest-rate hikes this 
year. Interest rates are again considered 
to be the cause of the drop, as mvestors 
d umped s hares to buy 1nterest-bearing 
i nves tments s uc h as bo nds or money 
market funds. A. 
At Deadline 
Contmued From Page 3 
U.C. Riverside/San Bernardino children of these two counties," he said. 
Co-op Goals The UCR attrac t1on s that Orbach 
Chancellor Raymond Orbach o f U.C. Riverside met with the San Bernardino C ounty B oa rd of 
Superviso rs recently to di s cuss 
opportunities for cooperation w1th each 
other. Orbac h outlined programs hi s 
university could offe r San Bernardino 
County res idents and said the only way 
UCR could grow is with the support of 
both areas. "We are an Inl a nd Empire 
university and our future depends on the 
d escribed include : The California 
Educ at ional Res earch Cooperative, The 
Center for Environmental Research and 
Tec hnology, The Cente r for C rime 
C ontrol and Publi c Safe ty , The 
International The rmonu c le ar 
Experimental Reactor, and The Center for 
Entrepreneurial Management. 
Orbach as ked the supervisors for San 
Bernardino County support in promoting 
an educational outreach program aimed at 
parents. A. 
When the Inland Empire Tv News is there, 
then so are You! 
Inland Empire 
Headline News 
Inland Empire 
Business 
Inland Empire 
Health 
Plus 
Inland Empire 
Sports 
Looking Inland, Weather, and a Weekly Restaurant Review. 
The Inland Empire Tv News can be seen on 
Comcast Cable and KZKI-TV. 
KZKI -TV* weekdays at 5:30 p.m. 
Comcast Cable* weekdays at 6:30 p.m. 
*Please check your local cable listings for the time. day and channel in your area. 
or tum to KZKI Channel 30 on UHFI 
Inland Empire Communities Served by cable 
Up!Jnd • ~hmldatr • On!Jr 0 • runt na • Rloo lg • ~ • H • l m l l lud • Gr.u f L r • \ t llllglon • c rona • Home Gardens • lurupa Hilts 
La S1crr 1 • M1r.1 !.om a • Norco • Pedley • R!vcrs1de • R uh1dm:x • Sunn\Siopc • Phil' ps Rune!! • Pomon.1 • Moreno Vulley • Chmo • Cllmo H11ls • C' rcmont 
!'ern • l ke Malhe"s • lA>kev1c" • '\uevo • Sun C1ty • \\ ood ( re 1 
Other Communities Served by cable 
For advertising opportunities, call (909) 391-1015 
-ABM also has: 
•Copiers at Wholesale Prices/ 
Sales & Leasing 
• Re-Manufactured Copiers 
•Copier Rental Programs 
• Low Cost Service & Supply Programs 
• Discount Copier and Fax Supplies 
• Plain Paper Fax Machines 
Before you buy or lease another 
copier Call ABM, "The Can't be 
Copied Copier Company." 
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ADVANCED 
BUSINESS 
MACHINES 
A factory authorized distributor 
EQUIPMENT, SERVICE, 
AND SUPPLIES ARE 
ALL INCLUDED. 
~ Small table tops 
~ Mid-size units 
~ Large duplicators 
r---1--------, 
• • 
Setving all of Orange County, 
The Inland Empire and San Diego County 
Call Today 800/576-FREE 
Canon ~q(Jlt;;! MINC LTA mi/il Panasonic ll[J(~ffill](i sa111n SHARP TOSHIBA XEROX 
